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THE LONG-LIFE PLATE 








Exquisite patterns and long service are 
two outstanding features of Alvin Silver. 
And these two big features are the require- 
ments of every customer. Please your 
customers. It is so simple a matter to 
meet their requirements by offering and 
recommending Alvin. 










George 
Washington 
Pattern 


Read these facts: 


H. G. Torry, for thirty-seven years chief 
assayer in the United States Government 
Assay Office made a test of fourteen lead- 
ing makes of silver teaspoons. This test 
proved that Alvin had the highest content 
of pure silver. 

The George Washington and Molly Stark pat- 
terns in Alvin silver are without question shown 
here the most popular designs ever created by the 


Alvin Silver Company in its long line of successes. 
Stock them. 


Specify Alvin Silver, the Long-Life Plate, on your next order. 


ALVIN SILVER COMPANY 





Moliy Stark 
Pattern 


SAG HARBOR NEW YORK 
New York Chicago 
20 Maiden Lane 10 So. Wabash Ave. 
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A Record of the Jewels of Very 
Ancient Egypt and Babylon 





A RECORD of the jewels of Egypt and 
Babylon in the days even before the 
Pharoahs has been unfolded in the latest 
translation by Doctor Legrain, curator of 
the Babylonian section of the University 
Museum of a clay tablet in the Nippur col- 
lection, writes THE JEWELERS’ CIRCULAR 
Philadelphia correspondent. 

The translation shows the tablet to have 
been a catalogue of part of the gold and 
jewels in the Temple at Nippur, and evi- 
dently is part of an ancient invoice of the 
treasurers. 

The record ‘tells of many gold ornaments, 
caskets and jewels, many of them beauti- 
fully decorated with golden eagles, vul- 
tures, etc., of necklaces, breast plates, filets, 
bracelets, anklets and many golden or gold- 
mounted implements, such as seals, tongs 
and the like. 

The temple in the Orient was always the 
royal treasury. Hence, it is believed that 
part of the collection had just come from 
the jewelers and was intended either to 
decorate the statue of a goddess or else 
was for some princess of the royal house. 

Many daughters of kings, in those days 
of polygamy, were given in marriage to 
allied monarchs, and all were dowered with 
gold and jewels. Egypt and Babylon com- 
monly exchanged daughters in this way. If 
the recipient had no daughter to send back 
he was expected to send her worth in gold. 
One Babylonian king complained that 
Egypt sent him short weight and was quite 
angry about it. 

In the days of the University Museum 
tablet-—the 14th century, B. C.—the king 
was Nazi-Maruttash, of whom we read in 
the Tell-el-Amarna tablets, when Jerusa- 
lem complained of pressure from the north 
and sought the aid which never came. 

The female ornaments coincide exactly 
with those of the goddess Ishtar, who, ac- 
cording to a very ancient poem, went down 
to Hades, but in passing each of the seven 
gates had to drop part of her ornaments 
and clothing until she entered nude. But 
her departure from Earth left it loveless, 
sO a messenger was sent to ask her to 
return. She did so, taking up part of her 
clothing and ornaments at each gate. She 
got home and love returned to Earth, but 
the messenger had to stay in Hades. The 
only item missing in the catalogue, as trans- 
lated, is the golden girdle which may have 
been recorded in a section of the tablet that 
is missing. 

The tablet is in Babylonian cuneiform 
except that many Sumerian ideographs are 
included. This is the only record of the 
kind. It is rather curious that many of 
the objects described are paralleled in the 
South American gold collection recently 
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purchased by the museum. Doubtless 
women have ever loved the same sort of 
jewels and gold ornaments. 

A complete translation of the tablet will 
be published in an early number of the 
Museum Journal. Doctor Legrain also has 
found other interesting tablets which he is 
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Are Gloves Jewelry? 

W HEN we meet in type or in conversa- 

tion the good old expression “crown 
jewels,” we ordinarily think of a sumptuous 
array of gems and jewelry. We visualize 
these wonderful stones as set in crowns and 
rings, bracelets and pendants, perhaps even 
in belts and breastplates and other sur- 
vivals of barbarism—to say nothing of 
headdresses for the feminine contingent of 
royalty. And then there are scepters and 
other special appurtenances, of a throne to 
be included in our conception of the crown 





JEWELED CORONATION GLOVES IN THE TREAS- 
URES OF THE OLD HOLY ROMAN EMPIRE 


jewels. But how many of us would ever 
suppose that gloves properly come within 
this category? 

In connection with the problem of Ger- 
man reparations, however, the German 
newspapers are making a great hue and cry 
to the effect that the Allies are demanding 
the surrender of the crown jewels of the 
old Holy Roman Empire, which since their 
last public appearance back in the 18th cen- 
tury have been reposing in the treasure 
chamber of the Royal Palace in Vienna, 
former capital of the “Empire” that Na- 
poleon terminated for good. And in con- 
nection with these outcries of an indignant 
“oppressed” nation, pictures are published 
showing some of the choice pieces which, 
by implication, the reader is invited to re- 
gard as destined for British museums 
and American multi-millionaire mansions. 

Among these choice items is the pair of 
coronation gloves which we illustrate here- 
with, and which are supposed to have 
decorated the hands of Otto and his many 
successors on the ceremonious occasions of 


assuming title as head of the Holy Roman 
tradition. As we look at these ornate af- 
fairs, there can be no doubt that for once, 
at least, the question of the above headline 
must be answered affirmatively.—Scientific 
American. 
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Armenia’s Wooden Tableware and 
Ornaments 








ABLEWARE and ornaments made 

by the Armenian refugees now liv- 
ing on the edge of the Desert, outside 
of Port Said, will doubtless be among 
the souvenirs brought home from the 
Near East by returning tourists of the 
future, for the shortage of raw materials 
of all kinds has led to the use of a com- 
paratively little used material in the man- 
ufacture of these articles, according to 
the American Cutlery Bureau of Infor- 
mation. The artisans take the latest 
American knives and forks as their 
models. 

Lemon wood is being supplied to the 
refugees, who are being cared for by the 
British military authorities, to be carved 
by them into combs, knives, forks and 
spoons. The wood, being soft enough to 
carve easily, lends itself admirably to the 
new use, and some of the combs de- 
signed by the Armenians as hair orna- 
ments are richly carved. 

Most of the industrial work is done 
under the direction of the American Red 
Cross, which has established in the 
refugee camp schools for the lace mak- 
ers as well as for the lemon-wood carv- 
ers of cutlery. Often the children show 
remarkable proficiency in both of these 
occupations, which have been practiced 
by their people for generations. An odd 
feature which always impresses the tour- 
ist is the flat backs and heads of all the 
children. This is not a congenital de- 
formity, but is due to the national cus- 
tom of strapping the babies to boards, 

“so that their backs will be straight.” 








Market Prices for Silver Bars 


; The following are the quotations for silver bars 
in London and New York as reported for the last 
week: 

Selling Price 


London U.S. Gov't. 
Date. Official. Assay Bars. 
OMS  DinackssUevearedees 48% 88% 
Re Se eee eee 45% 88% 
ON ERs ie caneetoreee as 48% 914 
UM De aes nde vinnatal eee 51% 964 
SN Oe 3s ene sec bisa oN 50% 93% 
he © Saree reed eer 2 4444 90% 








Henry Kaplan of the Kaplan Jewelry Co., 
511 Northampton St. Easton, Pa. pur- 
chased the stock and good will of the 
Shepherd Jewelry store, 6 S. Center St, 
Pottsville, Pa., where he will open an in- 
stallment branch of his Easton, Pa., store 
on June 26, 
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[Terms and Discounts” in the Jewelry Business 
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Report of Sidney Y. Ball, chairman of the Terms and Discounts Committee of the National 
Wholesale Jewelers’ Association, read before the convention of that body at 
Atlantic, City, N. J., June 8. 
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HE questions with which this investi- 
T gation and report are concerned are 
those pertaining to “Terms and Dis- 
counts” as understood and applied in the 
jewelry business today. 

We will first consider the fundamental 
relations of “Sale,” “Price,” “Terms” and 
“Discounts,” taking time to fix exactly 
what we mean by each of these four 
words, because they are the elements out 
of which our problem is compounded. 
We will then examine average experience 
and opinion in the jewelry business with 
“Terms” and “Discounts,” as revealed 
by the answers to questionnaires recently 
sent out to manufacturers, wholesalers 
and retailers. And we will finally indi- 
cate the points of real importance to be 
discussed by this convention, and de- 
cided upon, if an attempt is to be made, 
under the auspices of this association, to 
make permanent the recent and_satis- 
factory improvement in the financial 
condition of the entire jewelry business. 


The question of terms and discounts is 
complicated at the best; but it is pos- 
sible to hold to fundamental factors, 
disregard what is merely incidental and 
form a pretty clear judgment. Sincere 
consideration and frank discussion of 
the terms and discounts problem has an 
educational value for the whole trade; 
and a full and fair trial for any sugges- 
tions and recommendations following 
such consideration and discussion, will 
surely be of real value to all concerned 
in the success and the standing of the 
jewelry business. 


‘The common law defines a “sale” as 
transfer of property for a “price.” In 
the jewelry business we deal with tan- 
gibly movable property—“goods,” to use 
the legal expression—and “price” is ex- 
pressed in “money.” So a jewelry sale 
is an exchange of goods for cash, or its 
equivalent. Now this inquiry is not con- 
cerned directly, either with the goods 
sold or the price paid, because “terms” 
and “discounts” relate essentially to the 
exchange itself—and particularly to the 
time .within which the exchange is 
effected. Of course buyer and _ seller 
discuss goods, prices, terms and dis- 
counts, all at once, and sometimes terms 
are sold instead of goods and discounts 
confused with price; but we should un- 
derstand clearly right here that terms and 
and discounts are neither goods nor price, 
but simply part of the business machin- 
ery by which these two are exchanged 
By “terms” we mean time arranged 
within which to complete the exchange 
of goods for money. And not until the 
exchange has been so “timed” does the 
word “discount” have importance; for 
discount is percentage paid for advance 
liquidation of a “timed” bill. These defi- 
nitions and general remarks express the 
fundamental relationship of “sale,” 
Price,” “terms” and “discounts.” We 


can fix them in mind by remembering 
these sentences: 

Sale—Exchange of merchandise for price. 

Terms—Time for completing ex- 
change. 

Discount—Payment for reducing ex- 
change-time. 

Now it is possible to classify sales in 
several general ways, each having a di- 
rect bearing on the time required for 
completing the exchange of goods for 
money. Classifying according to the 





SYDNEY Y. BALL, CHAIRMAN OF THE TERMS 
AND DISCOUNTS COMMITTEE 


amount involved, we have the large sale, 
the house, automobile, piano or diamond 
ring, contrasted with the small sale, the 
newspaper, box of candy or alarm clock. 
Cash is readily available for the small 
purchase; but as the amount involved in- 
creases and becomes sizeable, we reach 
and pass beyond the consumers imme- 
diate financial ability. -Time in which to 
accumulate further money is necessary 
—so terms are arranged—and months, 
even years, are granted the purchaser 
within which gradually to pay over the 
sale-price. So that, in the jewelry busi- 
ness, those who specialize on merchan- 
dise involving large amounts, notably 
diamonds and diamond jewelry, very 
properly prepare to help finance the long 
time required by the ultimate consumer 
to complete payment. On the other 
hand, our friends who have made the 
alarm clock a profitable small sale for 
the jeweler, with equal propriety, ask 
and receive payment practically spot 
cash. 

A second possible. sales classification 
is as to kind of merchandise—whether 
standard or non-standard as to price and 
quality. Obviously standard goods do 
not require comparison and study of 
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price and quality. In average times they 
can be purchased as needed from day to 
day, many times ordered by mail while 
the customer waits, so that little time is 
needed for completing any of the ex— 
change-steps from manufacturer to con- 
sumer. Hence we have American 
watches and clocks, sterling and plated 
silverware—just to the extent that the 
various manufacturers have standardized 
their lines—selling on short terms. When 
standard lines are* advertised and the 
consumer educated in advance as to 
price and quality, there is less need of 
such merchandise being stocked for pur- 
poses of display and selection—so less 
time is required by the retail dealer, and 
terms are correspondingly shorter. Here 
we observe a very direct relation be- 
tween the kind of merchandise and the 
terms—where the manufacturer by 
standardization and advertising makes 
possible quick sale, he very properly re- 
quires prompt payment. And so should 
the wholesaler and the retailer. 


Non-standard merchandise needs to be 
stocked, arranged, examined, discussed 
as to price and quality. This takes time. 
It involves trips to factory and whole- 
sale headquarters by dealers, or travel- 
ing by sales representatives, carrying 
samples and goods for delivery, to re- 
tail merchants’ places of business. This 
also takes time. And the retailer must 
prepare for the consumers’ correspond- 
ing desire to examine qualities and com- 
pare prices on non-standard goods—so 
he must have large stocks on display 
from which selection can be made. They 
must be ready when the customer comes 
in, consequently selected in advance of 
time needed, and when convenient. Now, 
Mr. Retailer cannot go to market every 
week, nor can Mr. Wholesaler send his 
salesmen around their territories every 
few days—but Mr. Ultimate Consumer 
may open the dealer’s front door any 
minute—and everything must be “set” 
for the sale. So, on non-standard goods 
requiring consideration of price and 
quality, time is provided and terms are 
granted that will enable the selection 
to be made, when convenient, rather than 
when immediately necessary to save the 
sale. In the jewelry business, our prin- 
cipal non-standard lines are diamonds, 
jewelry and imported watches—as the 
expression goes, “they have to be seem 
to be appreciated”—this being the case 
in every sales step from manufacturer 
to consumer. Terms are doubly neces- 
sary on these lines—time for display, 
and time in order that selections be 
made when convenient. Hence “seasom 
settlements,” “dating,” etc—they are 
necessary and justifiable on non-standar@ 
goods selected when convenient. But it 
is manifestly improper to sell standard 
merchandise on such terms. 


Here it may be noted, in passing,, that 
the manufacturer of non-standard lines 
can fairly impose short terms only when 
he has organized production so that his 
goods can be delivered very nearly as 
wanted. Season settlements have existed 
in the jewelry business, as between 
wholesaler and manufacturer, due to the 
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latter’s inability, as his manufacturing 
enterprise was organized, to deliver 
goods when wanted. The manufacturer 
has taken his orders from samples, re- 
turned to his factory, made up the goods 
and delivered them when finished— 
rather than when wanted by the whole- 
saler. Thus the exchange, being arranged 
t the jewelry manufacturer’s con- 


to sui . 
yenience, has properly carried long 
terms. And until the jewelry manufac- 


turer can so rearrange his production 
processes that he can deliver goods very 
nearly when wanted, he quite improperly 
imposes the same short terms obtaining 
in industries where product is always 
available for purchase. So we have to- 
day a somewhat false condition in the 
jewelry trade—manufacturers requiring 
30-day settlements without having cor- 
respondingly improved their production- 
processes and their ability to deliver 
when wanted. 

There are other sales classifications 
which have a bearing on terms, but they 
are relatively less important than the 
two just fully considered. For instance, 
goods that can be delivered promptly, 
by express or mail, might properly carry 
shorter terms than goods forwarded by 
freight. As a matter of fact, they sel- 
dom do—terms are usually the same, the 
purchaser absorbing the extra time in- 
volved. Another classification might be 
made according to amount of cash out- 
lay involved for labor and materials in 
manufacturing the goods. 

Where the cash outlay constitutes a 
large part of the selling price, terms will 
be short—where it represents a small 
part of the selling price, terms will 
lengthen. That is why in recent years, 
with labor and material costs rapidly 
rising, we have constantly been advised 
of the necdssity for shorter terms. The 
more nearly goods represent cash—the 
quicker they must be exchanged for cash. 

After terms have been set—and of 
course most business men have fixed 
uniform terms, in the interest of sim- 
plicity, which conform broadly to the 

‘needs of their particular business—the 
question of discount enters. Please ob- 
serve that “discount” is secondary to 
“terms’”—it has not been mentioned in 
considering sales-classification because it 
is not a factor. It exists only where 
“terms” exist. It is “payment for reduc- 
ing exchange-time”’—a prize offered not 
to use the terms arranged—and -gradu- 
ated according to individual merit in 
that respect. And that is the sole pur- 
Pose of discount—to reduce exchange 
time. 

There are perversions of discount: 
“extras,” “allowances,” etc., etc., varied 
as a patent office exhibit—all are spuri- 
ous, mere camouflaged price manipula- 
tion. There is but one true form of 
discount—that which shortens terms. 
And that is all we shall consider. 

Now a “prize,” to induce effort, must 
be worth winning. From the payer’s 
Standpoint, discount is not attractive un- 
less the profit so offered is as large or 
larger than his capital and his effort can 
obtain elsewhere. Except where and 
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when money is plentiful and seeking in- 
vestment, no dealer will be interested in 
discount at current interest rates—there 
is no inducement. On the other hand, 
the seller has merely to consider how 
often he is turning his capital and the 
gross profit on each “turn” to know how 
much discount he can offer to shorten 
the exchange time by 30, 60 or 90 days. 
And so discounts as offered and accepted 
pretty generally reflect the financial con- 
dition of both buyer and seller. The 
diamond importers—you have to be rich 
to be one—offer eight months’ time, dis- 
count at % of 1 per cent monthly, thus 
frankly evidencing their willingness to 
invest capital in our business at current 
banking rates. And as all of us can earn 
better than investment rates “doing busi- 
ness,” how seldom we discount the im- 
porter’s invoice! No inducement. Enough 
discount must be offered to equal bank 
rates, plus the inducement—the prize for 
special ability in paying up. How large 
this inducement can be and ought to be 
is one of our main questions. 

Now all these remarks afe general, 
intended to give a broad outlook on the 
problem of terms and discounts before 
we consider individual experience and 
opinion as developed by the question- 
naires. Unless we first fix our cardinal 
points, we will soon be adrift on an un- 
charted sea of random discussion—and, 
of course, get nowhere. So let’s just 
briefly review our fixed points. First— 


A sale is an exchange of mer- 
chandise for price. 

Terms are time for completing the 
exchange. 

Discount is payment for reducing 
exchange time. 

Also—terms are long or short 
according as sales-amount is large 
or small—and terms are long or 
short according as goods sold are 
non-standard or standard. 

Discounts are effective when 
amount offered exceeds current in- 
vestment rates. ; 


The general remarks just concluded 
may be said to outline the theory of 
terms and discounts—the questionnaires 
give the practice. And it is most inter- 
esting to note that theory and practice 
are here in substantial accord. 

A representative number of question- 
naires were distributed both to whole- 
salers and retailers located in all parts of 
the country. The questions asked were 
different for wholesalers and retailers, 
but in most cases they were “reciprocal,” 
that is, they asked for the views of both 
on the same question and so the replies 
give the customary “two sides”—what 
the retailer thinks and what the whole- 
saler thinks on the same points. 

Those replying caught the spirit of 
the investigation—they gave their in- 
formation fully, frankly and good-natur- 
edly; they evidenced they were imbued 
with sincere desire to improve the jewel- 
ry business. Many’ took the time to 
write personal letters and made valuable 
suggestions. 

The replies received up to this moment 
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(Friday, June 4) and compiled, are suffi- 
ciently large in number to give average 
figures that may safely be accepted as 
indicative of conditions generally exist- 
ing throughout the country. These aver- 
ages are most interesting, worth study 
and careful consideration because they 
are basic—they are the real figures and 
the real information relating to terms 
and discounts. 
Wholesaler’s Questionnaire 

Starting with Question 1, the replies 
give an average of 83 days; so that, 
speaking generally, the amount of money 
owing the wholesale jewelry business 
May 1, 1920, represented the sales of the 
preceding 83 days. You will all agree 
that this is a mighty significant figure 
and one very valuable to have. 

It is nicely checked by an average 
figure which can be reached from con- 
sideration of the answers to Question 2. 
We find here that 38 per cent of sales 
are made on 30 days’ time; 11 per cent, 
60 days; 11% per cent, 90 days; 23 per 


cent, 4 months; 11% per cent, semi- 
annual, and 5 per cent, “running ac- 
count.” Now averaging these replies 


(considering “running acount,” which is 
a very small factor, as a six months’ 
proposition) we discover 75 days to be 
the average of terms upon which whole- 
salers are conducting their business. 

Now the time disclosed in Question 
No. 1 (83 days) is very well checked 
by the 75 days disclosed, by an entirely 
different method, in Question 2. When 
it is remembered that answers to Ques- 
tion 2, of necessity, are approximations, 
the near agreement of the two results is 
striking. From these two very similar 
figures, differently arrived at, it is pretty 
safe to state that the wholesale jewelry 
business on May 1 was on about an 80- 
day basis. 

Coming to Question 3, the replies in- 
dicate average time as follows: On dia- 
monds, 4.9 months; watches, 2.3 months; 
jewelry, 3.5 months; clocks, 2.5 months; 
silverware, 2.6 months; miscellaneous, 
2.1 months. Please observe here that 
our standard merchandise, watches, 
clocks, silverware, is being sold today 
according to these averages, on terms 
just slightly longer than 60 days. Jewel- 
ry averages 105 days, or 15 days more 
than season settlements—which average 
90 days. Diamonds average very close 
to 5 months. Note the longer time ex- 
tended on non-standard lines. 

With respect to Question 4, on allow- 
ing “cash discounts.” About half report 
they are “good natured”—the other half 
“strict”; and the “good natured” fellows 
“*fess up” to allowing 30 to 90 days’ 
extra time, together with full discount. 

Now, turning to the purchase side, 
Question 5, the replies indicate average 
time received as follows: Diamonds, 7 
months; watches, 30 days; clocks, 10 to 
30 days; silverware, 30 days; miscella- 
neous, 30 days; jewelry, 30 days to seas- 
son—jewelry terms very much mixed. 
Again we observe short purchase terms 
for standard goods—longer time for non- 
standard. 





(Continued on page 87.) 
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Question 6 inquires how much time 
wholesalers would like to extend cus- 
tomers. Here are the average figures: 
Diamonds, 4 months; watches, 2 months; 
jewelry, 2.8 months; silverware, 1.9 
months; clocks, 1.9 months; miscel- 
janeous, 2.1 months. Observe again our 
standard and non-standard short and 
long time relation. Also note a uniform 
time expression on standard goods—the 
desire is to sell watches, silverware, 
clocks and miscellaneous on 60 days; 
jewelry about 90 days; diamonds, 4 
months. It is interesting to state here 
that the responses to Question 5, so far 
as they relate to silverware and clocks, 
are identical. 

The answers to Question 7 indicate 
cash discount almost unanimously re- 
garded as a premium. — 

Now, Question 8 indicates an average 
margin of profit on merchandise turn- 
over of 25.6 per cent. The second part 
of this question was apparently not 
clearly stated, as the replies are confused 
and widely at variance. It can be more 
clearly stated now that we have the 
answer to Question 1—83 days. If a 
gross profit of 25.6 per cent is realized 
in 83 days, it is just a matter of simple 
arithmetic to determine how much would 
be realized in 30 days—that figure is 9.3 
per cent. This 9.3 per cent is the value 
of 30 days’ time to the wholesaler, ex- 
pressed in “percentage of profit”’—as a 
business man, he can justify offering a 
substantial part of this 9.3 per cent as 
discount to induce 30 days quicker pay- 
ment. 

The answers to Question 9 tells the 
same story as the answer to Question 
7. Cash discount should include a pre- 
mium beyond “anticipation,” banking 
rate. 


The preference expressed in Question 
10 is overwhelmingly for 6 per cent—a 
few are in favor of more cash discount, a 
few in favor of less. Those who an- 
swered the second part of the question 
indicated mainly they would reduce this 
6 per cent discount by one per cent for 
each additional 30 days taken. 

Question 11 stated briefly the result 
of terms and discount questionnaire re- 
cently sent out by manufacturers and 
asked, in the face of this expression of 
manufacturers’ desires, what the whole- 
saler would recommend the manufac- 
turer using. The majority of replies 
favor the use of 6 per cent discount, and 

Now, summarizing the more important 
findings from the wholesalers’ question- 
naire, we have: 

1, Average length of account, 83 days. 

2. Average terms granted, 75 days. 

3. Average terms (months) granted, 
by merchandise lines: Diamonds, 4.9; 
jewelry, 3.5; watches, 2.3; silverware, 
2.6; clocks, 2.5; miscellaneous, 2.1. 

5. Average time received, by merchan- 
dise lines: Diamonds, 7 months; jewel- 
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ry, 30 days to season; watches, 30 days; 
silverware, 30 days; clocks, 10 to 30 days; 
miscellaneous, 30 days. 

6. Average time (months) desired to 
grant by merchandise lines: Diamonds, 
4; watches, 2; jewelry, 2.8; silverware, 
1.9; clocks, 1.9; miscellaneous, 2.1. 

7 and 9. Cash discount is regarded as 
premium. 

10 and 11. Cash discount preferred at 
6 per cent, both to customers and from 
retailers. 


The Retailers’ Questionnaire 

Turning now to the Retailers’ Question- 
naires, we find further very interesting and 
striking average figures disclosed. And 
these average figures are in reasonable 
agreement, point by point, with the results 
obtained from the answers to the whole- 
salers’ questionnaires. 

Question 1, inquiring the retailers’ terms 
to his customers, reveals the surprising fact 
that 67 per cent. of retail business is done 
on a cash basis—an additional 15 per cent. 
is done within 30 to 90 days. The amount 
of business done on 4 to 6 months is 8 per 
cent. and on “Running Account,” 10 per 
cent. It may be fairly concluded that the 
retail dealer, through his cash and short 
term business, realizes sufficient to pay his 
running expenses and the cost of his mer- 
chandise within 30 to 60 days from the sales 
date. 

Question 2 follows with an inquiry as to 
retailers’ purchase terms, which aver- 
age out as follows: 64 per cent., 30 days; 
6 per cent., 60 days; 7 per cent., 90 days; 
4 per cent., 4 months; 12 per cent., semi- 
annual, and 7 per cent. running account. 
Averaging out these replies, gives us terms- 
used of 52 days—this contrasting with 
terms-allowed of 75 days as disclosed by 
the reciprocal, Question 2, wholesalers’ 
questionnaire. This difference is likely due 
to each fellow’s natural disposition to give 
himself the benefit of any doubt—the true 
average figure will be found somewhere 
between 52 and 75. Certainly these short 
purchase terms are consistent with the 
iarge percentage of retailers’ cash business 
evidenced by answers to Question 1. 

Question 3 asked time required on vari- 
ous lines of merchandise and averaged out 
as follows: 


Diamonds ....120days Clocks ....... 40 days 
Watches ...... 45 days Silverware .... 43 days 
LS 56 days Miscellaneous... 32 days 


By the replies to Question 4 the retailers 
indicate that a substantial majority hold 
themselves strictly to time given when mak- 
ing their settlements. Very few acknowl- 
edge taking extra time, and those who do, 
indicate an over-run of about 40 days, to- 
gether with cash discount. 

Question 5 inquired as to retailers’ pay- 
ments on purchases subject to 2 per cent. 
The replies were almost unanimous to the 
effect that 2 per cent. discount was taken 
from the manufacturers, from wholesalers, 
on photographs and on side lines. 

Two-thirds of those replying to Question 
6 expressed an ability to manage their pur- 
chases on shorter terms—the other third 
expressed themselves as unable to make a 
change. Of those stating ability to shorten 
terms, the average answer to the second 
part of the question indicated a little over 
30 days as to the amount of time by 
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which their time could be so shortened. 

Question 7 asked definite expression on 
preference on cash discount rate. A total 
of 75 per cent. of those replying desire the 
present 6 per cent.; another 15 per cent. of 
replies favor 5 per cent. The balance of 
the answers expressed various preferences 
—those in favor of 2 per cent. being less 


- than 4 per cent. of the number replying. 


The second part of Question 7 as to the 
amount of discount reduction for each addi- 
tional 30 days taken is practically unani- 
mous for from 1 per cent. to 2 per cent. 

By the answers to Question 8, the retail 
dealer evidences a good business acquaint- 
ance with his local banker—half of those 
responding are now assisted by the banks; 
half are not assisted. Of the replied to the 
second part of the question, every single 
fellow, except one, stated his banker would 
advance him money with which to save cash 
discount. 


The Trade Acceptance Question 9 indi- 
cates this form of payment is still in the 
educational stage. Only one-third of those 
replying have used acceptances. And out 
of those who have used the acceptances, 
two-thirds are favorable and like them; the 
other third, not. 


Question 10 asks a frank expression of 
terms and discounts that the retailer will 
loyally support and the responses reflect a 
very fine trade spirit. Twenty per cent. of 
those answering state in substance that they 
are “for” anything fair and reasonable that 
will help the jewelry business. Over half 
of those responding express a definite pref- 
erence for 5 per cent. or 6 per cent. cash 
discount, so that if we add to this number 
the 20 per cent. just mentioned, we have 
substantially the same 75 per cent. prefer- 
ence as indicated by the replies to Question 
7. A fair percentage state they will pay 
“cash for the best price obtainable’—a few 
favor present terms and a small percentage 
urge the 2 per cent. cash discount. 

The terms part of the responses indicate 
time desired to average a little over 60 days. 

So we may summarize the retailers’ ques- 
tionnaires as follows: 

1. Length of account—cash, 67 per cent.; 
30-90 days, 15 per cent.; 4-6 months, 8 per 
cent.; running account, 10 per cent. 

2. Average purchase terms—52 days. 

3. Average terms needed by merchandise 
lines, 


Diamonds ....120 days Silverware .... 43 days 
Watches ...... SSdays Clocks ciscscs 40 days 
JOWIER avec 56 days Miscellaneous.. 32 days 


4. Dealers hold well to terms. 

5. Two per cent. cash discounts are 
taken. 

6. Two-thirds can manage purchases on 
30 days’ shorter terms. 

7. Seventy-five per cent. prefer the pres- 
ent 6 per cent. cash discount. 

8. Dealers know their bankers and can 
borrow to save cash discount. 

9. One-third have used trade accept- 
ances, and a majority of these like trade 
acceptances. 

10. Majority preference for 5 per cent. 
or 6 per cent. Many say “Anything fair 
and reasonable.” Terms desired average a 
little beyond 60 days. 

These results from the questionnaires sent 
to wholesalers and to retailers will repay 
thoughtful consideration, as stated hereto- 
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fore. Theory and practice are found to be 
in substantial accord. Longer terms are 
desired on non-standard goods by the re- 
tailer and are granted by the wholesaler. 
Standard merchandise sells generally on 
short terms. Goods involving large outlay, 
notably diamonds, are exchanged on long 
time. Diamonds are both non-standard and 
large-outlay merchandise—they sell on the 
longest time. Jewelry is mainly non-stand- 
ard and small-outlay merchandise—it sells 
on shorter terms, consequently. The rest 
of the jewelers’ lines are, generally speak- 
ing, standard and small outlay, both—and 
so we find, watches, clocks and silverware 
selling on shortest terms. 

The preference expressed for the old 6 
per cent. cash discount is so overwhelming, 
in both retailers’ and wholesalers’ question- 
naires, that it would seem this association 
might well come to the same conclusion as 
a recent Chicago district meeting reached— 
namely, “Keep the 6 Per Cent. Cash Dis- 
count and Shorten the Terms.” The re- 
tailer says he will accept shorter terms— 
the wholesaler wants shorter terms—this 
convention can surely determine “how much 
shorter!” That is the nub of the problem 
—the main issue right now. “Shorter time” 
we have all long ago agreed is “what the 
jewelry business needs.” Now that good 
times have supplied favorable conditions 
and a receptive mood, let’s decide “How 
much shorter!” and then let’s all of us— 
manufacturer, wholesaler and retailer—give 
the new and better program a full, fair, 
“Golden Rule” chance for success. 








PENNSYLVANIA CONVENTION 


Important Preparations for Meeting of State 
Retailers at Harrisburg, June 29-30 

HarrisBurG, Pa., June 14.—At least 250 
jewelers with their wives, will be in Har- 
risburg for the annual convention of the 
Pennsylvania Retail Jewelers’ Association, 
to be held at the Penn Harris Hotel June 
29 and 30, it was announced recently 
following a meeting of the general com- 
mittee, called by E. G. Hoover, chairman. 

The plans for the convention include 
business meetings morning and afternoon 
June 29 and 30, with a smoker on the first 
evening for the men while the women are 
to be entertained at a theatre party, and 
the annual banquet followed by dancing, 
for the second evening. The wives and 
other relatives will be taken through the 
State Capitol the first afternoon and for 
an automobile ride through the city the 
second afternoon. 

Wives of the local jewelers will be ap- 
pointed a reception committee to assist in 
the entertainment of the women who will 
accompany their husbands to the conven- 
tion. E. G. Hoover, last evening announced 
the following committees: 

Entertainment Committee — Herman 
Tausig, chairman; P. G. Diener, J. C. Gitt. 

Accommodations Committee—Max Rei- 
ter, chairman; L. A. Faunce, H. G. Seibert, 

Badge Committee—Charles K. Boas, 
chairman; I. S. Ricker, A. T. Attick. 

Greetings Committee—G. A. Hutman, 
chairman; A. L. Huber, F. H. Commings, 
G. E. Elicker, T. H. Taylor, with others 
to be announced later. 

Reception Committee— Henry Caster, 
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chairman; C. Aronson, and Walter Mc- 
Cormick. ® 


LOOK OUT FOR HIM 


“Pennyweighter” Visits New York Manufac- 
turing Jeweler and Escapes with Loot 
Valued at $3,000 

A clever “pennyweighter” appeared in 
New York last week and through his opera- 
tions, A. Suderov, manufacturing jeweler at 
49 Maiden Lane, lost jewelry worth $3,000. 
Although the man is believed to be an old 
hand at “pennyweighting,” no photograph 
or police record of him could be found in 
the rogue’s gallery. 

On the day of the theft, a man walked 
into the establishment of Mr. Suderov and 
represented himself as J. Reininger, a retail 
jeweler, of Easton, Pa. Although the real 
Mr. Reininger has done business in the 
past with Mr. Suderov, he was not known 
to any member of the firm, so for that rea- 
son they believed the stranger to be all 
right. The man was shown a large assort- 
ment of brooches, bar pins and rings made 
up in platinum and set with diamonds. 
During his stay of almost an hour, he se- 
lected about $3,000 worth of goods. As the 
man picked out his goods, he had them 
placed in small envelopes upon which he 
wrote the name of Mr. Reininger, and the 
address at Easton, Pa. There were about 
six of these envelopes made up and after 
the man completed his selection he left 
orders for the goods to be shipped as 
quickly as possible. 

Shortly after the man’s departure, Mr. 
Hoffman, one of the department heads, be- 
came suspicious and immediately communi- 
cated with a concern in New York which 
knows Mr. Reininger. A description of the 
real Mr. Reininger soon convinced Mr. 
Hoffman that his visitor was an imposter. 
To make certain that the man was a 
swindler, Mr. Hoffman got into communi- 
cation with the real Mr. Reininger on long 
distance telephone and from him learned 
that the stranger who visited New York 
was an imposter. 

An inventory of the stock at the Suderov 
plant was immediately taken and it was de- 
termined that the man had made away with 
about $3,000 worth of goods. The police 
were notified, and, as a result, a general 
warning was sent out. 

The man is described as about 55 years 
old, 5 feet 10 inches tall and weighing about 
200 pounds. He has a shallow complexion, 
blue eyes, light hair with a slight touch of 
gray, was dressed in a dark gray suit and 
had a pleasing personality. 














The H. E. Adams Jewelry Co., Tampa, 
Fla., has filed a charter of incorporation, 
and Alvin Magnon, who has been with the 
concern for some time, has become gen- 
eral manager in connection with his elec- 
tion as secretary-treasurer. The incorpora- 
tion movement has been on the way for 
some time. He started with H. E. Adams, 
who is president of the new company, in 
September, 1913, and since that time has 
become more and’ more closely connected 
with that concern until four years ago, 
when he became manager. The concern 
was incorporated for $100,000. 
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Subscriptions to Jewelers’ Republican 
Club of New York 





Up to June 14 the Jewelers’ Republican 
Club of New York reported receiving the 
following subscriptions: 


Subscribers for $500 
Joseph Fahys & Co., Arnstein Bros. & 
Co., Leopold Stern, Wm. S. Hedges & 
Co. 


Subscribers for $250 
Henry Bodenheimer, Reichman Bros., N. 
H. White & Co., Carter, Gough & Co., Lar- 
ter & Sons, A. Wittnauer, Oppenheimer 
Bros. & Veith, Kastenhuber & Lehrfeld. 


Subscriber for $200 
Sloan & Co., H. Nordlinger’s Sons, Wm. 
B. Durgin Co. 


Subscribers for $150 
Solidarity. Watch Case Co. 


Subscribers for $100 

Goodfriend Bros., J. Macher, Julius 
King Optical Co., I. Ollendorff, Freuden- 
heim Bros. & Levy, Isaac W. Cokefair, A. 
L. Brown, Cross & Beguelin, H. W. 
Wheeler & Co., W. H. Fowlie, (Elgin Na- 
tional Watch Co.), C. G. Alford & Co., 
Wm. B. Kerr Co., Wm. I. Rosenfeld, Jerome 
C. Adler, R. G. Monroe & Co., Dreicer & 
Co., Goldsmith, Stern & Co. 


Subscriber for $50 

Wightman & Hough Co., Concord Watch 
Co., Power & Allen, Aisenstein, Woronock 
& Sons, Adolphe Schwob, Inc., John R. 
Greason & Son, Benedict Bros., Omega 
Watch Co., Chas. H. Conant & Bro., Jung 
& Klitz, L. Kahn, Frederick W. Rauch, J. 
Mehrlust, W. T. Gough’s friend. 


Sutscribers for $25 
Julius Raunheim, American Watch Case 
Co., Fred L. Goddard, S. C. Powell & Co., 
E. P. Reichhelm & Co., F. Langjahr & Co., 
Henry Froehlich & Co., Cooper & Forman, 
I. Castagnetta & Son, Jules Franklin, 
Phelps & Perry, C. S. Smith & Co., Patter- 
son & Starke, P. H. Locklin & Sons, Thos. 

F. Brogan, Abel Bros. & Co. 


Subscribers for $20 
Augustus F. Dejonge, Frederick Keim. 


Subscribers for $15 and Less 

Fifteen dollars—Honigbaum & Lewis, 
J. F. Newman. $10—J. Bulova & Co., A. 
Berger & 'Co., Manasseh Levy & Co., J. H. 
Miles, Shire & Straus, L. Kroll & Son, 
David L. ‘Gluck, Reiner & Berkow, J. J. 
Loeb & Bro., J. Weeks, Wm. L. Ward, 
Gattle & Hunter, F. W. Beowers’ Sons, B. 
Jaffe, Benedict & Warner, Kent & Wood- 
land, Robt. Stoll, ‘W. Wallace Hurd, A. 
Wallach. $5—Wm. H. Enhaus & Son. 

The finance committee met Monday and 
decided to have the committeemen make a 
final report on subscriptions at once and 
Secretary Tarlton is writing them to this 
effect. The club will begin its campaign 
work within the next week. 








The jewelers of Petersburg, Va., have 
decided to close their places of business 
during the Summer months on Saturdays 
through Sept. 25. The following firms have 
joined in the movement: C. F. Lauterbach, 
E. H. Titmus, T. A. James, Stanton Pilcher 
and Mark E. Holt. 
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STOCK CALL 


ANTWERP..... 1 RUE VAN LERIUS 
AMSTERDAM...... 2 TULP STRAAT 
LONDON, E. C., HOLBORN VIADUCT 
PARIS..11 RUE DE CHATEAUDUN 


TAKING WIRE 


JULY Ist PHONE 


Up to that date we offer our 
entire stock at exceptional 


prices. Unusual values in 
melee up to 1-4 cts. 


JAMES J. LOEB & BROTHER 


IMPORTERS and CUTTERS of MELEE 
68 NASSAU ST., N. Y. 
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are shown in public for the first time. 





stir up interest in jewelry genera 
without credit to THE 


styles in gems.—THe Eprror. 


The Latest Jewelry Seen in New York 


Note—The following information is published not only for the benefit of the jeweler, but 
for the benefit of the public, and to give the retail jewelers outside of the large centers in- 
formation as to the very latest articles in jewelry that are shown in the shop windows of big 
dealers in the metropolis and about such special pieces as have been made for customers, an 
This information is right-up-to-the-minute, and gath- 
ered directly before THE JEWELERS’ CiRCULAR goes to press. _may be git 
retailer to his local paper for the "ery information of the people of his district, in order to 

] lly, or the information may be used by him as a basis for 
interviews in his local journals, as to the latest styles in jewelry. 
E JEWELERS’ CIRCULAR, in any ; 
best for the information of the people of his district, or valuable as a news item on the latest 


The notes may be given by the 


It may be used with or 


way that the jeweler may feel will prove 

















ASES, shelves and windows of the lead- 
ing jewelers’ shops are beginning to 
show the influence of Summer time in their 
exhibitions and offerings of the freshly de- 
signed Summertime novelties. 
x ok * 


A pansy bowl has appeared, rimmed in 
silver and mounted on a silver tray. Tray 
border and bowl rim match in a hand ham- 
mered design. It is intended for the porch 
sitting room. 

x kK 

Small pins for use with the Summer 
blouse are enameled in colors to match the 
blouse embroidery and trimming. They are 
to be chosen of a darker shade than the cos- 
tume color and in this way they will em- 
phasize the tone. 

x * x 

A wrist watch in a checkerboard black 
enamel and silver is a striking Summer 
novelty. The wristband is built up of a 
series of chain links, a flat silver link alter- 
nating with one enameled in black, while the 
watchcease is cross-checked with the black 
and silver pattern. 

* ok x 

An orangeade service that would make a 
most acceptable gift for the Summer hostess 
has six long handled silver spoons, a silver 
tray and six tall hand engraved glasses. 
Both tray and spoon handles are modeled 
in a curved rim and monogramed in elabor- 
ate letters, but otherwise left smoothly plain. 
With some of these sets a pitcher or high 
tankard is included, and then there are often 
two trays, one for the table and one on 
which to pass the individual glass. 

x Ok OX 

One enterprising jeweler has specialized 
in pocket pieces for men and boys. He 
shows folding pencils and fountain pens in 
a great variety of patterns in gold, silver 
and platinum, and among the smokers’ 
things in his cases are complete sets of 
matching patterns, in cigarette holders and 
cases, match boxes, cigar cutters and cigar 
cases. For the boys there are penknives in 
new pattern of engine turning and knives 
that are encased in silver half engraved and 
half left plain. 

a 

Slippers and their buckles are an inter- 
esting Summer item. They appear this year 
as a combination, colonial slipper and 
gemmed buckle where the slipper is of satin 
brocaded in a silk and satin stripe, high 
heeled, and with a high-standing tongue be- 
low which a small gem-studded buckle is 
mounted. These new tongued slippers are 
after the Elizabethan footwear. They come 
with the tongues fluted or gathered into a 


resette and the buckles are studded with 
gems or formed of silver and rhinestones. 
sw 

In the window of one jeweler’s shop there 
was seen a group of scarfpins which may 
have been called a resumé of all the Sum- 
mer offerings. These pins were long and 
narrow in shape, according to the latest 
edicts, their central gems were large and 
the accompanying gems exceedingly small. 
For their mounts, platinum is generally 
used, but some were in pale-tinted gold. 
Their patterns ranged from single gem 
shafts, square-cut or smooth and oval- 
shaped, with the variation given to this 
pattern by a smaller gem top and bottom 
with a detail gem-studded below the larger 
stone or with a tiny cluster of gems on 
either side. 

xk * * 

Black opals, those glorious blue and green 
shot gems, are being offered this year gold 
mounted to bring out their color, patterned 
in beautiful pierced work designs and set 
in brooches, pendants and finger-rings. One 
of these pendants holding a square shaped 
black opal has an oval contour long and nar- 
row and a chain after the sautoir variety 
with the second opal set at the cross of the 
chain work. A finger-ring, opal-mounted, 
has a gold-rimmed band and a single circle 
of the gold makes the gem-mounting. For 
the brooches and barpins smaller opals are 
grouped in clusters or single large gems are 
used to make a central stone and the open- 
work gold forms an open fan of piercing or 
branches out like wings on either side. 

THE RAMBLER. 








“PENNY WEIGHTER” CONVICTED 


Notorious Crook Who Escaped from Prison 
Is Again Sentenced for Stealing Jewelry 
Ba.timore, Md., June 12—Herbert M. 

Rothery, 63 years old, a native of Chicago, 

one of the most notorious “pennyweight” 





thieves of the country, who was arrested. 


here April 28 by Headquarters Detectives 
C. A. Kahler and John H. Kratz, was con- 
victed yesterday before Judge C. T. Bond, 
Criminal Court, on the indictment charging 
him with stealing jewelry valued at $1,400 
from the A. H. Fetting Manufacturing 
Jewelry Co., in July, 1919. Rothery is 
known to the police of the country as 
“Harry Roberts,” alias “Henry McClelland” 
and other aliases. Judge Bond suspended 
sentence for a week. 

Rothery is wanted in a number of cities 
and since his arrest here the detective 
bureau has been advised to place detainers 
against him should he attempt to obtain 
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liberty through bail. He was remanded to 
jail pending sentence. The case against 
Rothery was developed by Detectives Kah- 
ler and Kratz after they encountered a 
number of obstacles. It was through W. A. 
Landers, chief of the Pinkerton National 
Detective Agency that Rotherby’s identifica- 
tion was made. The clue upon which the 
Pinkertons made the identification was a 
tattoo mark on Rothery’s arm. 

Hundreds of pieces of jewelry stolen 
from stores in many cities were recovered 
from pawnshops here. The value of the 
jewelry recovered by the detectives was 
estimated at $4,000. For two years Rothery 
operated with a woman companion. She 
was Miss Eliza M. Cook. She was charged 
with receiving stolen goods, and she was 
found guilty before Judge Bond. 

Rothery has a police record covering 
many years. He was arrested Nov. 13, 
1912, for a “pennyweight” job in Sioux 
City, Ia., and was convicted and sentenced 
to five years in Iowa Penitentiary at Fort 








Madison, Ia. He escaped from prison 
Dec. 2, 1915, 
URGE TRADE ACCEPTANCES 





Jewelry Group Conference at National 
Credit Men’s Association Convention 
Passes Important Resolutions 

ATtantTic City, N. J., June 9.—Among 
the important “Group Conference” at the 
annual convention of the National Associa- 
tion of Credit Men at their Atlantic City 
convention June 3 was that of the jewelry 
group which took in twenty-five prominent 
representatives of our trade. 

Addresses were made by T. James Fern- 


ley, advisory secretary of the National 
Wholesale Jewelers’ Association; Victor 
Day, of Smith Patterson Co., Boston; 


Joseph M. Kucera, of Norris-Allister Ball 
Co., Cleveland; P. J. Coffey, J. A. & S. W. 
Granbery, representing the National Jewel- 
ers’ Board of Trade, and others. 

It was voted to recommend to the Na- 
tional Association of Credit Men that the 
Group Conference of Jewelers be made a 
permanent feature of the annual conven- 
tion. Resolutions.were adopted as follows: 

“RESOLVED: By the Group Conference of 
Manufacturing and Wholesale Jewelers of 
the National Association of Credit Men in 
convention assembled, that both manufac- 
turers and wholesalers are urged to co- 
cperate in meeting the needs and require- 
ments of each in the strict observance of 
terms of sale; in the reasonable shortening 
of time allowed in extending credit; and 
insofar as is practicable, the standardization 
of terms and cash discounts. 

“RESOLVED: By the Group Conference of 
Manufacturing and Wholesale Jewelers of 
the National Association of Credit Men in 
convention assembled, that both manufac- 
turers and wholesalers are urged to promote 
and stimulate the use of the trade accept- 
ance plan as a method of settlement.” 

The arrangements for the conference 
were made by a committee consisting of 
Horace M. Peck, secretary of the Manufac- 
turing Jewelers’ Board of Trade, chairman; 
Robert L. Coates, of L. P. White; P. B. 
Herrick, of Oneida Community, Ltd.; Jonas 
Koch and Joseph M. Kucera. 
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Wheeler Wedding Rings 


We are glad to announce the return of Wheeler 
Wedding Rings after a temporary but unavoid- 
able absence caused by disagreeable labor con- 
ditions. 


And at a propitious time too, we feel; for 
never was the demand greater for wedding 
rings of the better kind. 


To the trade Wheeler Wedding Rings need 
no introduction. Their long established rep- 
utation rests securely upon the sound guarantee 
of “the utmost in quality and the finest in 
workmanship”. 


Wheeler Wedding Rings are seamless, possess- 
ing a beautiful and‘lasting finish, obtainable 
only through the Wheeler process of manu- 
facture. Our engraved ‘rings are all hand- 
engraved, which means—the best that can be 
produced. 


We specialize in platinum engraved rings and 
in diamond wedding rings. 


Hayden W. Wheeler & Co., Inc. 


2 Maiden Lane New York 
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To Round Up Those Who Have Failed to Pay Taxes 


ae 





Revenue Department Starts Drive Against Dealers Who Are Delinquent in 
Filing Returns on Sales of Luxuries, Jewelry, Toilet Articles, Soda 
Water, Etc. 




















WasuincTon, D. C., June 9.—Special in- 
structions have been sent out by the Bureau 
of Internal Revenue to collectors all over 
the country to make a special drive in the 
collection of the so-called luxury tax, the 
jewelry tax, the tax on toilet articles, soft 
drinks, theatre admissions, etc., and it is 
expected that collectors and their deputies 
will show extreme activity from now on, 
and that millions of dollars in delinquent 
taxes and penalties will come in as\a result 
of this general drive which will cover every 
section of the country. 

The report sent out from Washington to 
the effect that many people responsible for 
the return and collection of miscellaneous 
taxes have failed in their duty is of a gen- 
eral nature and casts no reflections upon 
the jewelry trade which, as is known, has 
co-operated with the Revenue Department 
in every possible way both in preparing the 
present legislation and seeing to its enforce- 
ment. In fact Deputy Commissioner C. H. 
Hurrey, in a letter to Chairman Rothschild, 
of the Jewelers’ War Revenue Tax Com- 
mittee, has called attention to the fact that 
the jewelers have not, as some of the re- 
ports indicate, been singled out for special 
investigation, but that the drive covers 
every branch of sales tax work and is in- 
tended to be educational and instructive as 
well as to produce revenue for the govern- 
ment. Mr. Hurrey thanked Chairman 
Rothschild for his assurance of co-operation 
from the Jewelers’ War Revenue Tax Com- 
mittee and has brought the letter to that 
effect to the attention of the Commissioner. 

Preliminary to the drive and investiga- 
tion, Commissioner Williams has summoned 
to Washington for a special course of in- 
struction a corps of revenue officers experi- 
enced in the handling of tax sales. These 
men will head “flying squadrons” which will 
visit every section of the United States. 
Their directions are to conduct a thorough 
and effective campaign, using such methods 
as will bring justice to willful evaders and 
at the same time cause no serious em- 
barrassment to persons who are honestly 
endeavoring to comply with the law. 

Where prior to government investigation 
amended returns are filed accompanied by 
evidence to show that the delinquencies are 
due to no wrongful intent, the policy of the 
Revenue Bureau will be one of leniency. 
Where the evidence shows willful evasion 
or refusal to pay the tax, the policy will be 
to start prosecutions and ask for extreme 
penalties. 

Revenue officers will be armed with au- 
thority to examine books, papers, records or 
memoranda that bear upon any item which 
should be included for tax returns and to 
summon for examination under oath per- 
sons having knowledge of facts relating to 
the matter under question. 





At the offices of the Jewelers’ War 
Revenue Tax Committee last week, it was 


stated that the committee was aware of the 
drive being made to collect taxes and also 
had ascertained that this was in no way 
directed against the jewelry trade in par- 
ticular, as was shown in the communica- 
tions received from Deputy Hurry. How- 
ever, said Chairman Meyer D. Rothschild, 
the matter is a most important one which 
should have the serious attention of retail- 
ers, wholesalers and manufacturers in all 
parts of the country. 

“It is possible that some retailers have 
not been as particular about their returns 
as they might be,” said he, “although as 
far as we can see the jewelry trade has 
been almost 100 per cent. perfect in co- 
operating with the Government officials. 
The committee wishes that the manufac- 
turers and wholesalers who sell the re- 
tailers would see to it that such people 
as they sell who are not members of the 
association and who are not readers of 
the trade journals should be fully in- 
formed about the tax and the necessity of 
filing prompt and complete returns each 
month. 

“If they will do this, there will be no 
difficulty with the revenue officers. In fact, 
it is possible that delinquents may be able 
to aid themselves greatly by making the 
returns at once before they are called upon 
to do so by the revenue officers. If they 
can show that their delinquency is due to 
ignorance or conditions over which they 
had no control, and act in good faith, they 
will find the attitude of the department 
to be very much more lenient than if they 
allow the discrepancy to be unearthed by 
the deputy collectors and have themselves 
forced to pay. In the latter case, they will 
not only have to pay all the taxes due, 
but may be subject to heavy penalties in 
the way of fines, or even risk criminal 
prosecution. 

“If we have any jewelry dealers who 
have not been acting up to the mark, now 
is the time for them to correct their prac- 
tices and straighten out with the Govern- 
ment, and the wholesalers and manufactur- 
ers should do their part to see that this 
fact is impressed on their customers in 
every section of the country.” 





Window Smashers Again Active in Philadel- 
phia, Rob Window of Loan Company 
PHILADELPHIA, June 13.—Window smash- 

ers, who preyed upon local jewelers and 

pawnbrokers some months ago but have 
been unusually quiet for the past four or 
five weeks, renewed their depredations Fri- 
day night when, by means of a brick 
hurled through a show-window, they se- 
cured $100 worth of gems from the United 

Loan Co., 230 Market St. 

The robbery was discovered some time 
after the window had been smashed. The 
police are working on the case but have no 
clue as yet as to the perpetrator or per- 
petrators. 


a 
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THE CANADIAN TAXES 





Important Changes Proposed by Minister of 
Finance Reducing Tax on Jewelers Who 
Take Out Licenses—The Tax on 
Diamonds 

Toronto, Can., June 11.—Sir Henry Dray- 
ton, Canadian Minister of Finance, has made 
some important changes in the proposed 
excise taxes. One of special impertance to 
the jewelry trade provides for the taking 
out of licenses by jewelers, reducing the 
tax in such cases to a tax of 10 per cent, 
payable on their total sales, instead of hav- 
ing to collect the tax on each item from 
the customer at the time of the sale as at 
first proposed. 

The following shows the proposals now 
before Parliament which, however, may per- 
haps be modified in some particulars before 
the bill is finally passed. 

Articles usually sold by jewelers, covered 
by the different resolutions, are combined 
so as to fall within the 20 per cent list, 
with a limitation as to license, as follows: 

Cigar and cigarette holders and pipes in 
excess of $2.50*each; cigar and cigarette 
cases; ash trays and match boxes of gold 
or silver; humidors and smoking stands; 
hunting and bowie knives; gold and silver 
handled pocket knives and pencils, and gold 
fountain pens; gold, silver or ivory toilet 
ware; articles of silver not otherwise pro- 
vided for in this resolution adapted for 
household or office use; silver or gold de- 
posit ware; articles commonly or commer- 
cially known as jewelry, whether real or 
imitation, for personal use or for adornment. 


Jewelry License 

Any person, firm or corporation, includ- 
ing the jewelry branch of a departmental 
store whose chief business is the selling of 
jewelry by retail, shall obtain a special li- 
cense to sell jewelry and other articles speci- 
fied in this resolution, in which case the tax 
payable shall be 10 per centum on the value 
of the total sales of such establishment or 
branch, under regulations to be made by the 
Minister of Customs and Inland Revenue. 

It is proposed to abandon the present tax 
on chandeliers at 20 per cent, and provide 
for a tax of 10 per cent, to be paid by the 
manufacturer as in the case of articles fall- 
ing under section 3 follows: 

Chandeliers, except for churches, in ex- 
cess of $12 each; wall brackets, in excess of 
$3 each; gas and electric light fixtures, in 
excess of $3 each; not elsewhere provided. 


The Taxes on Diamonds 

Further rulings as to the application of 
the taxes on jewelry have been announced 
from Ottawa. Loose diamonds are taxable 
at one per cent upon importation, with a 
further one per cent when invoiced by the 
broker, and another like amount when sold 
by the manufacturer who sets the diamonds. 

Gold spectacle cases are exempt from the 
20 per cent luxury tax, but small roll-up 
dressing cases, manicure sets, etc., come un- 
der the heading of traveling cases and are 
subject to the tax. 

Brassware, such as gongs and candle- 
sticks, are not taxed unless plated, while 
nickel-plated alarm clocks, copper-plated 
electric toasters and percolators are not 
exempt. 
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Boston Jewelers Make Merry at Annual Outing 


Members of Boston Jewelers’ Club Spend Pleasant Day at Pemberton 
and Enjoy Excellent Dinner 
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PemserToN, Mass., June 11.—Ordinarily 
this shore resort has but little excitement. 
People from the big cities come here to 
escape the heat and hustle during the swel- 
tering Summer months. Their chief rec- 
reation is boating, bathing, fishing, aug- 
mented occasionally with a strawberry tea 
or a private dance, or a quiet game of 
tennis. Rarely does anything happen to 
disturb the calm and contentment, the rest 
and relaxation, which make Pemberton an 
ideal spot in the hot season of the year. 

But there are days when it throbs with 
social activity, when the air is rent with 
hilarious shouts, the snorting and puffing 
of automobiles, when pandemonium per- 
vades everything. Such an occasion is the 
annual Spring outing of the Boston Jewel- 
ers’ Club. 

Jewelers from many parts of the New 
England States journey to Pemberton to 
join in the revelry and festivity. It is one 
of the days in the calendar when business 
is relegated to the limbo of oblivion. Pleas- 
ure, unadulterated, unrestrained, is their 
sole aim. It is only a question of how 
much social enjoyment they can squeeze 
out of the few short hours they are to- 
gether. It seems as if they accumulate all 
their excess energy of the year to let it 
out at this picnic. 

And this 11th day of June was no ex- 
ception. ‘More than 100 jewelers, manufac- 
turing, wholesale, retail, swooped down 
upon this usually quiet community and, 
figuratively speaking, turned it upside down 
and inside out. The majority came down 
the harbor in the Mayflower, others jour- 
neyed by automobile; one, it is said, walked 
all the way rather than miss the event. 

But, no matter what way they traveled, 
they all arrived in good time for a good 
time, and they certainly made the most of 
it with their customary cheerfulness and 
warm-heartedness. Al Kerr, the secretary, 
and members of the reception committee, 
were on hand to extend the glad hand, 
and gave the guests and members a wel- 
come which would have gladdened the 
heart even of a misanthropist. 

The visitors turned their attention to 
games of cards or threw dice or sported 
about the spacious green. This was con- 
tinued for about two hours, when at 6:30 
they were all summoned to the large din- 
ing room to partake of the shore dinner, 
which, of course, is one of the chief 
attractions. The chef, on this occasion, ex- 
celled himself, providing a feast which all 
agreed was the best ever served during the 
many years the club has held its Spring 
outings at Pemberton. 

Col. Harry L. Brown, treasurer of the 
Waltham Watch Co. and president of the 
club, proposed the health of the Boston 
Jewelers’ Club, which, however, he re- 
marked, had already been drunk in other 
parts of the Inn premises. And in accord- 
ance with custom, formal speeches were 
tabooed. 

During the dinner an orchestra furnished 


lively music and popular airs, and several 
well-known songs were rendered by the 
vocalist supplied by the Inn. And there 
were two or three “Mrs. Vernon Castles” 
present, with whom some of the younger 
jewelers tripped the light fantastic toe, 
winning the admiration and applause of 
the onlookers. For an hour or more the 
feasting and revelling continued, the vari- 
ous tables rivalling one another in hospi- 
tality and hilarity. The uproar was deafen- 





COL, HARRY L. BROWN, PRESIDENT, 


ing, making it almost impossible to hear 
what one’s neighbor had to say. 

At the head table were Col. Brown, Louis 
Eppenstein, Chicago; Henry C. Quincy, 
Portland, Me.; James G. Blake, F. S. 
Sherry, Boston; Willard Keith, Portland, 
Me.; Charles Baring, Providence; Hyman 
Friedman, Boston; Ives Lake, Waltham 
Watch Co’s. general sales manager; John 
W. Sherwood, Solidarity Watch Case Co.; 
Elmer Knight, president of the New Eng- 
land Jewelers’ Golf Association. 

After the tables had been cleared the 
company broke up into smaller groups, 
some adjourning to a nearby hotel, where 
in various rooms they indulged in indoor 
games of all kinds, including cards and dice. 
Other members roamed about the grounds, 
enjoying the fresh breezes from the sea. 
A special boat was chartered for the re- 
turn journey to Boston. 

A generous meed of praise is due to 
the members of the committee on arrange- 
ments, all of whom worked long and late 
to make the event successful. Al Kerr, 
who headed the committee, is deserving of 
special commendation. He has been the 
skipper for 10 years or more on these 
occasions and has’ won the admiration and 
gratitude of all hands. 

L. A. Beckman has succeeded Beckman 
& Paulsen at Akron, Ia. 
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HOLD ANNUAL MEETING 


Members of Milwaukee Jewelers’ Club Elect 
Officers and Decide to Continue Adver- 
tising Campaign 

MILWAUKEE, Wis., June 12—As an ap- 
preciation of work which made the past 
year one of the most successful in the his- 
tory of the organization, members of the 
Milwaukee Jewelers’ Club, at the annual 
meeting on Wednesday evening, June 9, re- 
elected all officers, as follows: President, 
Edward H. Motl, head of the Edw. H. 
Motl Co., 484 Mitchell St.; vice-president, 
Art B. Meyers, 460 11th Ave.; secretary, 
Henry J. Oberst, 392 National Ave.; treas- 
urer, A. C. Hentschel, 431 Grand Ave. The 
meeting followed the annual banquet in the 
Colonial room of the Hotel Blatz. More 
than 40 members attended. 

One of the important decisions arrived 
at on this occasion was to instruct the ad- 
visory council to continue without inter- 
ruption the co-operative advertising cam- 
paign inaugurated last November. At that 
time a fund of $4,000 was subscribed for 
a year’s publicity work by the publication 
in at least one of the daily newspapers of 
this city once a day of an artistic slogan 
design, two columns wide and two inches 
deep, bearing the legend, “Buy Jewelry For 
Gifts.” After two months’ experimentation, 
it was decided in January to continue the 
campaign until June 1, and it is again re- 
garded as so profitable that it was deter- 
mined to run the campaign through until 
Nov. 1. 

From now until November, however, the 
campaign will be changed to some extent 
to link it up with the National Jewelers’ 
Publicity Association. Its slogan, “Gifts 
That Last—Jewelry,” will be used in 
various paraphrases, the official text always 
being used. For instance, the first of the 
local advertisements reads: ““Why Not 
Gifts That Last—Jewelry.” 

The campaign while not pretentious in 
appearance, has served the purpose of keep- 
ing the thought in the public mind that jew- 
elry should be purchased for gift-giving, by 
placing it before the daily newspaper read- 
ers once a day at least. 

Instead of holding the usual monthly 
meeting in July, the club will, according to 
custom, spend Wednesday, July 14, at 
Wolff’s Island, a delightful resort on the 
upper Milwaukee River, 12 miles from the 
heart of the city, with a picnic, including 
a dinner, baseball and other sports. The 
directors of the Wisconsin Retail Jewelers’ 
Association will again be guests of the club, 
They will hold their quarterly meeting 
Wednesday morning at the office of Henry 
F. Stecher, treasurer, 276 3d St., later join- 
ing the party on its automobile run to the 
island resort. 











Wallace S. Quencer, a jeweler on 
Arsenal St., Watertown, N. Y., has sold 
his store and stock to M. S. Carlton of 
Westfield, N. Y. Mr. Quencer started in 
business at the present location 28 years 
ago. At that time the stock consisted 
mostly of a small line of jewelry and a 
rough work bench. Mr. Carlton has been in 
the jewelry business for the past 12 years 
in Westfield. 
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DEATH OF LUCIUS S. CADY 


Widely Known Jeweler and Inventor and 
Founder of Cady & Olmstead Jewelry 
Co., Passes Away in His 82d Year 


Kansas City, Mo. June 10.—Lucius 
Sylvester Cady, 81 years old, founder of the 
Cady & Olmstead Jewelry Co., died June 4 
at his home, 3217 Wayne Ave., following an 
illness of three days. 

Funeral services were held at the Lin- 
wood Boulevard Christian church June 6. 
Burial was in Forest Hill cemetery. Two 
of the pallbearers, Andrew Busekrus and 
Bert Kabler, were men with whom Mr. 
Cady worked for the last 26 years. 

Mr. Cady was born on a farm near Ar- 
dington, O., in 1839. He lived on the farm 








THE LATE LUCIUS S. CADY. 


until he was 19 years old when he went to 
Ardington and obtained work in a jewelry 
store. He obtained a patent on an improve- 
ment on a watch which is being manufac- 
tured by the Elgin National Watch Co., and 
for this patent received $5,000. With this 
money he came to Kansas City in 1870 and 
became associated with W. B. Burt in the 
Burt-Cady Jewelry Co., which was situated 
at 11th and Main Sts., where the John Tay- 
lor Dry Goods Co.’s store now is located. 
A short time later the firm was reorganized 
and Mr. Cady became senior partner of the 
Cady & Olmstead Co., Mr. Olmstead having 
purchased the interests of Mr. Burt. The 
company moved to several locations, keeping 
pace with the growth of the city, and 20 
years ago moved to the present location, 
1009-1011 Walnut St. 

Mr. Cady was president of the company 
until early this year when he was succeeded 
in that office by his grandson, Cady Lee Dan- 
iels. At that time Mr. Cady became chair- 
man of the board of directors and was 
actively associated in the business until his 
recent illness. 

During his life time L. S. Cady saw Kan- 
sas City grow from:a handful of stores on 
lower Main St., to a metropolis. Mr. Cady 
was one of the last of the pioneer merchants 
who had faith in the city and the jewelry 
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firm which he founded 50 years ago is one 
of the few concerns which remains in the 
same family for that long period. 

At the time Mr. Cady came here from 
Ohio, Kansas City and St. Joseph, Mo., were 
about equal as to advantages, but Mr. Cady 
believed the men in this town showed more 
spirit and for that reason selected the city 
which has subsequently vindicated his judg- 
ment. 

Mr. Cady was known as one of the gem 
experts of the middle west, and it was his 
high character and integrity which retained 
for the firm he founded the standing which 
it holds. The idea of the master clock sys- 
tem now used by the Western Union, by 
which all clocks of the series are regulated 
from one run by electricity, was the idea of 
Mr..Cady. He installed the first clock 
which regulated the train schedules in the 
old Union Stations. His watch patent was 
a safety pinion for the works of watches, 
preventing the mainspring tear, familiar to 
jewelers. This he sold to the Elgin com- 
pany. Several other devices patented by 
him were given the watch trade for the 
sake of the general improvement of the 
craft. Old timers recall that it was Mr. 
Cady’s idea to put clocks in all the street 
cars and these were kept up for many years. 

For the past year Mr. Cady has been in 
failing health, although he was able to be 
about and frequently visited his jewelry 
store. On his way downtown he invariably 
stopped off in old Troost park and being a 
lover of animals, he was fond of feeding 
the birds and squirrels which abound there. 
These little creatures knew him so well that 
they would perch on his shoulder while 
waiting for the dainties he always carried 
for them. 

Deceased is survived by his widow, Mrs. 
Anna Lee Cady, 2 native of Lima, O., whose 
father founded the town of Leesville, O.. 
and one davghter, Mrs. S. M. Daniels, of 
this city. Two brothers, Norman Cady, of 
Troy, O., and Myron A. Cady, of Wester- 
ville, U., and one sister, Mrs. Mary A. 
Conklin, of Reedsburg, Va., also survive. 








Death of Byron O. Rawson 


Provipence, R. I., June 12—Byron O. 
Rawson, for a number of years a member 
of the manufacturing jewelry firm of Raw- 
son & White, 227 Eddy St., but for the last 
few years an employe of the Brown & 
Sharpe Manufacturing Co., died suddenly 
recently in his 74th year. Death was due 
to heart failure from which he had been suf- 
fering since the first of the year. He had 
been active in his usual vocations and had 
worked at his position as inspector at the 
plant of the Brown & Sharpe Co. the after- 
noon of the day of his death. That even- 
ing he visited some friends on the East Side 
and it is thought that the walk up the hills 
was too much for him. He had returned 
to the Mansion House, where he roomed 
and was about to go up stairs to his room, 
when he was stricken and died before a 
doctor could reach him. 

He was born in Fall River, Mass in 1846 
but spent practically all his life in Provi- 
dence. When he was a young man Mr. 
Rawson was a clerk in a grocery store con- 
ducted by his father, Orville Rawson. 
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Leaving that position he worked eight years 
for the W. E. Barrett Co. as bookkeeper. 
Afterwards for several years he was in the 
manafacturing jewelry business with the late 
Philo S. White. Mr. Rawson is survived 
by two sons. both of whom are members of 
the fire department of Los Angeles, Cal. 





DEATH OF CHAS. F. WILLEMAN 





New York Jewelry Salesman Passes Away 
Following a Long Illness 


Charles F. Willeman, a popular jewelry 
salesman, died last Saturday at his home, 
1155 Eastern Parkway, Brooklyn, following 
a long period of illness, 

Mr. Willeman was born in Philadelphia 
in 1871 and had been associated with the 





THE LATE C. F. WILLEMAN. 
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jewelry trade for many years. He was at 
one time a representative for H. Muhrs 
Sons, Philadelphia, later with T. G. Froth- 
ingham & Co., North Attleboro, and then 
with Sulzberger Bros. and had many 
friends in the trade and other circles who 
learn with deep regret of his death. Mr. 
Willeman was an ex-president of the Jewel- 
ers’ Fraternal Association and was one of 
those who was active in the organization 
of that association. He was also a member 
of the Knights of Columbus. His death 
came following a general decline which 
covered a period of four years. 

The funeral was held yesterday from St. 
Gregory’s Church, Brooklyn, and the burial 
was in Holy Cross Cemetery. Deceased is 
survived by his widow and four children, 
Charles F., Jr., Gustave, Madaline and 
Marjory. 

A delegation from the Jewelers’ Fraternal 
Association attended the funeral. 








The Crescent Jewelry Co., Fargo, N. 
Dak., has purchased the entire jewelry 
store, fixtures, tools and material of the 
Anderson-Varnson Co. of that city and 
took possession on June 15. On July 1 the 
concern will move from its present location 
at 110 Broadway to 60 Broadway. 
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Pearl NecKlaces and Precious Stones 


JAN W. PARIS, Inc. 


527 Fifth Avenue 
NEW YORK CITY 


Pearls for addition to necKlaces a specialty 
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9-11-13 Maiden Lane, New York 
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Oriental Pearl N ecks 
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Vermont Jewelers Hold Profitable Convention 








Members of Green Mountain Association Meet at Montpelier, Discuss Trade 
Topics, Elect Officers and Enjoy Chicken Dinner 























MonTretier, Vt.. June 9.—The annual 
convention of the Vermont Retail Jewelers’ 
Association was held at the Pavilion Hotel 
‘here on Monday. The main road to Mont- 
pelier and the local retail stores of the city 
‘had been placarded with signs which read: 
“Welcome, Jewelers!” A party of those 
who had attended the convention at La- 
conia, N. H., motored over to this city and 
‘took part in the proceedings here. 

Monday morning was devoted to the reg- 
stration of members and guests, and the 
‘ladies visited the State capitol building, the 
court rooms, library and other places of 
local interest, while the officers and mem- 
‘bers went into executive session. Badges 
furnished by the Waltham Watch Co. and 
similar to those also furnished by this con- 
cern at the Maine Association meeting 
were distributed; a few of the visitors 
made up a fishing party and motored out 
‘into the country, where some of the streams 
were whipped for trout. 

After dinner at the hotel, automobiles 
furnished by the association for those who 
‘had not come to the meeting with any of 
the motor parties, carried the members 
and their guests over to the Montpelier 
Country Club, about two miles out of the 
town proper, that had been obtained in 
‘which to hold the business meetings. An 
open log fire was burning in the fireplace, 
and the club house had been specially pre- 
pared for the occasion. 

President Hascall called the meeting to 
order after all had arrived at the club 
house. He then called for the treasurer’s 
report, which showed a balance on hand of 
$75.53 after all expenses had been deducted. 
It was voted that this report as read in 
detail be accepted and it was voted that 
‘the secretary’s report be passed to save 
time. 

He said that he hoped the Vermont as- 
sociation would see fit to change its by- 
laws, so that the two offices of secretary 
and treasurer are merged into one, to be 

‘known as that of secretary-treasurer, and 
thus follow the lead of Maine and New 
Hampshire, which had both so voted. 

He also suggested that the officers and 
the executive committee be elected from one 
section of the State, so that it will admit 
of more ease in holding its meetings, and 
be gathered together with greater speed. 
He stated that each year as new officers 
are elected the section from which they 
may come can be changed as well, thus fa- 
cilitating their work, and saving their time 
and expense. 

He then called upon Arthur G. Mansur, 
‘who spoke upon the New England “Jewel- 
ers’ Association and _ Institute.” Mr. 
Mansur spoke in general as he had at both 
of the previous meetings of the Maine and 
New Hampshire meetings, already printed 
‘in past issues of THE JEWELERS’ CIRCULAR. 

He said that the property at Milford, 
Mass., that has been purchased for the in- 

stitute is worth over twice as much as the 


purchase price agreed upon, and in itself 
is valuable collateral against the investment. 

He stated that Milford, Mass., had been 
selected for the site because living is less 
expensive there than in the larger places, 
and it is far enough away from Boston to 
keep the students from the large city 
temptations. 

President Kahl of the Massachusetts and 
Rhode Island association then explained 
how the officers af the New England As- 
sociation and Institute had been selected. 





J. M. HASCALL, RE-ELECTED PRESIDENT, 


He said that all of the presidents of the 
New England Associations met in Boston, 
and at that meeting they elected the of- 
ficers now in office from that body in ses- 
sion. 

It was announced by Mr. Mansur that if 
E. Lilley of Milford, Mass., will accept the 
duty, it is very certain that he will be ap- 
pointed the dean of the institute. 

President Hascall then stated that the 
association had received a communication 
from the National Wholesale Jewelers’ As- 
sociation meeting in Atlantic City, asking 
for an expression from the Vermont asso- 
ciation as to how it felt concerning the 
present and past discounts, as allowed the 
retailer by the wholesaler. 

After discussion, it was moved and car- 
ried that a telegram be sent to the Na- 
tional Wholesale Jewelers’ Association to 
the effect that the Vermont association 
stands for a 6 per cent discount, 10 days, 
or 5 per cent, 30 days, from the date of the 
bill as rendered. 

A report from the committee on prices 
was then asked for by President Hascall 
and S. S. Hall, chatrman of the committee, 
responded. He said he was in favor of the 
president’s suggestion that the officers, and 
those serving on the executive committee, 
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be selected from a small section of the 
State. 

He suggested that the minimum prices 
as suggested by the American National Re- 
tail Jewelers’ Association be followed, and 
that the minimum prices as suggested by 
the wholesale optical jobbers be adopted 
and followed. He also suggested that free 
engraving be discontinued. 

It was then voted that the minimum 
price-list of the American National Retail 
Jewelers’ Association be adopted instead 
of the present Vermont list. It was also 
voted that the minimum prices as printed 
by the Vermont Optical Association be 
adopted. 

The committee on resolutions announced 
that it would report later. 

A telegram was then read from A. A. 
Everts, president of the American National 
Retail Jewelers’ Association, expressing re- 
gret for not being able to attend the meet- 
ing. 

A motion was then made and seconded 
that the present offices of secretary and 
treasurer be combined into one office, and 
the incumbent of same to be known as a 
secretary-treasurer. 

The election of officers then took place, 
and Mr. Hascall requested that those pres- 
ent see fit to elect some one else the com- 
ing year, rather than he for president, as 
he felt he could not give the time neces- 
sary to the office during the coming year. 
At this point it was suggested that the 
next meeting of the association be held at 
Rutland. This was left to the executive 
committee. 

The election of officers was then resumed, 
and J. M. Hascall, of Rutland, was nomi- 
nated and that nomination was regularly 
seconded. Mr. Hascall remonstrated, but 
the secretary put the question, and he was 
chosen. Russell H. Parish, of Burlington, 
was elected vice-president, and Herbert W. 
Smith, Fairhaven, was elected secretary- 
treasurer. 

A nomination for an executive commit- 
tee composed of James Wood, of Benning- 
ton, George W. Preston, of Burlington, and 
N. S. Tyrrell, of Rutland, was seconded 
and they were unanimously elected by ac- 
clamation. 

President Hascall then introduced Henry 
Arnold, and announced as his subject 
“Publicity.” 

He said that in the near future the re- 
tailer would be appealed to for advertising 
ideas because of his close touch with the 
consumer. He prophesied that jewelers’ 
publicity will make it possible for jewelry 
to be given rather than flowers, candy, 
fruit, etc. 

He stated that all illustrations and cuts” 
are submitted to the National Bureau of 
Arts, that pass upon them, and then either 
accept or reject them. He said that news- 
papers are about ready to be employed as 
mediums, all jewelers in one section to use 
a part or all of one page or more, dis- 
played and ornamented with a suitable ar- 
tistic border featuring the slogan, “Gifts 
That Last.’ Window cards, street car ad- 
vertising and other kinds of publicity are to 
be used as soon as proper advertisements 
can be designed. 

President Hascall here anounced that he 
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would appoint a legislative committee, 
which item had been forgotten while the 
business meeting was in session. 

The meeting then moved from the room 
to the porch of the club house so that it 
could be prepared for serving the clam 
bake, where A. S. Flint, of the Waltham 
Watch Co., addressed the jewelers on 
“What the Public Thinks of the Jéweler 
and Watchmaker.” 

He claimed that, taking other lines of 
endeavor into consideration, the watch- 
maker does not receive sufficient remunera- 
tion as a general thing for his knowledge 
and skill. 

He said any jeweler who allows his store 
to be known by any other name than a 
Quality Shop, is his own enemy, as that 
was the jeweler’s best competition with the 
department store, the hardware store, the 
novelty shop, etc. 

A committee had been soliciting sub- 
scriptions for the New England Jewelers’ 
Association and Institute during the after- 
noon, and reported that every jeweler whom 
they had approached had subscribed liber- 
ally. They took pledges totaling consider- 
ably more than $1,000. At the Maine and 
New Hampshire meetings they announced 
the total to have been even greater, al- 
though they also stated they had not com- 
pleted the several lists at that time. 

After a baseball game between two 
hastily collected sides had been played, and 
a golf match partially finished, the chicken 
dinner was announced and all retired to the 
main room. 

The W. P. Hitchcock Co., of Syracuse, 
furnished the souvenir of the occasion, in 
the form of a cut glass, circular “Diamond 
Poinsetta” pattern, ash tray, beautifully 
and artistically made. ' 

An orchestra furnished the music for the 
occasion and song sheets passed to the par- 
ticipants upon entering the room helped 
to make the occasion pleasant and memor- 
able. 

After all had partaken of the dinner, the 
floor was cleared for dancing, and every- 
one was invited to participate. 

While the dancing was in progress, it 
was announced that the governor could not 
find it possible to be present, but a local 
attorney, Fred Gleason, had been sent to 
substitute for him. He spoke of the ad- 
vantages of organization and welcomed the 
jewelers to the city. 

Edward Lilley responded for the jewel- 
ers. He thanked the Vermont jewelers for 
their generous subscriptions to the insti- 
tute fund and told them they had encour- 
aged the committee in its work. 

Mrs. A. S. Garnsey was then asked to 
speak and said that she spoke in behalf of 
the visiting ladies, who thoroughly appre- 
ciated all of the entertainment that had 
been provided for them, and that they 
would all want to accompany their hus- 
bands around the circuit next year. 

A. S. Flint was asked to speak to the 
ladies, and he took for his subject, “The 
Diamond Industry of South Africa.” His 
discourse proved to be very interesting and 
instructive. 

The dancing was then resumed, and con- 
tinued until midnight, when the convention 
came to a close. 
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Department of Commerce Gives Detailed 
Statistics of American Watches and 
Jewelry Sent to Foreign Countries. 


Wasuinocton, D. C., June 15.—The Bu- 
reau of Foreign and Domestic Commerce 
has given out in detail the statistics of the 
exports of watches and parts and jewelry 
during the month of April which were 
given in total in a recent issue of THE 
JEWELERS’ CirRcULAR. The exports of 
watches amounted in all to $207,226, of 
which the largest amount as usual went to 
Canada, $75,990, the next largest to Eng- 
land, $51,495 and the third largest to New 
Zealand, $18,458. 

The figures in full follow: 


Countries. Value. 
Le ee ee ene ae ae ee, Pere $1,296 
IIE iy how raaivianis aud wie Wace seeuttnwle 476 
MON Soto's 4.5. plas ndincs Oke dcaled hades 17 
PEED Goin cs ete eichiree oa th eeA ia id ows 42 
OS ae ee Cee 3,101 
NINE Sos Sts: Cb ets «oii Aa tad 51,495 
RMR RE CE NGUIERO 9. 65:5: 06:4 jn dials Orde Viewer eat 155 
SR ee ee eee eee rere 75,990 
I EOE acs viancdladderudc Tees oec 1,661 
CAINE ig sc Carilocecslcr nme nmeedseoede 183 
PENI Sah 3's 5 fois: fesdt, dis 4 oe tewainle deviate 642 
MMMM. “sloh,- 3 ole 5: c0 avo bco.o Wale Su aed aerss 370 
MN 600s sa De eT R eRe wane ee es 1,650 
PUNE 5% (a fox c Vane ala ab ates bleh ods greiner ta Wiaa RECS 498 
Newfoundland and Labrador............ 1,352 
RE MMIEAUI, co.0) soa. .6-slewrd sd vice crea ican aide kwtea 126 
PMN, «rd: ols elacu sein te t sie diate Bi4 Re UA Coreen ete 136 
Other British West Indies.............. 18 
WN ak picletnas ica relate cia as ordie sinew Bal 3,657 
Vinge teenas 08 U.. Saisie acvsaciesacies 77 
Pre. VOGSE EROIOR ie oca-5 bo. 0csswde dances 156 
ec rds a rbeaee ela ty di aevaraveltancke wn aiiveter Reker 38 
Demisican -Republe§ <iocsscsvccdeceusce 703 
PAN i 656:3-5 9 56 iaissetlwis dacee oatesialdeens 12,353 
IM ae lai ga as: saree Rie OAT RE eee 5,280 
INES 6b sir tins Vesa oae baad erence 775 
REE GUERIN so ae ad 0 elie saree dee Malainreslanele 267 
Oi coho saa cacomeasatawacatese eee 400 
NNN eh gatigs alts is ia fa cha as criereeeuss word atti aeate 4,493 
NINO sina idenwiv wet ic aWleid ansidiaciewoas 85 
MS 6 500-6 ores Su oe ee edo ewaweewee 130 
STI DIMEED . 5-i:a5 oye sce euk BwlareaeNw ela eis 734 
BEEN 265-2 che sa canduenaceaewametoges 137 
LC) ES ee nae errr Tree 640 
MM ON 4. ci srw ae hw’ ated see was 291 
SRI isc idly wide era w pide dm avase eae 15,742 
Pe RMON was asi. daeeeind 2c0-0.oeayeres 18,458 
Cer” Bee COORG. ic 6kc ic sc csicccedes 134 
CGE IN va-ce eieies 6 ceainixdawcwane 160 
PPP SUEOG? (LMG 650k ociere ess gsee eaters 725 
BUI) WORE AIOE iors vos cccewnendee 1,618 
Ee a rr ey ee en ee 451 
WEAMOPTS, CGS 3. c. diaceceis 0's's win elena iaeleaiesion 514 

WE Niasisceealciee vena weedanenaenns $207,226 


The total: exports of jewelry during the 
month of April are given as $61,072. A 
feature of the statistics lies in the fact that 
the largest customer during the month 
was Canada, which took jewelry to the 
value of $23,706. Brazil comes next with a 
total of $11,222, and British South Africa 
third with a total of $7,232, while Peru is 
credited with $3,060, and Germany with 
$3,000. 

An examination of the figures in detail 
will be found interesting. “They are as 
follows: 


Country. Value. 
ES edie weatbececuereecscaresvndes $425 
GIR gary so 0. Osea Kasse cetnebemsecs 3,000 
| Or CCT eee TC eT 250 
PS. (File wiwicrvigsrnvincccrecentecans 75 
ES Se ore PEPE eT 400 
MINE FNS diectaSeseeecerksimcawvess 1,379 
PS OCR ORC COCCI CER CCl Tr 325 
DEEN TROMUUIOE 6o.cc ck cecscvcssccseewe 20 
SR are mre rT rere 23,706 
CS TOR Ss in Baek ob caldadceeenencs 30 
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DNR oi kbs cc oda ioc dah eeeaw canbe 245 
WU: ict inensrnsewecinnees toeereu 346 
ND? Sao cw tekir ke oe wed tee cnmasemee 1,687 
Newfoundlad and Labrador............. 30 
NN, « «.5.aoc.5 Sane ceca nerd ackeween ches 1,389 
Other British West Indies.............. 9 
GES 6 siete gned ccs cna dadeneccatupeueh 1,983 
Domumican Republic: «.. 6:00 ccvcasdeceves 773 
De Ree eee ere 376 
BE ov ed 0dca cova cue seeeanbeanan eae 11,222 
CR. gosusides swaddeceedeaaesagacrepeus 221 
DEES cb omtciwecderasuvweageNweeseees 5 
i err eee ey mer ee nr ae 3,060 
ORIN 9. (vassiiersa nce Saori oreo aceeavaabaion ee 1,371 
CM: Javiaees vac aws oadueomeatiaetawneen 877 
SR SOU i ova Src cccovaceasnecant 412 
Other British. East: Indle@es oi sicccigece 80 
PU GNI coco ctlde-s bos nc) calaaeen nee 132 
PORE COCBRIIG iw 66 ccc cciceceuccons cou 12 
Bettiok SoM. Amsiehcé ccc dtrcc ve taeeucs 7,232 

TAG occ ncvinnscaniewenvadieaeucauande $61,072 








DIAMOND IMPORTS 


April Figures Show We Brought in Cut 
Stones Valued at $5,632,491 and 
Rough Worth $1,210,387 


Wasuincton, D. C., June 15.—The un- 
usually heavy imports of diamonds still 
continue according to the detailed figures 
of imports for the month of April just re- 
leased by the Bureau of Foreign and Do- 
mestic Commerce. This shows a total 
value of the diamonds brought in in that 
month to be $6,842,878, of which the value 
of the cut stones is given as $5,632,491 and 
the value of uncut stones, which shows an 
increase over the previous month, to be 
$1,210,387. 

The great bulk of the cut stones, as 
usual, came from Amsterdam, the exports 
from the Netherlands being placed at $4,- 
386,086, while those from Belgium are given 
as $884,285; those from France, $132,501, 
and from England, $202,540. There were 
a number of smaller shipments of cut dia- 
monds notably from Italy, $4,841; from 
Denmark, $6,568; from Switzerland, $6,881; 
and from Yugoslavia, Albania and Fiume, 
$4,431. 

The rough diamonds as usual came 
principally from England, which is credited 
with a total of $1,154,408, while there was 
also a small shipment from Belgium of 
$11,083 and British South Africa shipped 
us direct diamonds worth $44,033. In ad- 
dition there was a shipment from Turkey 
in Europe of rough diamonds valued at 
$863. 











GET LOOT VALUED AT $3,000 





Boston Jewelry Store Visited by Crooks 
Who Cut a Hole in the Show Window 


Boston, Mass., June 9.—Jewelry valued 
at $3,000 was stolen from the store of 
Reagan Kipp Co., 162 Tremont St., between 
11.45 Sunday night and 12.45 Monday 
morning, June 7. The store is located di- 
rectly under an arc light. 

The thieves cut a hole in the window 
glass with a diamond, removed tray after 
tray of gems and made their escape. The 
watchman discovered the hole in the win- 
dow when he came along an hour after the 
robbery. 

The thieves apparently were good judges 
as they took a tray of eight gold watches 
and a tray of 25 gold rings set with various 
kinds of stones. 
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Important Discussions at the Wholesalers’ Convention 











Subject of Terms and Discounts Brings Out Many Views from Manufac- 
turers, Wholesalers and Retailers—Details of Final Session of the 
National Wholesale Jewelers’ Association, Whose Opening Pro- 
ceedings Were Published in Full Last Week 














Attantic City, N. J., June 10.—Looking 
back at the great convention of the Na- 
tional Wholesale Jewelers’ Association, 
which was held at the Traymore Hotel here 
Monday and Tuesday, the feature that 
stands out most is the report of the terms 
and discounts committee, prepared under 
the chairmanship of Sidney Y. Ball and 
read to the convention by Advisory Secre- 
tary Fernley on Tuesday morning. For 
this report and the discussion that followed 
it, though it led to no direct action by the 
convention, proved of inestimable educa- 
tional value to all who attended, whether 
manufacturer, salesman, wholesaler or 
retailer. 

In the telegraphic report of the conven- 
tion which appeared in the last issue of 
THe JeEwever’s Circucar, the proceedings 
were carried up fully through Tuesday 
morning with a brief note of the officers 
elected and some of the salient features of 
the afternoon. Space did not permit the 
full discussion of Mr. Ball’s report, nor the 
full text, so the report appears as a spe- 
cial feature of to-day’s issue of this journal 
(on pages 77, 79 and 87). 

The report was listened to most atten- 
tively throughout the entire reading; in 
fact, it had been looked forward to with 
a great deal of interest by representatives 
of all branches of the trade who attended. 
The elaborate consideration of the inquiry, 
the wealth of the facts obtained and the 
conclusions drawn made the information of 
deep value even to those who had been 
close students of the subject of terms and 
discounts for some time. 








In the discussion of the report, President 
Fuller announced that he would hear from 
the different sections of the trade in order 
and, as noted in the last issue, called upon 
Conrad Brotherly of Newark, one of the 
representatives of the American National 
Retail Jewelers’ Association, who had been 
appointed to give the retailers’ attitude on 
behalf of this organization. Mr. Brother- 
ly’s remarks in great part settled the ques- 
tion of the wholesaler taking any action as 
to terms and discounts with retailers at this 
session, for he spoke clearly and concisely 
of the conditions that confronted his end of 
the trade and presented the retail jewelers’ 
cause in a most masterful way in his plea 
for no change at the present time, praising 
highly Mr. Ball’s report. Mr. Brotherly 
then presented briefly the difficulty which 
besets the retail jeweler in the conduct of 
his business showing first that retail 
jewelers have the slowest turnover of any 
line of business in the country; that they 
have often only one good month for profits 
to prepare for practically 11 months of 
starvation. It was not the jeweler, he said, 
but the conditions of the jewelry business, 
that have caused the seasonable settlements 
and that have produced the terms and dis- 
counts that are now extant. It would be 
unwise and unbusinesslike to consider the 
adoption of new methods of discounts and 
terms while the same conditions prevail 
that produced the old and particularly now 
when the retailer has more money tied up 
than ever before and when short terms and 
small discounts would upset his business to 
a greater extent. The slow turnover and 
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particularly that of diamonds and of 
jewelry fitted for Christmas goods was the 
factor to be considered, not the turnover on 
alarm clocks or articles of that kind. Most 
of the innovations in this line proposed, he 
felt, were not for the benefit of retailers, as 
some speakers seemed to think, but really 
for the benefit of the manufacturer or 
wholesaler. The slow turnover in the 
jewelry trade, he said, is permanent and the 
fact that the jeweler will have one season 
in which to pay his bills will remain. The 
retail jeweler does not buy his Christmas 
goods in Spring or even August because he 
wants them. It is for the benefit of the 
manufacturer and wholesaler. If the re- 
tailer is tied down to short terms he would 
have to buy his goods within the time of 
these terms, that is, he would have to buy 
all his goods around November and De- 
cember. The manufacturer, he said, could 
not get his goods out to the retailer in the 
one month, whereas now he has a chance 
of distributing them over several months, 
What is more, the retailer, by taking the 
goods early, helps the manufacturer and 
wholesaler by trying these goods out to a 
certain extent and giving the makeup man 
and distributor a line upon what will sell 
and what will not. 

Mr. Brotherly went into detail in showing 
the hardships that would result on the 
manufacturer and wholesaler should the 
retailer be forced to buy his goods all at 
one time and then read a letter which had 
been sent;to the silver manufacturers when 
they changed their terms and discounts 
some time ago which, he said, showed the 
resentment of the retailers to radical action 
of this kind taken without their consent. 
This letter expressed the position of the 
retailers fully. 

The retailer, said Mr. Brotherly, is al- 
ways willing to meet the manufacturer and 
wholesaler and work out any plan that will 
be to the best interest of all, and he com- 
plimented the members of the Wholesale 
Jewelers’ Association for the way they 
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were handling this question at this time in 
asking the retailers’ views and arguments, 
but urged them all strongly not to take 
action just now but to postpone it until the 
retailers have had a chance to discuss and 
digest the facts and suggestions put forth. 
He urged the association to appoint a com- 
mittee to meet the retailers and have a 
conference that they might come to some 
agreement on certain points before the 
meeting of the American National Retail 
Jewelers’ Association in Louisville, Ky., 
next August. 

“Retailers,” said Mr. Brotherly, “are sus- 
picious of action to change terms and dis- 
counts, and they have reason to be by what 
has gone on in the past. If you meet them 
half way they will meet you more than half 
way. We realize that there have been 
abuses, but the abuses have been on both 
sides, not on one.” 

He closed with a plea that action be 
postponed. 

Mr. Hambley, of Philadelphia, who was 
also associated with Mr. Brotherly in rep- 
resenting the retailers, spoke most enthu- 
siastically of Mr. Ball’s report, thinking 
that to a large extent it might help to solve 
the question, but in view of what Mr. 
Brotherly had said, he did not feel that 
there was much more to ask, but he did 
hope that Mr. Ball’s report would be put in 
book form and sent, not only to the whole- 
salers, but to all the retailers as well. He 
closed with a plea for the elimination of 
the time guarantee, urging the wholesalers 
to get the manufacturers of cases and 
jewelry together in order to take concerted 
action in abolishing the guarantee entirely. 
“If you do this,” he said, “you will solve 
the greatest problem that the retailer has to 
meet.” 


Louis moved 


Sickles, of Philadelphia, 


that in view of the fact that the terms and 
discounts committee had been appointed for 
only this year, that it be continued for the 
next year and that Mr. Ball, the chairman, 
have the power to add to the members 
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necessary to continue the work. He made 
a strong plea for the continuation of the 
six per cent discount. 

J. E. McCourt, of Boston, who was 
among those next to discuss the question, 
took it up from some new angles and 
wound up by saying that the general use of 
trade acceptances would, in a large meas- 
ure, solve the difficulty arising out of the 
present terms and discounts. Many mem- 
bers of both wholesalers and manufacturers 
participated in the discussion, expressing 
their views from the needs of their business. 

Among the prominent manufacturers 
was E. L. Spencer, who reminded the 
wholesalers that in this question they must 
remember one thing, namely, that they are 
buying merchandise, that they are not buy- 
ing terms and discounts; that in the end 
terms and discounts form part of the price 
that the manufacturer has to charge. The 
manufacturer does not present the dis- 
count as a gift. He pointed out that the 
cash basis would give the wholesaler the 
lowest price possible. As this is deviated 
from the price must rise and in proportion. 

Mr. Spencer also said that manufacturers 
as a class have been loyal to the wholesale 
trade in every way and have looked for the 
interest of the latter often even at expense 
to themselves. Going into detail, he spoke 
of the great increase in the cost of raw 
material, the cost of labor and other fac- 
tors of manufacture and cited instances 
to show that the manufacturer had not put 
all this in the price but that in many in- 
stances, as a result of his increased cost, he 
was taking less profit than before the pres- 
ent conditions existed. 

Quite a debate ensued between Mr, 
Sickles on one side and Mr. Spencer on 
the other, on the points that the latter had 
brought out and many facts and figures 
were thereby brought before the Conven- 
tion, 

Another prominent manufacturer who 
spoke was Henry G. Thresher, of Provi- 
dence, who talked generally on the topics 
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that had been taken up by the other 
speakers and angles in which they had 
taken up the terms and discounts question. 
Mr. Thresher summed up his remarks by 
saying he felt that in a last analysis that 
strict adherence to terms and discounts 
were more important than the terms and 
discounts themselves. He made a plea to 
accept Mr. Brotherly’s proposition that the 
jobbers confer with the retailers and not 
take action at present but to lay the matter 
on the table, as it were, until the conference 
with the retailers could be had. 


All together the discussion, while it 
brought out the different views of the dif- 
ferent elements in the trade, was good nat- 
ured, and tolerant yet threw strong light 
on the way that the different people felt 
about questions that had come up. Just 
before the adjournment it was decided that 
the matter be left open for further work 
after conference with the retailers and that 
Mr. Ball be sent a telegram of congratula- 
tion upon the report and the way the sub- 
ject had been handled. 


The Final Session 


The last session Tuesday afternoon was 
comparatively brief, but nevertheless in- 
structive beginning with a very long, elab- 
orate and interesting discussion of the tax 
question that confronts the jewelry and 
similar trades. This was in a paper read 
by Juliun G. Schwab of A. G. Schwab & 
Sons, Cincinnati, who talked on the tax ills 
and cures, calling attention to the fact that 
discounts and terms were important to some . 
but that the tax question affected the en- 
tire prosperity of the country. He took up 
the various forms of taxes from their 
various angles and showed their effect upon 
jewelers where they oppressed and other- 
wise. He ended with constructive sugges- 
tions as to how the tax laws should be 
amended agreeing with the Jewelers’ War 
Revenue Tax Committee, in so far as it 
favored the sales tax in place of the excess 
profit and excise taxes, but disagreed in re- 
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ard to the turnover tax urging a straight 
sales tax to the consumer and a graduated 
tax on profit. Mr. Schwab had some reso- 
jutions to present in regard to the amend- 
ment of the tax laws and on motion he 
was given a vote of thanks for his able ex- 
hibitions and asked to turn them over to. the 
executive committee which was given power 
to act. 

An interesting report in the afternoon 
was made by Louis Sickles on behalf of 
the watch case committee, having charge 
of the question of time guarantees. He 
told how as far back as 1912 a resolution 
had been adopted condemning time guar- 
antees and this stands as the attitude of the 
organization. He said that the committee 
had been working on this question for 
many years and were now looking forward 
to some real progress. The retailers, he 
said, had asked the wholesalers to help 
get rid of the guarantees not only on watch 
cases, but on all jewelry lines, but watch 
cases were the first step which they were to 
consider, and on this the committee were 
bending its efforts. He told. how the whole- 
salers had gotten the manufacturers 
gether and that how all the manufacturers 
had practically agreed as to the advisability 
of the abolition of the time guarantees, but 
that the difficulty had been simple in setting 
the means that would put such abolition 
into effect. It was here that he reported the 
progress in the work and thought that the 
time was not far distant when the guaran- 
tees on watch cases at least would be com- 
pletely abolished, particularly on filled watch 
cases. Already he said 24 State retail jew- 
elers’ associations had passed _ resolutions 
against the guarantees. Mr. Sickles then 
was kept busy answering many questions in 
regard to the time guarantee and the effect 
on the trade if this was done, also as to the 
number of retailers who wish the guarantee 
abolished and those who wanted it con- 
tinued. 

After answering the many questions that 
were put to him, he sat down amid applause 
and the resolution was passed continuing 
the work of the committee. 

The convention was expected to hold a 
discussion on the question of the sealing 
of packages by retailers, but the only 
speaker was Fred. Goddard, secretary of 
the Jewelers’ Safety Fund Society, who ex- 
plained how the retailers had often failed 
to use seals at all, or used very poor wax 
or paper that would not hold the wax. He 
cited instances where packages were not 
opened properly and the seals were not pre- 
served so that where shortages had been 
found it was impossible to deiermine how, 
when or where the seal had been tampered 
with. In many instances of these shortages, 
he said, the insurance companies had been 
presented with a conundrum instead of a 
claim, because they were unable to deter- 
mine the facts. He also sighted how re- 
tailers often used parcel post which cannot 
be sealed, even for the sending of diamonds, 
and told how his association has been trying 
to educate the retailer, urging the whole- 
saler to co-operate with them in this regard. 

On the question of guaranteeing the time 
keeping qualities of bracelet watches, it was 
decided that as the hour was late, no dis- 
cussion should be held, but instead a motion 


a 
to- 
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was made to take a vote of the members 
and find out how they felt about it. 

At the suggestion of Advisory Secretary 
Fernley, the question of the next convention 
was taken up and it was decided to hold it 
at Atlantic City, but at some time before the 
first of June. 

A resolution was then presented from the 
jewelry group conference of the National 
Association of Credit Men which had been 
meeting at Atlantic City the week before 
during the convention of that association. 
This had recommendations on terms and 
discounts which were placed on file. 

A motion was then passed to appoint a 
committee to meet officially with the 
members of the American National Re- 
tail Jewelers’ Association at their conven- 
tion in August and that this committee be 
instructed to immediately report the. result 
of the conference after attending the con- 
vention. It was urged also that the manu- 
facturers appoint a similar committee on 
the invitation of the wholesalers and re- 
tailers. 

The concluding report was that of the 
nominating committee which Mr. Sickles 
made. He told of the careful considera- 
tion they had given to the question of can- 
didates and how they felt that in such a time 
as this they needed a safe, sane and con- 
servative man to guide the destinies 
of the organization; that they felt they had 
such a man in the present president and put 
in nomination Noble R. Fuller, but stated 
that they had had great difficulty in getting 
Mr. Fuller to accept even tentatively, owing 
to the pressure of business and the duty he 
felt he owed to his other partners. There- 
fore, they telegraphed to his partners urg- 
ing them to back up their suggestion that 
Mr. Fuller retain office for another year. 

Mr. Fuller’s nomination was greeted with 
great applause and having turned the 
chair over to one of the members, he ex- 
plained that business reasons made him 
reluctant to accept and said that he had 
expected to serve only one year and had 
planned to drop everything at the end of 
this convention. The pressure brought to 
bear on him had been so great, however, 
that while he had not heard from his part- 
ners, he felt he might accept tentatively if 
the convention were agreeable to this. His 
acceptance was taken under any condition 
and he was elected by acclamation, as were 
the other officers mentioned last week, who 
are as follows: First vice-president, E. E. 
Hardy; second vice-president, E. W. Rey- 
nolds; treasurer, L. P. White; secretary, T. 
J. Fernley; advisory secretary, T. James 
Fernley. 

The executive committee was named as 
follows: S. H. Clausin, G. H. Sigler, Sam- 
uel Weinhaus, Edward Lehman, R. J. Peter- 
sen, Julian G. Schwab, J. B. Becthel and 
Peter White. 

The convention then. adjourned, most 
of the wholesalers and manufacturers who 
attended going away from Atlantic City 
on the afternoon train. 

The photograph which was taken after 
the morning session in front of the side 
entrance to the hotel, unfortunately 
omitted a large number who were present 
at some of the sessions but had withdrawn 
Tuesday before the announcement was made. 
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Imports and Exports of Platinum During 
March 

WasHINGTOoN, D. C., June 15.—Figures 
just compiled by the Department of Com- 
merce, showing the imports and exports of 
platinum and allied metals during the 
month of April indicate that the total value 
of the unmanufactured platinum brought in 
during that month was $231,834, and the 
total value of the platinum ingots in bars, 
plates, etc., was $132,224. The value of 
the imports of iridium, osmium, etc., in 
combination with platinum amounted to 
$274,743. During the month, we exported 
unmanufactured platinum to the amount 
of $102,573 and manufactures of platinum 
worth $1,655. The figures are as follows: 

Iridium, 
Osmium, etc., and 
Native Combina- 
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Jewelers’ Gold Bars Withdrawn and Ex- 
changed at New York 
Week Ended June 12, 1920. 
The U. S. Assay Office reports: 


Gold bars exchanged for gold coins. .$1,104,519.03 
Gold bars paid depositors.......... 157,629.71 


(| Se ee rare ier e $1,262,148.74 


Of this the gold bars exchanged for gold coin 
are reported as follows: 
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MOTE Sh ad dv die macnn oaedaenae 277,374.97 
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TO ec iaviccwitidenk ouewesne $1,104,519.03 





Ben E. Wilson, who for the ,past 20 
months has been with G. C. Cooper, Sum- 
ter, S. C., has gone to Union, S. C., where 
he has engaged in business for himself as 
a retail jeweler. He will also conduct a 
watch and jewelry repairing and engraving 
department. 
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The reduced reproduction on the left is one of the series of 
1920 Newspaper Advertisements, designed especially for the 
use of the Jeweler in his local newspaper, to link up his store 
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CHICAGO CHANGES TIME 





Daylight Saving Ordinance in Effect May 12 
—Suburban Train Service 
Affected 


Cuicaco, June 12.—Watch and clock men 
of the city have been deeply interested in the 
campaign for daylight-saving, which was 
officially adopted in Chicago last week. The 
long struggle to secure daylight saving 
ended when the city council by an almost 
unanimous vote passed the daylight saving 
ordinance. Watches and clocks throughout 
the city are to be advanced one hour to- 
night, and are to remain one hour ahead of 
standard time until Fall, when a return will 
be made to central standard time. 

The ordinance is mandatory as far, as 
clocks controlled by the municipality are 
concerned. All city departments, the muni- 
cipal court and public schools will serve to 
establish- official time and insure uniform 
and general adoption of 
schedule. The Stock Exchange is to be 
open from 9.00 a. M. until 2 Pp, M., which 
will make its hours the same as that of the 
New York Stock Exchange. 

Jewelers who do railroad work say that 
the change will be effective with respect to 
suburban train service, but that the main 
line railroads will make no change in their 
schedule. The daylight saving time is to be 
observed in the Chicago postoffice. For a 
long time one of the most serious obstacles 
to the plan was the government, which re- 
fused with characteristic stubbornness to 
make any change in mail deliveries. Of 
course, the first work in any business office 
is to open and sort the mail and the earlier 
schedule would have seen business houses 
open for a full hour, with employes stalling 
around and killing time, until the mail came. 
Postmaster William B. Carlisle said he 
would follow the new time, having con- 
vinced higher officials of the postoffice de- 
partment that such a change will prove a 
good thing for Chicago. 

To wholesale jewelry firms and others 
employing many persons the change comes 
as a decided boon. It gives everybody a 
full hour of daylight which they would not 
otherwise be able to enjoy. Next Fall the 
voters of the city are to be given an oppor- 
tunity to decide whether or not they wish 
the ordinance to go into effect every Sum- 
mer in the future. Since last fall the Asso- 
ciation of Commerce has waged a vigorous 
fight for daylight saving. The text of the 
ordinance is as follows: 


To establish official time in the city of Chi- 
cago and accomplish daylight saving thereby, be 
it ordained by the city council of the city of 
Chicago: 

Section 1. Central Standard Time shall here- 
after be the official time within the city of Chi- 
cago for the transaction of all city business; ex- 
cept that at 2.00 a. mM. from the second Sunday 
in June in the year 1920 official time for the 
city of Chicago shall be advanced one hour and 
at 2.00 a. mM. of the last Sunday in October of 
the year 1920 such official time shall, by the 
retarding of one hour, be returned to official 
Standard time, as provided by this ordinance, and 
all legal or official proceedings of the city council 
and all official business of the city shall be regu- 
lated thereby, and when, by ordinance, resolu- 
tion or action of any municipal officer or body, 
an act must be performed at or within a pre- 
scribed time. it shall be so performed, according 
to such official time. 

All clocks or other time-pieces in 
or upon public buildings, or other premises main- 


the Summer. 
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tained at the expense of the city of Chicago shall 
be set and run according to the official time as 
provided in Section 1 hereof, the officer or other 
person having, and it is hereby made, the duty of 
control and charge of such building or buildings 
and premises to see that the said clocks or other 
time-pieces under their control within the city in 
accordance with the official time as provided by 
Section 1 of the ordinance. 

Section 4. This ordinance is effective at once. 

President Schoefer announced that the 
next monthly meeting of the association 
may be held July 15. The members will 
meet at Convention Hall, where autos may 
be parked. S. D. Burrett was appointed to 
take charge. Dinner and session will be at 


Avon Inn. 


ANOTHER STORE ROBBED 


Establishment of J. A. Rummele, Manito- 
woc, Wis., Entered by Burglars Who 
Get Jewelry Worth $800 

MILWAUKEE, Wis., June 12—One of the 
boldest jewelry store burglaries that has 
come to the attention of the police in a 
long time is that reported by J. A. Rum- 
mele, Manitowoc, Wis., whose establish- 
ment was entered during the night of June 
4 and robbed of merchandise valued at 
$750 to $800, and cash and currency 
amounting to $50. 

The Rummele store adjoins the Williams 
House, the leading hotel, and is directly 
across the street from a restaurant which is 
open all night, yet the burglar or burglars 
forced an entrance through the front doors 
of the establishment by means of a heavy 
crowbar. However, as only the display 
window was ransacked and the other stock 
not touched, it is believed the men worked 
only a brief period before they were 
frightened away. The robbery was not dis- 
covered until 6 a. M. by a police officer who 
found both outer and inner front doors 
wide open. It was found that the cash reg- 
ister had been rung open and the currency 
and silver change drawers cleaned out, but 
valuable rings and watches in the show- 
cases and on shelves apparently had not 
been touched. 

As the Rummele store is protected by 
the Jewelers’ Security Alliance, the aid of 
Pinkerton operators was immediately sum- 
moned and a reward of $100 offered, but 
so far no trace of the men or the merchan- 








dise has been discovered. A _ thorough 
search was made in Milwaukee without 
success. 


On the night before the Rummele rob- 
bery, burglars were active at Sheboygan, 
Wis., a city about 25 miles south of Mani- 
towoc. Two nights following the Mani- 
towoc burglary, an attempt was made to 
rob the store of the Rank & Motterman 
Co., a leading downtown jewelry store at 
Wisconsin and E. Water Sts., in Milwaukee. 
Employes of a merchants’: police agency 
caught two men attempting to force the 
front door. They had driven up in an au- 
tomobile, and when approached jumped into 
the car, the engine of which had been left 
running, and drove off at top speed. Their 
car bore other than a Wisconsin license 
plate, which could not be clearly distin- 
guished by the merchants’ police. 








L. A. Herrick, Elk River, Minn., has sold 
out his business to J. M. Christenson. 
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STEALS $4,000 DIAMOND 


Prosperous Looking Young Man Gets Away 
with Valuable Gem by an Old Trick 

St. Paut, Minn., June 14.—Police of the 
Twin Cities are still searching for a young, 
well-dressed man who, a week ago, suc- 
ceeded in purloining a $4,000 diamond from 
a clerk of the Gittelson Jewelry Co., 398 
Wabasha St. The theft came as the climax 
to a cleverly conceived and boldly and care- 
fully executed plot and is declared to be one 
of the most successful ever perpetrated in 
the northwest. 

Wearing a marked air of prosperity, the 
young man walked into the Gittleson store 
and asked to be shown an expensive dia- 
mond. After inspecting a few of the finer 
stones, he chose the $4,000 diamond and 
confided to the salesman that he had just 
made a substantial commission in an insur- 
ance deal and wished to celebrate by giving 
his wife a present. He said she was not 
feeling well and he was anxious to buy at 
once, since the sight of the jewel might 
cheer her up. “I’ll bring her down here to 
look at this diamond, and if she likes it as 
well as I do, I’ll buy it,” he remarked. 

Watched by the clerk, the prospective 
customer drove away in an expensive look- 
ing touring car. About noon of the same 
day the stranger and a woman returned to 
the store. The clerk who had shown the 
diamond was at lunch, and it is thought that 
this fact had been shrewdly ascertained by 
the crook. The couple expressed great dis- 
appointment and drove away in the same 
car. 

When the man returned again, at about 4 
Pp. M., he was alone. He told the clerk that 
his wife had suffered a slight relapse after 
the noon visit and had to remain at home. 
He said that she was very eager to see the 
diamond and asked the clerk to accompany 
him to his home and show it to her there. 
The apparent good faith of the couple, 
shown by their visiting the store together as 
promised, silenced whatever doubts the 
clerk felt as to the wisdom of this move. 

The man said he lived at 728 Marshall 
Ave.; just before reaching there in the car 
he asked the salesman for another look at 
the diamond. 

He was holding it in his hand and admir- 
ing its splendor when the car stopped. He 
got out, followed by the clerk, and they 
walked briskly up the sidewalk, which 
formed a Y in front of the house. 

“Go to that door,” the stranger ordered, 
“and I’ll go around to the rear and let you 
in.” He spoke rapidly and walked hurriedly 
away. When at a distance of about 100 feet 
he broke into a run and the startled clerk 
pursued. The latter did not know the lay 
of the land, but the stranger did and disap- 
peared, after turning a few corners. The 
salesman dashed back to where the car had 
been left and found it gone. Inquiring at 
the house he learned that neither the man 
nor woman lived there and was not known 
to the owners of the place. 

The police of the Twin Cities are using 
the following description in their search for 
the thief: 35 to 38 years old, 5 feet 9 inches 
tall, weight about 160 pounds, with blue eyes 
and medium light hair. He wore a brown 
suit, light rain coat and felt hat. 
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Maiden Lane Baseball Players Swing Clubs 
at McComb’s Dam Park 

The baseball game played each year by 
members of the Maiden Lane Outing Club 
and which was postponed on Saturday, 
June 5, on account of rain, was played last 
Thursday afternoon at McCombs Dam Park, 
New York. For six innings both teams, 
composed of members of the club, dis- 
played a big league brand of baseball, but 
after that the game developed into a 
“slugfest” with the final honors going to 
Parker’s team by a margin of two runs. 

At the annual outing held by the club a 
program of field sports is always arranged, 
the baseball game being the main attrac- 
tion. This year, however, the heavy down- 
pour prevented the playing of the game, 
but on Thursday, after obtaining permis- 
sion from the Department of Parks to use 
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Charles Parker, captain of the winning 
team, was presented with a silver loving 
cup, while each member of the nine was 
given a handsome gold watch fob. As a 
mark of appreciation, for maintaining 
strict neutrality throughout the game, 
George Frey, president of the club, was 
given one of the fobs. After the game the 
accompanying photograph was snapped by 
the club’s official photographer. 








Rochester Jewelers Enjoy an Auto Trip and 
Shore Dinner 


Rocuester, N. Y., June 12.—Members of 
the Rochester Retail Jewelers’ Association 
met at the store of the L. Sunderlin Co. 
Main St., on Thursday. The party under 
the direction of S. D. Burritt, motored to 
Canandaigua to enjoy a shore dinner ar- 








MEMBERS OF MAIDEN LANE OUTING CLUB WHO PARTICIPATED IN BASE BALL GAME 
ON THURSDAY. 


one of the city’s diamonds, .18 players, 
armed with gloves, bats and balls and ac- 
companied by many members of the club, 
went to the park to play the delayed game. 

On the toss of a coin “Hilsinger’s Heav- 
ers” took the field first, while “Parker’s 
Pippins” went to the bat. Sam Bamber- 
ger, twirling for the “Heavers,” retired 
the batters in order in the first inning. 
“Billy’ Underwood, pitching for the “Pip- 
pins,” did equally as well in the box and 
after the first inning the game settled down 
to a pitcher’s battle. 

The first run was scored by Hilsinger’s 
nine in the third inning. Two innings later 
the other side scored and took the lead. 
Inthe eighth frame Parker’s team had a lead 
of seven runs, but the Hilsinger aggrega- 
tion refused to be daunted by’ such odds 
and before the side had been retired the 
“Pippins” only led by a lone tally. A rally 
in the ninth again gave the Parker team a 
commanding lead, but again “Hilsinger’s 
Heavers” came to life and for a time the 
outlook appeared dark for the “Pippins.” 
The game finally ended with the score 
Standing: “Parker’s Pippins,” 15; “Hil- 
singer’s Heavers,” 13. 


ranged at the famous Flannigan place. 

Mr. Given read a communication from 
the State Jewelers’ Association announcing 
part of the programme of the convention 
which will be held at Syracuse the last three 
days of June. 

C. E. Sunderlin almost invariably repre- 
sents this city at the national and State 
conventions. ‘ 

President Geo. Schaefer called on E. D. 
Hopkins of Pen Yan, a veteran in the trade. 
He motored over with Jared Darrow. Mr. 
Hopkins has been a subscriber of Tue JEw- 
ELERS’ CIRCULAR since its first issue. He 
said that the pleasure of attending the meet- 
ing was augmented by the spirit of fraternity 
existing in the organization. _ 

Then S. D. Burritt spoke. He did more 
than speak, he lectured the meeting on the 
need of waking up to the conditions of the 
jewelry business. 

Jake Wolf spoke on pearls and answered 
a number of questions. A vote of thanks 
was tendered Mr. Wolf. 

Mr. Campbell spoke on the London Lloyd 
jewelers’ block insurance policy. 

Joseph M. Wileman, manager of the Levy 
Jewelry Co., was elected a member. 
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Program for the Convention of the Ten: 
nessee Retail Jewelers’ Association 


Mempuis, Tenn., June 10.—The complete 
program for the annual convention of the 
Tennessee Retail Jewelers’ Association, an- 
nounced today by Julius Goodman, presi- 
dent, gives promise of one of the most 
successful meetings in the history of the 
organization. 

The convention will be held at Nashville 
on Tuesday and Wednesday, June 22 and 
23, with an expected attendance of at least 
100 delegates. Mr. Goodman will head the 
Memphis delegation, which will number 
more than a dozen retail jewelers of this 
city. 

The convention, which will meet at the 
Hermitage hotel at Nashville, will be called 
to order at 10 a. M., June 22. Nathan B. 
Shyer, president of the Nashville Retail 
Jewelers’ Association, and Gov. Albert H. 
Roberts of Tennessee, will deliver addresses 
of welcome. Mr. Goodman will make the 
response, after which Secretary Hugh 
Murrey of Pulaski, Tenn., will read his 
annual report. The feature of the opening 
session will be an address by Arthur A. 
Everts of Dallas, Tex., president of the 
American National Retail Jewelers’ Asso- 
ciation. 

After adjournment for lunch, Harry Ed- 
ward Freund of St. Louis, representing the 
National Jewelers’ Publicity Association, 
will address the convention on “Publicity 
for the Retail Jeweler.” A. W. Anderson, 
secretary of the National Retail Jewelers’ 
Association, will speak on “What the 
Jewelers’ Association Has Accomplished 
For the Retail Jewelers.” Henry McClure 
of Chattanooga, Tenn., will close this ses- 
sion with an address on “Business Ethics.” 

James A, Cayce of Nashville will be the 
toastmaster at the annual banquet which 
will be held at. the Hermitage hotel that 
evening. P. L. Salsbury of New York, 
sales promotion manager for R. H. Inger- 
soll & Bro., will deliver the principal ad- 
dress of the evening: “The Jeweler and 
the Cost of Living.” As a closing feature, 
an industrial film showing an Elgin watch 
in the making will be exhibited’ through 
the courtesy of the Elgin Watch Co.; ‘Chi- 
cago, III. 

“The Stimulation of Sales in the Retail 
Jewelry Business Outside of the Holiday 
Season” will be the subject of an address 
by Chas. W. Myers, president of the Mem- 
phis Retail Jewelers’ Association, at the 
final session on the following morning. 
There will be a general discussion looking 
to the improvement of trade conditions, 
reports of various committees, recommen- 
dations, election of officers and selection of 
the 1921 convention city. Chattanooga is 
being mentioned for the latter honor. . 

Following adjournment, the jewelers will 
be guests of a luncheon at the Nashville 
Golf & Country Club. During the after- 
noon they will be taken for an auto trip 
to The Hermitage, the home of President 
Andrew Jackson, and through the Old 
Hickory powder plant, owned by the gov- 
ernment. This is the largest powder plant 
in the world and turned out ammunition 
for many of the big guns that were in use 
overseas. 

A theater party that evening will bring 
the convention. activities to a close. 
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We DO try to merit your continuous and exclusive patronage, in 
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by careful attention to your least as well as your greatest needs. COURTESY, PROMPTNESS 
AND ACCURACY are the synonyms for the NORDLINGER SERVICE. 


H. NORDLINGER’S SONS 
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T HE difference between ordinary selling and unordinary service is the differ- 





ence between offering only what you have in stock and procuring exactly 
what your customer wants. Our large stock of odd and unusual stones will 
match or duplicate your customers’ special orders. Write or phone now. 
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IN FINANCIAL TROUBLE 





Receiver Appointed for Business of Samuel 
Schonfeld, New York Jeweler Who Re- 
ported Theft of Diamonds Worth 
$100,000 

An aftermath of the reported theft of 

100,000 worth of diamonds from Samuel 
Schonfeld, of the Schonfeld Mfg. Co., 
manufacturing jewelers, 71 Nassau St., 
New York, was the filing of an involun- 
tary petition in bankruptcy against the 
concern. The petition was filed in the 
United States District Court, New York, 
by M. Dreiblatt & Son, who hold a claim 
for $1,700; Baumgold & Schiff for $4,200, 
and Abraham Suderov for $5,000. 

The petition charges making only one 
act of bankruptcy, when Mr. Schonfeld, 
it is claimed, expressed in writing his in- 
ability to pay his debts and his willingness 
to be adjudged a bankrupt on that ground. 

Sinee the filing of the petition develop- 
ments have occurred rapidly. On Thurs- 
day a man was arrested in Johnstown, Pa., 
as a suspect in the reported robbery, and 
on the same day a receiver was appointed 
to take over the assets of the Schonfeld 
business. The following day Mr. Schonfeld 
was placed on examination before Com- 
missioner Gilchrist and on Monday the 
questioning of the jeweler was resumed. 

The arrest of the man in Johnstown, Pa., 
last week. caused considerable stir in New 
York. The report which reached the 
metropolis stated that a man carrying about 
$20,000 worth of diamonds on his person 
was found sleeping in a lot in Johnstown. 
The presence of gems and the fact that the 
description tallied in many respects with 
that of one of the men reported to have 
robbed the Schonfeld concern, caused the 
New York authorities to dispatch a detec- 
tive to Johnstown. Samuel Schonfeld ac- 
companied the detective and, according to 
the police, the jeweler identified the pris- 
oner as one of the men who robbed him. 

Upon the strength of this reported iden- 
tification the man was immediately brought 
to New York, where he gave his name as 
Wolf Spiewak. An investigation showed 
that the man had in his possession several 
thousand dollars’ worth of loose diamonds 
and customs invoices for the stones. It 
also developed, so it is claimed, that the 
drisoner arrived in this country only a few 
months ago to sell the diamonds. Failure 
to find hotel accommodations explains the 
man’s reason for sleeping in an empty lot. 
After the man’s arrival in New York, 
it is claimed Mr. Schonfeld admitted that 
he might have made a mistake in identify- 
ing the stranger as one of the men who 
is reported to have robbed him. On Mon- 
day Mr. Spiewak was released from 
custody. 

Last Thursday on the petition of one of 
the creditors, Arthur Y. Dalziel, New 
ork, was appointed ‘receiver for the 
Schonfeld business under a bond of $5,000. 
According to the petition the receiver will 
Not continue the business, but has author- 
ity to take possession of the concern’s 
Property. 

In the petition asking for the appoint- 
ment of the receiver, the assets of the 

onfeld concern are placed at approxi- 
mately $28,000. These assets, it is claimed, 
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consists mainly of machinery, fixtures and 
furniture, stock in trade, outstanding ac- 
counts, etc. The liabilities are placed: at 
$180,000. 

According to a statement made to a 
JEWELERS’ CIRCULAR reporter last Monday 
by Harvey J. Cohn, attorney for the al- 
leged bankrupt, Mr. Schonfeld has assets 
worth about $75,000. These consist of 
stock in trade, machinery, outstanding ac- 
counts, etc. The liabilities are placed at 
$150,000. 

The examination of Mr. Schonfeld began 
last Friday before Commissioner Gilchrist 


- in the United States District Court. The 


questioning of the alleged bankrupt was 
confined principally to the history of: the 
concern, information about Mr. Schonfeld’s 
relatives and the details of the reported 
robbery. This examination will probably 
continue for several days. 


ALLEGED THIEF ARRESTED 


Man Charged with Stealing Diamond Ring 
from New York Department Store 
Apprehended in Springfield 


Through the efforts of the Pinkerton 
National Detective Agency a man charged 
with stealing a diamond ring from R. H. 
Macy & Co., New York, was arrested last 
Saturday in Springfield, Mass. The arrest 
was made after the man, who is described 
as Victor Von Alten alias “Victor V. Mar- 
tin,” was identified by an employe in the 
jewelry department of the New York de- 
partment store. 

The theft occurred on May 27 when, 
according to the Pinkerton operatives, a 
man called at the jewelry department and 
stated he was desirous of purchasing a 
ring. A tray containing an assortment of 
rings was shown to him, and after some 
deliberation the man, it is alleged, picked 











one out, claiming that he wanted to inspect . 


it more thoroughly. The man put his hand 
in one of his vest-pockets and drew forth 
a pair of eyeglasses. He then inspected 
the ring more carefully, and after a few 
minutes stated that he liked the ring but 
did not have sufficient funds to pay for it. 
Stating that he would return in 30 minutes 
with the necessary cash, he left. 

After the man’s departure it is claimed 
a diamond ring worth $370 was missing 
and in its place was found a cheaper one 
valued at not more than $100. An alarm 
was immediately sent out and a descrip- 
tion given to the Pinkerton agency. 

On inspection of the “gallery” an em- 
ploye of the department picked out the 
likeness of Von Alten as the man’ who 
committed the theft. Last week the depart- 
ment store employe was sent to Spring- 
field, Mass., and positively. identified Von 


Alten as the thief. The prisoner was ar-. 


rested on a charge of grand larceny and 
is now being held to await extradition 
to New York. 

According to the authorities the prisoner 
has admitted being in New York and visit- 
ing Macy’s department store on the day of 
the theft. He denies, however, that he 
stole the ring. : 

_Von Alten has a criminal record, accord- 
ing to the police, and only a month ago 
was released from jail after serving a 
short term. 
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THE WORLD DEMAND FOR GEMS 


Returning Manufacturer Tells of Encourag- 
ing Conditions in European Diamond 
Markets Which Presage Excellent 
Conditions in This Country 
Josh. W. Mayer of Powers & Mayer, Inc., 
New York, who recently returned from the 
gem markets in Europe, expressed himself 
last week as extremely confident as to the 
future condition of the gem and jewelry 
trade. “Jewelers in this country,” Min 
Mayer said, “seem to have little apprecia- 
tion of the conditions in Europe at the 
present time and little idea how strongly 
diamonds are being held and bought by 
people in all countries of the world. Even 
China, Japan, India and other countries 
which formerly purchased limited quan- 
tities of inferior gems are now placing 
orders for large quantities of diamonds 
and other precious stones of the finest 
quality, out of all proportion to former 

demands.” 

“The European people,” he said, “on 
account of the high taxation thoroughly 
appreciate the value and availability of 
jewels as an asset in times of stress such 
as they are now passing through and these 
conditions make the demand for fine gems 
strong everywhere.” 

“I have purchased heavily,” said Mr. 
Mayer, “as usual, and believe that dia- 
monds and other precious stones that I 
brought home are the most valuable secur- 
ities and the best asset that I possess.” 

He said he was surprised on his return 
that the gem business has been keeping up 
in this remarkable shape; however, with a 
slight slackening of demand. 

“What we are passing through now is 
getting from abnormal conditions back to 
normal; which very few jewelers seem to 
realize. This period is considered the 
foundation for maintaining the healthy 
condition in our particular line,” he said. 

‘Mr. Mayer also said that his experience 
in the past 30 years has proved to him 
that no matter what flurries there might 
be in the diamond business, a dealer could 
easily lock his merchandise in his safe for 
a short time. Small, irresponsible dealers 
without sufficient capital, who. purchased 
beyond their means, having payments to 
make, ‘are trying to sacrifice their stock. 
When this element is disposed of, business 
will be left in the hands of the large 
factors in the trade; and prices strongly 
maintained. 

“The diamond trade,” says Mr. Mayer, 
“is wonderfully sound both abroad and 
here, and were .all American dealers 
familiar with the diamond and gem situa- 
tion from a world standpoint and the large 
demands from every country, there would 
be no pessimism here. The main factor, 
however, which none of us should lose 
sight of, is the control of the rough by the 
London Syndicate which in itself is a guar- 
antee that prices will be maintained at all 
hazards. It is a well-known fact that the 
mines are not producing the quantities of 
rough as in former years. It is quite nat- 
ural, therefore, that there will be many 
less stones found in the near future as all 
these mines have been greatly overworked 


and there is a limitation to the produc- 


tion.” 
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A. Gashin announces that he has removed 
from 25 to 98 Jewelers’ building. 

F. H. Blackbird, of the Boston Jewelry 
Mfg. Co., has returned from an extended 
trip south. ; : 

James S. Blake is attending the Shriners 
convention, which is being held in Oregon 
this week. 

Lawrence F. Percival has returned from 
a two months’ cruise on his private yacht 
to the West Indies. 

S. Fineblit, proprietor of the George E. 
Pearson & Co., Manchester, N. H., has 
opened a new store next to the city hall. 

E. A. Bigelow, treasurer of the E. How- 
ard-Clock Co., accompanied by R. O. Hin- 
ton and L. A. Fewkes, is touring through 
the west. 

Harry Marks has accepted a position as 
manager of the Ruhard’s Reliable Jewelers, 
503 Washington St. He was formerly in 
the employ of H. L. Robbins, Worcester. 

Joe Anderson and Henry Arnold, of D. 
C. Percival & Co., attended the three jewel- 
ers conventions in Maine, New Hampshire 
and Vermont, making the journey by auto- 
mobile. 

Richard Finezig has entered into part- 
nership with Robert Abrams and will open 
a new store on Canal St. A. Robinson, 
brother of Sol. Robinson, is also opening a 
new store in Haymarket square. 

W. Ricker, engraver at A. Stowell & Co., 
who some weeks ago broke one of his legs 
came out of the hospital June 7. It probably 
will be another month before Mr. Ricker 
will regain complete use of the injured 
limb. 

A historic jewelry zone is about to be 
obliterated to make room for the erection 

‘ of a new hotel, theatre, etc. For more than 

50 years the Province House district has 
been the location of several old jewelry 
houses which now must give way to the 
hammer and axe of demolition and seek 
new quarters in other parts of the city. 
Among those who must seek other premises 
are John Drew, who has been in the re- 
fining business for 55 years, Richard Dimes, 
Mr. Sweeney and A. G. Domeny. 








Lancaster, Pa, 





Christian M. Bowman, of Roselle, N. J., 
has returned home after visiting his brothers 
here, John J. and Charles E. Bowman, of 
Ezra F. Bowman’s Sons. 

The annual Summer vacation of the Ham- 
ilton Watch Co. will be hela from Saturday, 
July 3, to Monday, July 12, the factory re- 
opening on the latter date. 

George M. Bailey, Uniontown, Pa., was a 
recent visitor to Lancaster. Chas. G. Rhodes, 
Lewistown, Pa., and Mr. Robertson, one of 
his watchmakers, also visited this city last 
week, 

William Shand, a director of the Hamilton 
Watch Co., was last week elected a director 
of the Farmers’ Trust Co., succeeding his 
lately deceased father, James Shand, until a 
year ago a director of the watch factory. 

The degree of Mastor of Arts was con- 
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ferred on Eric R. Jette, son of Jeweler Arvid 
Jette, at the recent commencement of Co- 
lumbia University. He graduated from 
Franklin and Marshall College, Lancaster, 
in 1918. He is now in Lancaster visiting his 
parents. 


The Lancaster Optical Society did nor, 


send one of its members to the recent na- 
tional convention of optometrists at St. 
Louis, but was represented by H. H. Ros- 
ser, of York, secretary of the Pennsylvania 
State Optical Society, who went to the con- 
vention as one of Pennsylvania’s representa- 
tives. 

The following new students have been en- 
rolled at the Bowman Technical School: 
Arthur De Borde, Atlanta, Ga.; C. Dopko, 
Duryea, Pa.; W. H. Hoffman, York, Pa.; 
J. E. Leffler, Allentown; Oscar Anderson, 
Lancaster ; William E. Folds, Eatonton, Ga.; 
Clayton Erisman, Lancaster; Andrew E. 
Cogley, Lancaster, all in the watchmaking 
department, and Miss Lilliam Stewart, 
Washington, N. C., sister of Jeweler Lee 
Stewart, Washington, N. C., and Miss 
Edith McLaughlin, Statesville, N. C., both 
in the engraving department. 


Rochester, N. Y- 











LeRoy Present of P. Present & Son is in 
California on business for the firm. 

Philip Present attended the convention 
of the National Wholesale Jewelers’ Asso- 
ciation and the National Creditmen’s con- 
vention at Atlantic City. 

As in former years the custom will be 
observed of closing the jewelers’ stores 
Saturday afternoon during the Summer 
months. 

Edward S. Hirsh, salesman, has been 
engaged by Morris Rosenbloom Co. to rep- 
resent the house in Ohio and other west- 
ern states. 

James J. Ernisse, formerly in the retail 
jewelry trade on Main St. W., is now inter- 
ested with the Present Jewelry Co. 
Chamber of Commerce building, in this 
city. 

Mr. and Mrs. George P. Klee have left here 
for Troy to attend the graduating exercises 
at the Rensselaer Polytechnic Institute on 
June 16, when their son, Louis G. Klee, 
will receive his diploma from the school 
for mechanical engineers. 

Morris Rosenbloom of Morris Rosen- 
bloom & Co. is intergsted in the Acme 
Optical .Co., recently organized, with a fac- 
tory located at 814 St. Poul St. The plant 
is fully equipped for the manufacture of 
high grade photographic lenses. 

The annual outing of the L. Sunderlin 
Co.’s employes was held at Durand East- 
man Park, recently. The Sunderlin house 
of three generations dates back to the early 
history of the city. The management, em- 
ployes and their families, numbering 23 
people, entitled it a Skiddoo Outing. In the 
sports events a 100 yard dash for men was 
won by E. L. Sunderlin; 50 yard sprint for 
women, won by Miss Stella Rosenbaum; 
fire building contest, won by Morris Ring, 
Carl Peterson second; wrestling match, 
won by Captain Arthur Smith, 3rd Infan- 
try. Judges for the contests were Charles 
E. Sunderlin and Howard L. Sunderlin. 
Credit is due Fred Rosenbaum, master of 
ceremonies. A shore dinner served on the 
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beach was treated with ample justice by 
the pleasure seekers. 











C. Tanke 
establishment, recently visited Buffalo on 
business, 

F. H. Carlin, for six years in business at 
232 Allen St., has moved to 224 Allen St., 
where he will have an up-to-date jewelry 
store. 

June brides and silverware go together. 

Local jewelers have noticed an unusual 
boom in silverware sales since the first of 
the month. Many of the local jewelers, 
however, are handicapped in offering a 
wide variety on account of shipping condi- 
tions. : 
One of the most interesting window dis- 
plays in a jewelry shop in this city was 
that shown -recently at the store of E. W. 
attracted wide attention and 
consisted of a step-by-step material exhibit 
of the manufacture of rings. The original 
cuttle shell, the cut pattern of the ring, 
the poured ring and the finished product 
were shown in nine exhibits neatly ar- 
ranged on separate card boards. All the 
materials came from the Frost workrooms. 
The exhibit was unusual and at the same 
time artistic and received wide comment 
not only in the trade, but from the general 
public. 








San Antonio, Tex. 





J. R. Sprague, of the J. R. Sprague Co., 
left for New York last week. 

W. R. Teiley, formerly with the Hess & 
Culberson Jewelry Co., is now with J. R. 
Sprague Jewelry Co., serving as store man- 
ager. 

A. E. Self and K. T. Self, Kerrville; 
Franke, of Hardin Bros., Stockdale; S. A. 
Gorden, of Lockhart; J. A. Manning and 
wife, and Mr. and Mrs. F. C. Stamm, of 
Corpus Christi, were all visitors of the past 
week. 

R. D. Irion has succeeded to the business 
of T. B. Ramey, 103 W. Ferguson St., Ty- 
ler, Tex. Mr. Irion is about to remodel his 
store and store front and will continue the 
same lines of watches, diamonds and fine 
jewelry. 








Dallas, Tex. 





L. W. Van Pelt has purchased the jewel- 
ry store of C. B. Pittman at Ennis, Tex. 

Clark A. Petersen, who recently returned 
from abroad, has opened a manufacturing 
jewelry establishment at 1010 Main St. 

Fay Burton, a watchmaker for A. L. 
Quicksell, Cleburne, Tex., was recently 
married to Miss Myrtle Darden. They have 
gone west on their honeymoon. 





Arthur H. Richards, who has been in 
charge of the jewelry department of the 
Tepper Bros., department store at Plain- 
field, N. j., for the past few years, has gone 
into the jewelry business for himself and 
has opened a store at 249 W. Front St, 
Plainfield, N. J. 








116 THE JEWELERS’ CIRCULAR June 16, 1929, 


ENISIC“-RADIONM Removal Notice 
ca WEDDING RINGS 


In a Class by Themselves 
Prices on Request 


















Ask 9: 8 eB. ’ — 
Others A ER Ee Ei pe: P _ 
About mar) é AU oe 
Them ‘es ae a yy Others 


3. D y o 
S. KAPLAN 
174 Lafayette St. (Cor. Grand St.) New York 














Our Specialties ‘“‘The Line That Moves” 
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ta Vallieres | Grodnitz & Company 
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Brosches 336-340 Canal St., New York 
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Announcement to Manufacturers and Jobbers 
If you want to sell your merchandise, WILL DO IT FOR 
YOU. Will carry samples of any merchandise handled 
by the retail jewelry trade, such as solid gold, gold filled, 
diamond mounted goods, watches, ivory, cut glass, silver- 
ware, cutlery, musical instruments, jewelry boxes and 
display cards, etc. On commission basis or otherwise. 
Box No. 10,500, Care Jewelers’ Circular. 
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NON-TARNISHABLE FLANNEL 


For Silverware, Watch Cases, Cutlery, Bag: and Rolls 
WHITE AND ALL COLORS 


Deliveries: Stock Shades—Immediate; Special Shades—3 to 4 Weeks. 
112-114 Ww YOR Street 


Myron B. Levy Co., Inc.,'* New Yorx 
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FRANK NETSCHERT, 61 Barclay St., New York i ane . 
Cristiani Bros. 
PEARL FRANK C. OSMERS Platinum Jewelry 
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finest scientifically produced ° 
pearls in the world. High Grade 
15-17 West 44th St., New York, N .Y. 
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The Crown 
moved from 118 Empire St. to larger quar- 
ters at 32 Beverly St. 

A. E. Markoff, Bristol, underwent a suc- 
cessful nasal operation at the St. Joseph’s 
Hospital this city last week. 

George Gerber, jewelry and novelty job- 
ber, has removed from Eddy St. to the 
Wilcox building, 42 Weybosset St. 

The M. A. B. Mfg. Co., 7 Beverly St., is 
owned by Harry M. McSwain, according to 
his statement filed at the city clerk’s office. 

The Gorham Mfg. Co. has been granted 
permission by the city council to erect a 
garage on Adelaide Ave., having a capacity 
of 12 cars. 

The Marathon Co. Relief Association, of 
Attleboro, at its annual business meeting 
Jast Tuesday evening voted to hold a field 
day at Rocky Point on Saturday, July 17. 

The stock, fixtures and other assets of 
Edward Guerriero, retail jeweler, 302 At- 
well’s Ave., will be sold at public auction at 
12 o’clock Tuesday, June 22, by the assignee, 
Luigi de Pasquale. 

Nushan Asadorian, of the A. B. Mfg. Co., 
was suddenly taken ill with appendicitis last 
week and was hurried to the Hope private 
hospital, where an operation was performed. 
He is reported as coming along nicely. 

George C. Harrison, secretary and treas- 
urer of the M. S. Rodenberg Co., left last 
week from New York on the steamer Santa 
Maria, accompanied by his wife for a two 
months’ trip to Cuba, Jamaica, Costa Rica 
and Ecuador. 

The oft-broken window of the Weybosset 
Diamond Co. 199 Weybosset St., was 
found smashed again Friday night. A tray 
containing 26 rings valued at from $5 to $10 
apiece proved too much of a temptation and 
was carried away. 

Solomon Weinstein has withdrawn from 
the United States Jewelry Mfg. Co. and 
will continue business under the style of S. 
W. Mfg. Co. at 113 Point St., occupying the 
quarters vacated by the United States 
Jewelry Mfg. Co., in moving to 33 Eddy St. 

Celluloid in a packing case in a storage 
shed in the rear of the plant of the Inland 
Co., Inc., 1058 Broad St., started a blaze a 
few days ago that promised to be serious, 
but was subdued by automatic sprinklers. 
The roof of the shed was burned con- 
siderably. 

A hearing was given of the case of the 
Metals Corp against the Universal Optical 
Co. et al, before Presiding Justice Tanner in 
the Superior Court on Monday and Tuesday 
last and was continued for a further hear- 
ing. This is a suit for an accounting and 
the hearing was on the issues of facts. 

Henry G. Oxx, for several years superin- 
tendent of the A. T. Wall Co. plant, 162 
Clifford St., will sail in a few days with Mr. 
Wall to England, where the concern has 
established a branch business at London. 
Mr. Oxx will remain there several weeks 
Preparing the branch plant for an extended 
business throughout Europe. 

Harris Fellman, retail jeweler, 132 Main 
St. Woonsocket, who recently purchased a 
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valuable property on Main St., that city, in 
which his place of business is located, has 
just completed the deal and has given a 
mortgage of $60,000 to the Producers’ Sav- 
ings Bank of that city and a second mort- 
gage of $10,000 on the same property to S. 
A. Ballou. 

The administrator of the estate of John 
H. Butts has: filed his inventory of the 
property with the clerk of the Municipal 
Court. Included in the inventory are 15 
shares of Gorham preferred stock, valued at 
$1,350; eight shares of Silversmiths pre- 
ferred at $720; eight shares of Silversmiths 
common, $560 and half interest in J. W. 
Richardson & Co., $100,000. 

Over 50 workers on the drawboards went 
out on a strike at the United Wire & Supply 
Co. last Monday morning as a result of a 
disagreement over the wage problems, Ac- 
cording to the officials of the concern a 
settlement was made and more than two- 
thirds of the strikers returned to work the 
following morning. There is said to be 
much dissatisfaction among the employes 
of the company in regard to the 10 hours 
which they still have to work each day. 

The following were among the jewelry 
buyers who were reported in this city dur- 
ing the past week: D. A. Bemis, of Toronto, 
Can.; Philip Stern of New York City; S. P. 
Myers, of S. P. Myers & Co., Montreal, 
Can.; V. H. Dennis, of T. Eaton Co., Ltd., 
Toronto, Ont.; Harry Morris, of Morris, 
Mann & Reilly, Chicago; J. P. Byrne, of 
Byrne Duff Jewelry Co., Omaha, Neb.; Mr. 
Felsenthal, of Ben Felsenthal & Co., New 
York City; D. J. Guttmann, of L. Guttmann 
& Sons, Cincinnati, O.; R. Seligmann, of 
Seligmann Jewelry Co., of Seattle, Wash.; 
W. Uhilfelder, of Hahne & Co., Newark, 
N. J. 

The Brown & Sharpe Manufacturing Co. 
has opened its dormitory for apprentices, at 
5&8 Park St. for the accommodation of 
boys from out of the city who are taking 
the training course at the company’s plant. 
It is believed that this plan for the housing 
of young employes of an industrial plant is 
unique in the United States, although simi- 
lar provisions exist in some of the European 
countries. The idea of establishing this 
ylan originated with J. Edward Goss, sup- 
ervisor of apprentices, who has previously 
experienced considerable difficulty in finding 
satisfactory accommodations for the boys 
from out of town who are serving appren- 
ticeships at the plant. The institution is 
known as the Apprentice House, and while 
under the supervision of the Apprentice De- 
partment it is operated directly by an em- 
ploye of the company and his wife with the 
aid of an assistant housekeeper. 

Unset stones, jewelry and cash, to the 
aggregate value of more than $2.000, were 
stolen from the safe in the office of Charles 
B. Duckworth, retail jeweler and diamond 
merchant, room 219 in the Howard building, 
corner of Dorrance St. and Exchange place, 
Monday noon. The thief left behind a num- 
ber of watches, while 13 valuable diamond 
rings were untouched. When Mr. Duck- 
worth left his office at 12 o’clock to go to 
lunch in a nearby building he closed the 
safe door, he says, but did not lock it, al- 
though he locked the office door leading 
from the corridor into the office. When he 
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returned about 15 minutes later he found the 
safe opened and rifled. From the safe was 
stolen a tin box containing four diamonds, 
valued at $230, $192, $122 and $90, respec- 
tively; six pearls, valued at $6 each; two 
rubies, valued at $1,000; one square cut 
ruby, valued at $80, and two platinum rings, 
valued at $325. There was also taken $50 in 
money. 

Notices were sent out Saturday by Frank 
Healey, referee in bankruptcy, notifying the 
creditors of Arnold C. Messler, doing busi- 
ness as A. C. Messler Co. that the first 
meeting of the creditors will be held in the 
small court room of the Federal building, 
this city, Tuesday, June 22, at 11:30 a. m. 
when all creditors may attend, prove their 
claims, appoint a trustee, examine the 
bankrupt and transact such other business 
as may come before the meeting. In the 
appraisal of the C. Messler assets made for 
the receiver and published in THe JEwet- 
ERS’ CIRCULAR June 2 appeared reference to 
1,000 gross of cuff buttons referred to as 
“Komapart.” This name is claimed by the 
Baer & Wilde Co., manufacturers of the 
“Kum-A-Part” circular cuff button to be 
an infringement on its trade name and to be 
so similar in sound as to lead to confusion 
that would result in mistaking one for the 
other. Attorneys for the Baer & Wilde Co. 
have written Receiver Burlingame asking 
that in any circular catalog or advertise- 
ment advertising the bankruptcy stock for 
sale that the name “Komapart” be not used 
and that the goods themselves be not sold, 
labelled or branded with that name. 

Pursuant to a petition filed by William 
Loeb against the M. & R. Mfg. Co., manu- 
facturers of ring findings, 159 Aborn St., 
Ira Marcus, attorney, 16 Industrial Trust 
building, was appointed by Presiding Jus- 
tice Tanner in the Superior Court as rey 
ceiver, and Mr. Marcus has taken prelimin- 
ary steps for the adjudication of the affairs 
of the concern. He has given notice that all 
creditors must file their claims with the re- 
ceiver on or before July 15. The M. & R. 
Mfg. Co. was started in the Spring of 1919 
by Carmine Russo at 215 West Exchange 
St. for the purpose of manufacturing ring 
findings. In October of that year Charles 
F. Mauro became interested and the style 
was changed to M. & R. Mfg. Co. Soon 
after Mr. Russo withdrew and the business 
was reorganized and incorporated under the 
laws of Rhode Island on Oct. 23, 1919. 
Charles F. Mauro was elected president; 
Ernest Mauro, vice-president; Edmund 
Mauro, treasurer, and Richard D. Fenner, 
of Cranston, secretary. These. with Thomas 
Pignatelli, constituted the directors. In 
November, 1919, the business was removed 
to 159 Aborn St. and on Nov. 26 the firm 
gave a chattel mortgage for $1,000 covering 
all stock, tools, fixtures, etc., to Louis Walt- 
man and Samuel M. White. On Wednesday 
in the civil session of the Sixth District 
Court before Judge Rueckert the suit of 
Julius Mamluck & Co. against the M. & R. 
Manufacturing Co. on book account was 
heard and on motion judgment for the 
plaintiff was entered for $107.50 and costs. 








Frank Bangs & Co., Larned, Kans., have 
sold their business to Ward W. Schu- 
macher. 
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Morris Friedberg, 208-210 Griswold St., 
was again called to New York on important 
business this week. 

Anthony P. Krausman, well known in the 
down town trade as a watch maker and 
jewelry repairer, has opened a new store in 
his own name at 1067 Lafayette Ave., E. 

Detroit jewelers, in many instances, re- 
decorated their windows Saturday night, 
in honor of Flag Day, on Monday, June 14. 
James H. Garlick, 168 Griswold St., was one 
of those remembering the day with a fitting 
window display. 

“Murray’s, Registered,” is the name of a 
new optical parlor just opened at 165 Gris- 
wold St. It is operated by M. Jackman, 
formerly with a jewelry and optical store 
at 130 Woodward Ave., and M. B. Benyas, 
formerly optician for Joseph Cornfield. 

The trial of Samuel Gold and Sidney 
Lang, charged with the robbery of $18,000 
worth of diamonds from the former store 
of Benjamin Krell, now owned by Moses 
Ratner at 73 Woodward Ave., was accord- 
ing to schedules now prepared by the prose- 
cuting attorney to have started yesterday. 
The trial will probably be held before Judge 
Harry B. Keiden. 

The International Police Chiefs’ Asso- 
ciation has just closed its annual session 
in Detroit, electing as president Joseph M. 
Quigley, chief of police of Buffalo, N. Y. 
The visiting police heads discussed many 
new methods of protecting retail stores, in- 
cluding those of jewelers, but it was the 
personal view of many of the visiting dele- 
gates that it was the carelessness of the 
average jeweler and small merchant, that 
allowed many robberies. The visiting dele- 
gates highly praised the Detroit police sys- 
tem under Commissioner James W. Inches, 
declaring it was the model for the rest of 
the country. 











resented the retail jewelry trade on the gen- 
eral committee which conducted a city-wide 
campaign June 7 to 12 in behalf of the State 
of Wisconsin drive to raise $300,000 for non- 
sectarian relief in the Near East. 

J. B. Kimball, a leading retail jeweler of 
Waukesha, Wis., has decided to retire from 
business and is making disposition of his 
stock through ordinary channels until July 
1, when his lease expires and he will be 
compelled to vacate his premises. Mr. Kim- 
ball has not made known his plans for the 
future. 

Henry Fischer, retail jeweler, Jefferson, 
Wis., was elected treasurer of the Wiscon- 
sin Association of Trustees, Matrons and 
Superintendents of County Asylums at the 
annual convention held in Milwaukee, June 
10 and 11. Mr. Fischer is a trustee of the 
Jefferson County Poor Farm and Insane 
Asylum. 

Among the recent visitors at the office of 
the Milwaukee Optical Manufacturing Co., 
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was Fred W. Robbert, New Orleans; 
Frank Waugh, Rochester, N. Y.; E. H. 


Hahn, Reedsbury; C. W. Anderson, Iron: 
wood. H.L. Oberst, who is associated with 
the concern, is obtaining subscriptions to 
a non-sectarian appeal campaign. 

Michael K. Raidy, for 21 years asso- 
ciated with the John P. Hess Co., 88 S. 
Main St., Fond du Lac, Wis., and for sev- 
eral years vice-president, is retiring from 
the business. G. H. Ross has been engaged 
to take over Mr. Raidy’s duties, which in- 
clude the management of the optical depart- 
ment in addition to jewelry repair work and 
selling. Mr. Ross formerly was with Hiram 
J. Smith at Racine, Wis., and more recently 
with Herman A. Kamps at Appleton, Wis. 

The Northern Optical Co., of Green Bay. 
Wis., established last September by E. W. 
Duperrault, formerly with Milwaukee 
manufacturing and jobbing optical houses, 
will increase its floor space 100 per cent 
about July 15, when it will move from the 
Parmentier building to the Kuestermann 
building, N. Washington St., where it will 
occupy the entire second floor. Besides its 
extensive wholesale and jobbing business in 
northern Wisconsin and upper Michigan, the 
company is materially enlarging its manu- 
facturing department, the move being di- 
rected largely in favor of this part of its 
activities. 








Minneapolis. 





H. H. Neibovig, formerly a jeweler of 
Sheldon, Minn., has engaged in the auto- 
mobile accessory business in that town. 

Mr. and Mrs. Glynn Cremer, Red Wing, 
Minn., who have been visiting in Minne- 
apolis, returned last week to their home. 

H. L. Winters of Minot, N. Dak., stopped 
in Minneapolis on his way to Chicago and 
Benton Harbor, Mich. Mr. Winters was 
called east to settle the estate of his 
mother, who died recently at her home in 
Benton Harbor. 

Hart Swalstead, of Minot, N. Dak., has 
lost his lease and will be forced to vacate 
the building he has occupied for several 
years. He is closing out his stock and sell- 
ing his fixtures and contemplates opening 
a jewelry store in some other town. 

Mr. and Mrs. Chester Clyde Norris have 
announced the marriage of their daughter, 
Ruth Beatrice, to Glenwood W. Gilson on 
Wednesday evening, June 2. They will be 
at home after June 20 at 2910 46th Ave. S., 
West River Drive. Mr. Norris, father of 
the bride, is a jeweler, engaged in business 
at Florence, Ala. 








W. Green Electric Co.. New York have 
recently installed and completely fitted out 
a large, medium and small polishing buff 
and electroplating workshop, showing all 
of the processes connected with gold, silver, 
platinum, copper and nickel polishing and 
plating, with either dynamo, motor genera- 
tor set or battery equipment. This they 
have done with an idea of educating the re- 
tail jewelers in operating plants of this kind 
in their own establishments. W. Green 
Electric Co. will be pleased to demonstrate 
the different methods and processes pursuant 
to this work to any jeweler who will call 
upon them at the New York office. 
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Local police are trying to 
score or more pieces of jewelry found jn 
the possession of two men who were ar- 
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rested here Juhe 9. The men arrested 
gave the names of Arthur Nelson, 29 years 
old, San Francisco, and Albert Brent, 492 
Wilson St., Hamilton, Ont. Both were 
held by Justice Johannsen for a further 
hearing. Brent and Nelson, according to 
the police, have refused to tell where they 
got the jewelry. The jewelry included 
cuff-links, watches, pearl necklaces and 
other articles of jewelry. Among the jew- 
elry was a bracelet wrist watch, Wads- 
worth case, movement No, 4831561, scratch 
No. 505. A new open face 17 jewel man’s 
Elgin watch, movement No. 21479359 and 
case No. 4479359, 

The trial of two members of the alleged 
gang of auto-bandits, who, on March 9 held 
up the proprietors and clerks of the store 
of the James R. Armiger Co., 310 N. Charles 
St. began in the Criminal Court here 
June 15 before Judge Carroll T. Bond and 
a jury. The defendants under indictment 
for highway robbery are Anthony Cugino, 
22 years old, af Philadelphia, and John M. 
Kirshner, 22 years old, of New York. 
Kirshner, according to the detectives, is one 
of the ring-leaders of the gang who held up 
the Armiger store in daylight and escaped 
with diamonds valued at $20,000. The evi- 
dence has been shaped for the trial through 
the tireless work of Detective Lieutenants J. 
F. Dougherty, Peter B. Bradley, Thomas W. 
Quirk and Herman Pohler. Several Phila- 
delphia and New York detectives will at- 
tend the trial. The State has declined to dis- 
close its case; witnesses have been given 
every protection and the identity of a num- 
ber of witnesses will not be made public un- 
til they take the stand The Armiger rob- 
bery was one of the most daring in the his- 
tory of the jewelry trade in this city. Five 
bandits drove up to the store shortly before 
11 a. M., broke the plate glass window with 
a hatchet and an automobile tire iron and 
escaped with a tray containing 32 diamond 
rings. The rings were of platinum mount- 
ing and were set with the finest blue-white 
stones. While the robbery was being 
executed three of the five men held pedes- 
trians at bay with automatic pistols. Charles 
E. Williar, an automobile salesman, who at- 
tempted to seize one of the men, was shot 
down when he approached the automobile 
used by the bandits. Clue by clue the de- 
tectives cleared up the alleged identity of 
the thieves and they were indicted by the 
grand jury. Evidence recovered by the de- 
tectives included the automobile used by 
the bandits, the tray from which the dia- 
monds were taken and other evidence 
which will be produced at the trial. One 
of the most extraordinary features of the 
case was the fact, that within 10 days 
after the robbery, 27 of the major stones 
alleged to have been pried from the mount- 
ings again found their way to the Armiger 
store when they were offered for sale by 4 
dealer. On advice of counsel the Armiget 
management took possession of the stones. 
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h Benson is now with J. Antis as 
y salesman in the Canal St. store. 
a local jeweler, re- 





jewelr . 
W. V. Weinfurter, 
cently was the winner of a limerick award 
offered by a local newspaper. : 
Al Newhauser has been notified that he 
must vacate the premises he now occupies 
as a manufacturing jewelry factory, as the 


building has been sold. He will move 
Oct. 1, but has not yet found a location. 

W. D. Cleary, of the W. E. Taylor Co., 
has returned from a_ successful trip 
through Texas. He reports conditions very 
good in the “Lone Star” State. After at- 
tending the Gulfport convention Mr. Cleary 
will make a trip through Alabama, Georgia 
and South Carolina. 

A. L. Haupt, Natchez, Miss., and well 
known throughout the cotton States, has 
been in New Orleans recently endeavoring 
to reorganize the Cotton States base ball 
league, a league of towns in the cotton belt. 
Mr. Haupt was formerly head of that 
league. 

More jewelers of New Orleans are pur- 
chasing real estate this year than ever. 
The last purchase recorded was that of I. 
Antis, who has bought a building at 1248 
Canal St. This property was bought for 
investment and will not be occupied by Mr. 
Antis as a jewelry store. 

Further alterations are now being made 
in the Krower establishment. The third 
floor is being fitted out as a display depart- 
ment and sound and dust proof exhibit 
rooms are being installed. This work is in 
addition to the general renovating that the 
establishment has had recently and was a 
later thought. 

J. T. Kirtland and George E. Anderson 
are in charge of the exhibit of Leonard 
Krower & Son at the annual convention 
of the Mississippi Retail Jewelers’ Associa- 
tion scheduled for June 14, 15 and 16 
at the Great Southern Hotel, Gulfport, 
Miss., and at the convention of the Ten- 
nessee retail jewelers at the Hermitage 
Hotel, Nashville, on June 23-24. 

Many jewelers of New Orleans will at- 

tend the meeting of the state association of 
jewelers of Mississippi which will take 
place June 14, 15 and 16 at Gulfport, Miss. 
Leonard Krower & Son is to have an elabo- 
rate exhibit and so will the W. E. Taylor 
Co. Alfred Krower, J. T. Kirtland and B. 
Mattes, of the Krower house, will attend 
the meeting. W. E. Cleary will represent 
W. E. Taylor Co. 
M. J. Rosenthal has leased the property 
in the Chess, Checkers and Whist Club 
building formerly occupied by “The Smile” 
saloon and will open there a first-class 
jewelry store. It is said that the lease calls 
for $6,000 per annum. Mr. Rosenthal has 
also purchased the jewelry establishment of 
John ©. Meyer & Son on Decatur St., op- 
Posite the old United States mint building. 
It is said that $35,000 was involved in this 
transaction. Mr. Rosenthal was formerly 
one of the owners of the New Orleans 
Pledge and Jewelry Co. 

‘Notwithstanding the numerous state- 
ments made in the newspapers as to buying 
being held up to wait for lower prices,” 


THE JEWELERS’ CIRCULAR 


said Mr. Alfred Krower, “our books show 
that trade for May was one of the largest 
we ever enjoyed.” Mr. Krower was re- 
ferring to business conditions in the south. 
He said that business has been very good 
throughout his territory and collections are 
better in proportion to business than ever 
before. J. T. Kirtland and T. Finley Wiley, 
of the Krower house, are both in the city 
replenishing stocks. 








Hartford, Conn. 





The William L. Gilbert Clock Co., Win- 
sted, Conn., is enlarging its facilities with 
the addition of an up-to-date buffroom in 
which modern machinery is being installed. 

The building at the corner of Grand and 
Bank Sts., Waterbury, Conn., occupied in 
part by the Parisian Optical Co., has been 
purchased by David and Nathan Spiegal of 
Hartford for nearly $300,000. A new hotel 
on the site is in consideration by the owners. 

Among those who attended the annual 
meetings of the New Hampshire, Vermont 
and Maine State Jewelers’ Associations were 
George L. Lux, president of the Connecticut 
association, and Mrs. Lux, Mr. and Mrs. 
J.C. Tracy, Willimantic, Conn., and Merton 
W. Bassett of the M. W. Bassett Co., 1005 
Main St., and Mrs. Bassett. 

The large factory building in Meriden, 
Conn., at the corner of Center, North Col- 
ony and Britannia Sts., now occupied by the 
J. D. Bergen Co., manufacturer of cut glass, 
has been purchased through the treasurer, 
Mrs. Walter H. Bradley, for a price said to 
be nearly $100,000. The new owner of the 
structure is the M. B. Schenck Co. The 
building is 30 years old, and extensive 
changes will be made, it is planned. 

A special meeting of the members of the 
Connecticut State Retail Jewelers’ Associa- 
tion is to be held in the near future for the 
purpose of talking over plans and subscrip- 
tion matters for the New England Watch- 
makers’ Institute, a good showing having 
already been made by the Connecticut retail 
jewelers, according to the figures now in 
the possession of George L. Lux and Mer- 
ton W. Bassett, who are taking on new sub- 
scribers in this section of New England. 

Several of the Hartford retail jewelers 
are planning and have already entered their 
names for the tourney of the New England 
Jewelers’ Golf Association, to be held in 
Providence, R. I., on June 24-25. Among 
those who will attend and play are Albert 
M. Kohn, president of Henry Kohn & Sons, 
Inc., retail jewelers, 890 Main St.; Philip H. 
Stevens and A. L. Terwilliger of the P. H. 
Stevens Co., 63-65 Pratt St., and George L. 
Lux, of Lux, Bond & Lux, 859 Main St. 
Handsome trophies are to be awarded to 
the winners and the Hartford delegation 
hopes to bring home a few of the prizes. 

Following a conference among several of 
the retail jewelry store and department store 
officials recently, it was decided last week 
to close the stores on Mondays during the 
months of July and August and up to Sept. 
6. The scheme met with opposition at first 
but final decision has now been made, the 
majority of the retail jewelers falling into 
line. Announcement of the retail jewelers’ 
attitude was made last week by President 
George L. Lux, of the Hartford District 
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Jewelers’ Club and Connecticut State Retail 
Jewelers’ Association. Saturday afternoon 
business heretofore during the months noted 
has been quiet because the stores have been 
closed, but now they will remain open until 
6 o'clock and the whole holiday will fall on 
Monday. Some of the jewelers are already 
making plans for week-end trips about the 
State during the Summer on these days. 











Joseph Podolney, formerly of Bridgeville, 
has moved his establishment to Carnegie 
where he has opened a place of business. 

S. L. Wolfe has opened a new store on 
Frankstown Ave. and carries a line of 
jewelry. He was formerly associated with 
M. M. Shapiro. 

August Loch, of the’ North Side, has 
started for North Dakota and will make a 
protracted visit among his grandchildren, of 
whom he is very fond. 

Sam F. Sipe will go to Europe early next 
month to buy diamonds and will remain for 
a: two months’ stay. It is his first trip 
abroad in four or five years. 

Secretary Frank Burger, of the Jewelers’ 
24 Karat Club, says the club is in a healthy 
condition and says there will probably be 
something of a social character doing this 
Fall, although nothing definite has been de- 
cided on as vet. 

John Castelli, of Carnegie, who was in 
town last week, reports that he and his 
brother have opened their new place of 
business in that town, under the name of 
Castilli Bros. and have installed new fix- 
tures, built a new front, put up a street 
clock and have a much larger and better 
place in which to do the increased trade 
they expect to enjoy. 

Emanuel Grafner, of Grafner Bros., back 
from the wholesalers’ national convention at 
Atlantic City, is much pleased with the de- 
liberations of the convention and was 
recognized by being placed on several of 
the important committees of that organiza- 
tion. Pittsburghers are much interested in 
the campaign to raise $300,000 for publicity 
purposes and local jewelers are always for 
anything that will help the jewelry business. 

Stories were going the rounds in Pitts- 
burgh last week that the government was 
investigating the profits of jewelers and 
their mark-up under the Lever act. As 
far as could be learned, nothing is known 
here definitely regarding the subject, but 
the authenticity of the subject is doubted. 
The Retail Merchants’ Association has 
agreed with the fair-price committee here 
for a maximum mark-up on articles com- 
ing within the province of the Lever act, 
but this provides for a schedule and, as 
far as known, does not touch jewelry. The 
Department of Justice agents. have been in 
all of the retail stores dealing in neces- 
sities, but so far as known have not called 
on any of the jewelers. None of the jew- 
elers, however, are concerned about the 
report. 








Atley & Silverwood, Oakley, Kans., has 
moved their jewelry business into new 
quarters. 
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orham Silverwares 


The Fitting Tribute to Skill 


SILVER cup—to have and to hold’through all the 

years—an everlasting reminder to future club mem- 
bers of a great race won—a beautiful tribute to the 
prowess of boat and crew. In athletic sports, as in other 
forms of competition, lovely silver is the accepted stand- 
ard for acknowledgment of deeds well done. Whether in 
the trophy room of a club, or in the dining room or den 
of a well-appointed home, it is the treasured symbol of 
permanency, good taste, utility and refinement. 





© Gorham Sterling Silverware is sold 
som by leading jewelers everywhere 
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(THE great conven- 
Wholesalers Discuss tion of the mem- 
Reforms in Terms bers of the American 
and Discounts National Wholesale 
Jewelers’ Association 
which was held at Atlantic City, Monday 
and Tuesday of last week and reported 
briefly by telegraph in the last issue of 
THE JEWELER’S CIRCULAR, accomplished 
much for the members and helped those 
who attended and listened to the addresses 
and discussions which ensued, but above all 
marked a step forward in bringing out 
clearly the attitude and position on some 
subjects, not only of the wholesalers but 
of the manufacturers and retailers as well, 
and gave to each branch of the industry a 
knowledge of the others’ needs that is not 
often accomplished at the meetings of any 
one division of our trade. 

This was particularly true in regard to 
the discussion on the question of “Terms 
and Discounts” which was among the most 
important subjects brought up at the con- 
vention, and, while the association took no 
definite action in regard to making any 
changes on uniform lines, the report of the 
special committee and particularly the dis- 
cussion which followed the report will be 
of great educational value to all who par- 
ticipated. The fact that the retail jewelers, 
the manufacturers and the wholesalers 
were able to present to each other, in open 
forum, their own ideas as to what the dis- 
counts and terms should be and the diffi- 
culties in making the changes proposed by 
any one branch of the trade, made it pos- 
sible to have the subject aired from all 
angles at once. And even though it may 
have emphasized the difficulties in solving 
the problems that may arise on these lines, 
at the same time it marked a step forward 
in their solution because it was an attempt 
to solve them in a right way. The mas- 
terly and inexhaustive report of the Terms 
and Discount Committee of the association 
based on answers to questionnaires sent to 
the wholesale and retail trade had the 
admiration of all who listened to it for the 
fair, logical and impartial way in which 
the subject was discussed, and it was the 
sentiment of all who attended that this re- 
port should be read carefully by every 
jeweler of the country, and for this reason 
it appears in full in the current issue of 
THE JEWELERS’ CIRCULAR on pages 77, 79 
and 87. 

No matter how strongly wedded any man 
might be to any particular solution of the 
Terms and Discount question or any plan 
for the putting uniform practices on these 
lines into effect, the discussion and the 
views of the different elements of our trade 
must have proved enlightening if only in 
showing the difficulties that arise through 
the different conditions existing, not only in 
the three great branches of the industry but 
in different parts of each branch. It 
brought home to all who listened a point 
often overlooked, namely: that the jewelry 
trade (so-called) is not one industry but 
many distinct and separate industries which 
meet or focus only at the point of distribu- 
tion, i. e., the retail jeweler who handles the 
different products. There is no similarity 
in the conditions governing the watch, 
watch case, silver, silverplate, gold, rolled 
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plate, platinum, diamond, gem or optical 
trades. Though the ultimate distributor 
may be the same man, the methods of 
manufacture and the methods of distribu- 
tion vary as widely as would those of the 
hardware and clothing, or of the candy or 
the furniture industries. Even within the 
branches the conditions differ; for instance 
those of the gold watch case industry are 
not those of the filled—those of the silver 
novelty not those of the flatware lines. And 
as the industrial conditions, the methods of 
distribution, the methods of finance, are 
factors in determining the discount. and 
terms, the problem is a complicated one 
even from the standpoint of our manufac- 
turers alone. But the problem of the man- 
ufacturer is not the problem of the whole- 
saler nor the problem of the wholesaler 
entirely the problem of the retailer, though 
all in the last analysis must be dependent 
upon the conditions of the retail trade 
which is the final factor in distribution to 
the public. 

So even if the different views expressed 
did emphasize the different conditions to be 
met, the discussion was fruitful on the 
principle that “a difficulty known is half 
corrected” and this part of the convention 
proceedings was of value to the trade in 
educating our manufacturers, wholesalers 
and retailers in the facts that they must 
consider before they solve the question in a 
right way. It was a step in the right direc- 
tion which will result in the question 
being considered by a joint committee of 
the manufacturers, wholesalers and retailers 
before the convention of the American Na- 
tional Jewelers’ Association next August. 
It is hoped that this joint conference 
will be able to iron out differences suffi- 
ciently to produce recommendations that 
will be generally acceptable to the three 
branches of our trade, and, at the same 
time, remove the more important abuses 
that many think have grown up in our 
industry. 





NE of the points 
that was strong- 
ly emphasized in the 
speeches at tlie 16th 
Annual Convention of the Associated Ad- 
vertising Clubs of the World held in In- 
dianapolis, June 6 to 10, was the import- 
ance of truthful advertising and the neces- 
sity of getting after the untruthful adver- 
tiser and force him to mend his ways. 
While the subject was touched on in many 
of the important addresses, it was the main 
feature of the addresses of H. J. Kenner, 
secretary of the National Vigilance Com- 
mittee and of Richard H. Lee, the special 
counsel for that committee. In speaking of 
the work of the Associated Advertising 
Clubs in fighting untruthful advertising, 
Mr. Kenner stressed the point that this was 
designed to help not to hurt honest busi- 
ness and the aggressive and fearless work 
of the Vigilance Committee was practical, 
definite and helpful in establishing public 
confidence, the factor on which all adver- 
tising depends for permanent success. 
“Any degree of adulteration in the hon- 
esty of advertising is unwholesome,” said 
he, “and the attitude of mind of those few 
advertising agents who say, ‘We believe the 


The Importance 
of Truth in 
Advertising 
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Diamond Prices Will Not Break. 


Now that a lull has come in the 
welry business, it is asserted in the 
ocal wholesale trade that many of the 
retailers are looking for a recession in 
the price of diamonds and diamond 
§ewelry. Nothing could be. further 
wrong, according to trade authorities; as 
the diamond jewelry that now is being | 
offered to the retail trade, as well as 
that which will be offered in the future, 
is made with+diamonds bought on the 
sharply advancing market that set in 
a considerable period back. As for the 
diamonds themselves, it was said yes- 
terdey that there is no possibility of’a 
eneral recession in values, as the world- 
wide demand for fine stones is far 
ater than the supply. Retailers who] 
ink that the world diamond market de- 
pends very largely on the American de- 
mand would get something of a sh At 
wes further asserted, if they visite 
London and saw tazere the number of 
buyers from othe? countries who are 
competing with American importers for 
fine diamonds of all sizes. : 
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Clipped From N. Y. Times, May 12, 1920 











Rumors Are Going Around 








About an impending drop in diamonds; the 
above clipping states conditions clearly. In 
addition there is at present a large shortage 
of rough goods and many cutters have closed 
their shops in consequence. We feel present 
prices will be maintained, with a material 
advance in prospect by next Fall. 
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things we state to be true—our claims are 
our opinions, and as long as nobody can 
wholly disprove them, we will use them,— 
is grounded on false philosophy. By such 
unsound reasoning no limit would be placeq 
upon the fabrications of a fertile imagina- 
tion.” Those who are making the fight for 
truthful advertising, he showed, were not 
seekers of power but men who take their 
obligations seriously and deal with the 
error of the advertising as a starting point 
for constructive action. Suspicions bred 
by misstatements in dealer copy react 
against national advertising. Doubts cre- 
ated by national advertising undermine 
faith in local paid publicity. Common in- 
terest and common sense dictate that local 
and national business co-operate closely to 
make protection of confidence national in 
the broadest sense. 

Attorney Lee emphasized the point that 
advertising which is truthful, and which 
carries a message of useful goods or serv- 
ices to people who have need for them, 
serves a public need. It tells people where 
to get what they need, and it suggests new 
and valuable things to the public. By in- 
creasing demand, it prompts quantity pro- 
duction, with resulting economies. In his 
conclusion, he named whyzt he called his 
“creed” in this movement for better adver- 
tising and asked his hearers, who were 
advertising agents, manufacturers and mer- 
chants, to make it their creed and to preach 
the points generally on all occasions, viz.: 


First, the public has a right to believe 
the advertising which it reads. A re- 
porter may draw upon his imagination 
to make a news item more interesting 
and he does comparatively little harm, 
but I say to you that the advertising 
man who tells what is not true about 
the goods his boss makes and concern- 
ing which he is in a position to learn 
everything, he lies, and he lies to make 
money. 

Second, the advertiser has a right to 
have his advertising believed. What 
one of you men or women, if you had 
purchased a home in a restricted resi- 
dence neighborhood and someone had 
purchased a parcel in that particular 
neighborhood for some undesirable pur- 
pose, would not yell loudly at the de- 
preciation in the value of your prop- 
erty? Then why, why in the name of 
common sense, do business men, with 
everything they have in the world in- 
vested in their business, who depend 
upon the confidcace displayed in their 
printed word for the very sustenance 
of their families, why do they accept 
as neighbors in any advertising peri- 
odical some low, vile, loathsome, in- 
decent piece of medical copy, some 
lying piece of financial copy, or any 
other kind of untruthful copy that casts 
a snadow over. every word they say 
about their own legitimate business? 

Last, but not least, let me say to you 
that the periodical which will know- 
ingly accept, print and foist upon its 
greatest asset, its reader confidence, 
any piece of advertising copy which is 
false and fraudulent, is guilty of noth- 
ing more, nothing less, than being a 
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Henry W. Sowade is now connected with 
the firm of Frank C. Osmers, manufacturing 
jeweler at 15 W. 44th St. 

The White Plains store of the firm of 
E. H. Hufnagel, Inc., has been discontinued. 
The concern is now devoting its entire at- 
tention to conducting its main store at Mt. 
Vernon, N. Y. 

Fisher Bros., dealers in jewelers’ supplies, 
formerly located at 7 Maiden Lane, have 
moved to new quarters in 6 Maiden Lane. 
N. Frank, representing this concern, has 
started on a trip to Canada. 

John W. Sherwood, president of the 
Solidarity Watch Case Co., left last Thurs- 
day for Boston, accompanied by his wife, 
and will make a short pleasure trip to 
Maine before returning again to this city. 

Word was received in this city last week 
of the death of Louis Heineman, formerly 
connected with Lichtenstein Bros., jewelers 
and opticians, at 118 W. 32nd St. The 
death of Mr. Heineman occurred at Lynd- 
hurst, N. J. 

The Yogo American Sapphire Co. has 
filed suit in the Supreme Court against 
Adeline M. Walker to recover $10,000 on 
two notes made in 1916 and 1917, payable 


in Montana. The plaintiff is a Montana 
Corporation. Harry M. Wallerstein is the 
attorney. 


Saul Lenkowsky, son of Mr. and Mrs. 
Samuel Lenkowsky, the former an importer 
of diamonds, 71 Nassau St., was married 
recently to Miss Adessa Eleanor Sharaf. 
The ceremony took place at the Hotel Astor 
last Monday, and last Wednesday the 
couple left for a two months’ honeymoon 
trip to Europe. 

Walter S. Strauss, of the firm of Walter 
S. & Edwin H. Strauss, bankers, accompa- 
nied by his wife, left recently for a three 
months’ trip through California, Yellow- 
stone Park and the Canadian Rockies. Mr. 
Strauss was formerly a member of the old 
firm of Jacob Strauss & Sons for 50 years 
engaged in the diamond business in this 
city. 

Members of the National Wholesale 
Jewelers’ Association were congratulated 
on the fact that the entire New York mem- 
bership of this association attended the 
convention of the national body at Atlantic 
City Monday and Tuesday of last week. In 
addition a large number of New York 
manufacturers and their representatives 
also attended. 

Members of the Jewelers’ Manhattan 
Camp of the Golden Seal Assurance Soci- 
ety have received word from Supreme Sec- 
retary Bouton, to the effect that the recent 
examination of Actuary Wolfe has shown 
that the society is in such good financial 
condition that two monthly payments can 
safely be waived on the certificates of those 
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on the “level premium” plan. The society 
has, therefore, decided to waive the assess- 
ment for July and August, and members 
on the level premium plan, when paying 
the June assessment will receive receipts 
for July and August as well. 

Louis Weyl and his son, Sidney, of the 
firm of Louis Weyl & Vita Israel, 69 Sar- 
phatistraat, Amsterdam, arrived in this 
country last week. During their stay in the 
United States, they will make their head- 
quarters with S. Englander, cutter and im- 
porter of diamonds, 65 Nassau St. Mr. 
Englander is the United States representa- 
tive of the Amsterdam concern. 

In the suit of Irving L. Kramer, as sur- 
viving partner of Pike & Kramer, jewelers 
of Dallas, Tex., against Albert Bach and 
Mabel Boll to recover a La Valliere bought 
by Bach in Dallas and presented to Miss 
Boll, for which he never paid, she has 
testified before trial on the application of 
the plaintiff. She said that Bach presented 
the jewel to her on her arrival at Dallas 
by handing it to her wrapped in a napkin 
while they were at dinner. She said she 
exchanged it at M. L. Goldstone’s, 1455 
Broadway, for a diamond ring, and later 
sold the ring to someone in Cuba whose 
name she doesn’t remember. 

Since the sensational report appeared last 
week of the robbery of Samuel Schonfeld 
of the Schonfeld Mfg. Co., 71 Nassau St., 
another jeweler, I. S. Schoenfeld, at 6 Maid- 
en Lane, has been the recipient of many in- 
quiries from friends as to his condition. 
S. Schonfeld of Nassau St., it will be re- 
called, reported that thieves had thrown 
pepper into his eyes and gone away with 
a wallet containing $100,000 worth of dia- 
monds, and the similarity of names caused 
great and. annoying confusion to I. S. 
Schoenfeld of the Maiden Lane concern. 
The two men are in no way related nor 
are they connected in business in any way. 

In the suit of David Horwitz, ef the 
P. R. K. Jewelry Co., manufacturers of 
La Vallieres and kindred articles, against 
his partners, Samuel Kramer and Isidor 
Rothman for the dissolution of the firm 
and the appointment of a receiver, on the 
ground that the defendants forced him out 
of the business and refused to let him 
know anything about it, although it did a 
business of $70,000 last year. Supreme 
Court Justice Tierney denied his applica- 
tion. The court said: “There is not suf- 
ficient proof that the defendants are dissi- 
pating or intend to dissipate the property 
of the corporation. They seem to be con- 
ducting its business in an orderly way.” 

The old house of Benedict Bros., whose 
jewelry business for a number of years 
has been on the southwest corner of Fulton 
St. and Broadway, are about to move, tem- 
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porarity, owing to the fact that the build- 
ing in which the store is located is about 
to come down. Pending the erection of a 
modern structure on the site, Benedict 
Bros. will have temporary quarters in the 
Telephone & Telegraph building, at 195 . 
Broadway, just a few doors below their 
present location. Benedict Bros.’ business 
is one of the oldest in the city, and was 
for a number of years located in Wall St., 
was later on the corner of Broadway and 
Cortland St., and then on the corner of 
Broadway and Liberty St., before moving 
to the Fulton St. corner. 

Smith-Kirkpatrick & Co., of 24 State St. 
have been sued in the Supreme Court by 
Jules Grumbach, of Chaux de Fonds, 
Switzerland, for $130,000 damages for al- 
leged breach of a contract for the shipment 
to this country of 46,412 Swiss watches in 
six months in 1918. The complaint by 
Coudert Bros., alleges that the defendants 
were to get the watches for 5 per cent. 
over all the cost of buying them and ship- 
ping them here, but because of the influ- 
enza epidemic in Switzerland the plaintiff 
could obtain only 15,750 watches from the 
makers. The defendants refused to accept 
any more, it is alleged, and also interfered 
w'th the shipment by failing to supply the 
plaintiff with import licenses and also fail- 
ing to establish sufficient credit in Switzer- 
land. 

The Summer Session of Columbia Uni- 
versity is introducing this year three 
courses of special interest to men in the 
advertising world. From July 6 to July 23 
J. Shaw Newton, formerly with the H. K. 
McCann Advertising Co. and now in 
charge of the Advertising Research Depart- 
ment of the International Nickel Co., will 
give a comprehensive course in market in- 
vestigation and research work for adver- 
tising. This will be followed from July 
26 to August 13 by a course in advertising 
typography, given by Benjamin Sherbow, 
author of “Making Type Work,” and the 
Sherbow type charts, a recognized author- 
ity in that field. In conjunction with these 
two courses Professor E. K. Strong, Jr., 
whose monograph on “The Psychology of 
Advertising” is a pioneer work in that de- 
partment, will offer a six weeks’ course in 
the psychology of advertising and sell- 
ing, from July 6 to Aug. 13. The Summer 
Session office will be glad to forward de- 
tailed information concerning these courses 
to anyone connected with your firm who 
may be interested. 

Benjamin Strikowsky, manufacturer . of 
mountings at 108 Fulton St., has formed a 
partnership with Philip Stillman and in the 
future the business will be carried on under 
the style of Strikowsky & Stillman. The 





(Continued on page 133.) 





THE JEWELERS’ CIRCULAR June 16, 1920, 





SOLIDARITY: ‘The Case That Courts 


Mr. Retailer: 


Discriminating jewelers have featured Solidarity 


Gold Cases for OVER THIRTY YEARS— 
Could any higher tribute be paid our product? 


Representative Watch Jobbers 
Pendant and Bow Patented. are Solidarity Jobbers 


20HN Wi Suet? SOLIDARITY WATCH CASE CO. ‘i2.nontacnon 


OSCAR M. GAMMON e (ESTABLISHED OVER GEORGE SALZGEBER 
Vice-President 15 Maiden Lane, New York THIRTY YEARS) Asst. Secretary-Treasurer 
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100 Years of Commercial Banking 


_—— We cordially invite you to open an ac- 
slilliaatl count with us at our main office or 
President the branch office best located for your 


Frank J. Heaney Richard H. Higgins : 
Vice-President Vice-President convenience. 


H. Stra Bert L. Haskins ; 
Veotutiat Vice-Pres. and Cashier Branch Offices and Managers 


434 Broadway 
orborne P. Ga‘ C. Stanley Mitchell aac 
Vice-President Vice-President Cor. Howard St. W. H. Zabriskie, Mgr. 


Bowery and Grond St. 
H. A. Glinkunbroomer Max Markel . A. Clinkunbroomer, Vice-President 


Vice-President Vice-President ae Max Markel, Vice-President 


George R. Baker Wallace T. Perkins a ee Sronduay and 18th St. 
Vice-President Vice-President 1 Set C. Stanley ee. Vice-President 


John B. F William Milne ae D. Pike, Manager 
Vice President Vice-President Ninth Ave. and 14th St. _—‘-H. F. Meehan, Mgr. 


Rolfe E. Bolling Joseph Brown 33rd St. and Fifth Ave. A. H. Walsh, Manager 
Vice-President Vice-President Third Ave. and 57th St. A. T. Strong, Mar. 
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frm will still continue to manufacture plat- 

inum mountings and will remain at the same 
n. 

oy] Sternman of the Benj. Sternman 
Co, 87 Nassau St. returned last week 
from a successful trip through the middle 

st. 

_ Kiselstein, manufacturing jeweler, for- 
merly located in Bridgeport, Conn., las 
moved his business to 31 W. 125th St., this 
_ the jewelers expected from 
Europe this week is Joseph Fisher, Phila- 
delphia, who sailed for Antwerp June 2 on 
the Finland, 

Mrs. F. Greenhall, daughter of Samuel 
Aufhauser, president of the Peckham 
Seamless Ring Mfg. Co., 14 John St., died 
last Saturday. 

Max Kameras, manufacturer of gold and 
platinum mountings, 31 W. 125th St., has 
added a repairing and order work depart- 
ment to his business. 

The business of Marki, Haufler & Drees, 
lapidaries, 108 Fulton St., has been moved 
to more spacious quarters in rooms 1411 
and 1412 in the same building. 

Louis H. Arnowitz of 71 Nassau St. 
announces that he has been authorized to 
assume the name of Louis H. Arnold, by 
which he shall hereafter be known. 

John Kaeser & Co., Inc., 156 Fifth Ave., 
have enlarged their present quarters by 
adding another office. The firm now occu- 
pies rooms 1034, 1035 and 1036 on the 10th 
floor of the building. 

B. Moskowitz of the firm of B. & I. 
Moskowitz, importers of diamonds, 71 
Nassau St., returned on the Finland, Sun- 
day, after a purchasing trip to the Eu; 
ropean diamond markets. 

In a suit of Harry N. Schiff against the 
American Railways Express Co. to recover 
$467 as the value of jewelry samples lost 
the Appellate Term of the Supreme Court 
has affirmed a judgment for the defendant. 
Schiff contended that the samples had been 
shipped from 467 Broadway to his salesman, 
D. D. Spiro, at Lexington, Ky., and never 
arrived, 

A jury before Justice Walsh in the City 
Court has returned a verdict for $1,150 in a 
suit of Morris Litman against Philip 
Springer & Son. The plaintiff alleged that 
on Jan. 3 last the defendants sold him a 
bracelet for $1,150 with the understanding 
that if his wife didn’t like it the defendants 
would accept its return and pay him his 
money back. He claimed they refused to do 
this and brought suit. 

The attention of members of the Southern 
Jewelry Travelers’ Association is called to 
the fact that the annual outing of the asso- 
ciation will be held on June 24 at the Port 
au Peck Hotel, Pleasure Bay, Long Branch, 
N. J. The members of the association will 
leave at 9.10 sharp on the Central Railroad 
of New Jersey’s boat. Games and a shore 
dinner will be the features of the outing. 
A. E. J. Winter is chairman of the outing 
committee, 
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The program for the annual outing of 
ihe Jewelers’ 24-Karat Club, to be held at 
Pleasure Bay, Long Branch, N. J., on Tues- 
day, June 22, has been issued. This year it 
is in the form of Mother Goose Jingles, the 
first one of which is signed by the editorial 
staff of the program committee. The 
others are signed by “Little Boy Blue Lar- 
ter,” “Bo-peep Benedict,” “Old King Cole 
Stratton,” “Little Jack Horner Brown,” 
“Humpty Dumpty Niemeyer,” “Simple 
Simon Alford” and “Tommy Green Dickin- 
son.” 

Sobel & Kaleko, diamond cutters of 49 
Maiden Lane, have been sued in the Su- 
preme Court by the Guaranty Trust Co. for 
$5,345. The complaint alleges that the 
plaintiff agreed on Oct. 29 last to sell the 
defendants a check for 100,000 francs on 
Belgium at 8.55 to a dollar, or a total of 
$11,695. The defendant refused to buy 
and the check was sold in the market for 
$7,304, making a loss of $3,218. The sec- 
ond claim alleges that the defendants 
bought a check Nov. 18 last for 80,000 
francs at $8.62, a total of $9,280, and it was 
sold at a loss of $2,126. 

The trade was notified last week that 
Norbert B. Tuckler has withdrawn as 
treasurer and member of the board of di- 
rectors of the firm of Schwartz, Friedman 
& Tuckler, Inc., dealers in watch material, 
findings, etc., 65 Nassau St. Mr. Tuckler 
withdrew last Wednesday and announces 
that he will engage in business on his own 
account when suitable quarters can be 
found. Edward H. Schwartz, who had 
withdrawn from the concern some time ago, 
has again become a member of the firm. 
The business will be contined under the 
same nate and at the same address. 

Isadore A. Raff, a member of the firm 
of B. Raff & Sons, 233 Fifth Ave., is to 
be married Sunday, June 20, to Miss Hen- 
rietta B. Ullman, Buffalo, N. Y. The cere- 
mony will take place in the Temple Beth-el, 
Richmond Ave., Buffalo, and will be fol- 
lowed by a reception, after which the 
newly married couple will leave on a honey- 
moon trip to California. They will be 
away about four weeks. On Monday, June 
21, the day after the wedding, both the 
Fifth Ave. and Sixth Ave. stores will be 
closed. Among out-of-town guests expected 
will be friends from Philadelphia, Detroit, 
California, El Paso, Texas, and Los 
Angeles, Cal. 

The growth of the theatrical district is 
responsible for the change in the location 
of the old and well known jewelry business 
of William G. McDougall, which after 11 
years at 927 Eighth Ave., is now being con- 
ducted at 935 Eighth Ave., three doors 
north of the old location. The former site 
having been taken over by the Shuberts for 
theatrical purposes, Mr. McDougall closed 
his old store Saturday, May 29, and opened 
the new one for business Tuesday, June 1. 
Owing to the holiday on Monday, the 
change was made without the loss of a 
business hour. In his new location Mr. 
McDougall has slightly better facilities ow- 
ing to the fact that the store is 25 feet 
deeper and he has improved it by adding a 
modern front. 

The installation of the newly elected offi- 
cers of the Harlem and Yorkville Retail 
Jewelers’ Association will take place on 
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Tuesday evening, June 22, at Laurel Gar- 
den, 79 E. 116th St. This announcement 
was made several days ago, following the 
annual election of officers. A regular busi- 
ness meeting will be held prior to the in- 
stallation after which the members and 
their guests will enjoy a luncheon. The 
installation ceremony will be conducted by 
Hugo Falkenstein and a committee com- 
posed of members of the Bronx Retail 
Jewelers’ Association. Other guests of the 
evening will be members from the United 
Retail Jewelers’ Association. The officers 
who will be installed and who were elected 
on Tuesday evening, June 8, are as fol- 
lows: President, A. Wolf; first vice presi- 
dent, N. Schwarz; second vice president, H. 
Osterweil; treasurer, A. Bergman; finan- 
cial secretary, Charles Kraft; recording 
secretary, D. Prince; controller, H. Sacks, 
and trustees, B. Klein, I. Gannapol and H. 
Salino. The Harlem and Yorkville asso- 
ciation is a new organization and enjoys a 
large membership. The association was 
organized by A. Wolf, I. Levy, S. Shulman 
and B. Rosenfeld. 





Creditors Start Bankruptcy Proceedings 
Against Joseph Menczer, New York, 
Who Is Charged with Grand 
Larceny 

‘An involuntary petition in bankruptcy 
was filed against Joseph Menczer, dealer 
in jewelry, 110 W. 42nd St., Manhattan, in 
the United States District Court of New 
York, last Wednesday. The petitioning 
creditors and their claims are Jerome H. 
Klarsfeld, who holds a claim for $50; Ber- 
nard Orbach, $300; and Sylas W. Neuber- 
ger for $200. 

The petition alleges Mr. Menczer trans- 
ferred money amounting to over $5,000 to 
certain creditors with intent to prefer. It 
is also charged that in an effort to hinder, 
delay and defraud creditors, the jeweler 
transferred property, merchandise, ac- 
counts, ‘etc., worth $3,000. Another alle- 
gation made in the petition is that between 
Jan 1 and May 17, last, the alleged bank- 
rupt pawned and pledged various articles 
of jewelry and precious stones for $10,000. 
The proceeds from these goods, it is 
claimed, were transferred to persons un- 
known to the petitioners. 

After the filing of the petition in bank- 
ruptcy it developed that five indictments 
charging grand larceny had been found 
against Menczer. These indictments were 
handed down by a grand jury on May 25, 
and on Monday the jeweler was arrested 
and placed in the Tombs prison. As the 
JEWELERS’ CIRCULAR was going to press 
Menczer was scheduled to be arraigned for 
pleading before Judge Mulqueen, in Part 
1, Court of General Sessions. 

Four of the indictments charge grand 
larceny in the first degree while the other 
charges grand larceny in the second degree. 
In these indictments the jeweler is accused 
of the larceny of Liberty Bonds, one ring 
worth $600, one stone valued at $7,000, one 
La Valliere worth $1,500, and a brooch 
priced at $500. 








J. C. Herdliska has sold out his jewelry 
business at Princeton, Minn., to F. A. 
Carlberg. 














TRADE CONDITIONS 
There is not much change in the local situa- 
tion. Nearly all the retailers are buying only 
for immediate needs and are standing by for the 
expected break. The graduation and wedding 
gift trade has been up to normal, men’s watches, 
fancy beads, and silver being the favorites. The 
demand for wedding rings has turned from the 
plain band and tends toward the carved variety. 
Deliveries are still slow in some lines, though 
improving in others. Reduction sales, while de- 
veloping nothing extraordinary, have been very 
satisfactory. No price reductions, beyond those 

during special sales, are reported. 


Henry Paul, of Evansville, Ind., was a 
visitor during the races. 

E. S. Wiggins, formerly of Paris, Ten- 
nessee, has moved to Memphis and opened 
a store at 361 South Main St. 

Local retailers, beginning Saturday, June 
19, will close at 1 o’clock Saturdays. This 
rule will be in force until after Septem- 
ber 11. 

E. L. Gray, watchmaker at Victor M. 
Lorch’s, is in the infirmary recovering 
from an operation for tonsilitis. He will 
return to work within the next two weeks. 

Leo Twickler, watchmaker at Matt Irion 
& Sons, who has been away from work 
four weeks with throat trouble, has suc- 
cessfully undergone an operation and is 
now convalescing. 

George Kendrick, of Wm. Kendrick’s 
Sons, has gone to Atlantic City to attend 
the national Rotary Club convention there. 
He will also visit other points in the east. 
He expects to be gone about six weeks. 

A. E. Gustafson, formerly a watch- 
maker with Perel & Lowenstein of Mem- 
phis, has taken charge of the watchmaking 
department of the South Memphis Jewelry 
Company’s store at 967 Florida St. 
Memphis. 

L. F. Rusterholz, whose store is on Mar- 
ket between 3rd and 4th Sts., has sold out 
to R. J. Bouteiller, and gone to Germany. 
He expects to remain there. Mr. Bouteil- 
ler was formerly in charge of the shop 
work at Rusterholz’s. 

William Le Roie Hall, of James K. 
Lemon & Son, has been signally honored 
by Governor Morrow, having been made 
a colonel of the governor’s staff. Mr. Hall 
served as sergeant-at-arms at the Repub- 
lican national convention of 1912. 

Mr. and Mrs. R. Baude announce the 
marriage of their daughter, Miss Edith 
Margaret Baude to George Herchel Armes. 
Mr. and Mrs. Armes left immediately on 
their wedding trip. On their return they 
will make their home with the bride’s par- 
ents on Cherokee road. 

The Martin & Krebs Co. has established 
a “bargain counter” on which is placed 
slow-moving goods, discontinued patterns, 
left-overs, and the general run of odds 
and ends. The “counter” is placed in the 
middle of the floor, near the door, and all 
articles displayed are price-marked. 

Will Irion, secretary of the local retail 
jewelers’ association, will call a meeting of 
the local jewelers next week to adopt a plan 
of entertainment for visitors during the na- 
tional convention. Special pains will be 
taken in providing for the comfort and en- 
tertainment of the ladies. A boat excur- 
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sion will be one event, and there are hints 
of an old-fashioned barbecue. One of the 
big features of the convention will be the 
$2,060,000 style show, in which living mod- 
els will wear the latest and best in jewelry. 
The goods to be displayed by the models 
will be furnished by several large eastern 
manufacturers. T. R. Moss, of the Louis- 
ville Convention Publicity League, who was 
instrumental in bringing the convention to 
Louisville, has lent his services to the as- 
sociation and is making every effort to make 
the convention the best ever held in this 
city. 








EDITORIALS 


(Continued from page 1390.) 





party to the crime of obtaining money 

by a false pretense. 

We feel that the jewelry trade and the 
jewelry-trade press which for years have 
been pioneers in the fight for honest adver- 
tising, will find these words most welcome 
and hope that they will bear fruit among 
men in all lines of industry. We are glad to 
repeat them for the sake of those of our 
readers who did not attend this great con- 
vention, knowing that they will be heeded 
by the members of an industry whose fund- 
amental basis is honesty and whose mem- 
bers can succeed only by holding the con- 
fidence, the respect and esteem of their 
customers. 





WELERS 
throughout the 
country are again 
cautioned to be 
prompt and accurate 
in filing their returns on the jewelry tax to 
the collectors of internal revenue of their 
district, because as will be seen from the 
dispatch from Washington in another col- 
umn, the Revenue Department is making a 
special drive now to collect all money due 
on the so called luxury tax, jewelry tax, the 
tax on toilet articles and on all other lines 
subject to the special excise tax legislation 
of the revenue law. 

The collectors received special instruc- 
tions last week to go after delinquents and 
while there is little expectation on the part 
of the revenue department that jewelers 
form any large portion of these delinquents, 
nevertheless, revenue officers will be much 
more active in our trade than ever before. 
Therefore it is wise to see to it that not 
only are returns filed promptly each month 
and the taxes paid on jewelry sales, but 
that the dealer’s books are in such condition 
that he can settle any disputed points with 
the revenue officers should they attempt to 
make an examination. 

The Jewelers’ War Revenue Tax Com- 
mittee urges that the retail jewelers be par- 
ticularly careful in this matter and keep up 
the reputation they have had with the 
Revenue Department of being, as a trade, 
100 per cent. correct in their dealings with 
the government. 

It is barely possible that some dealers in 
other lines who handle jewelry but do not 
take trade journals or are not in touch with 
the retail jewelers association may be either 
slow or negligent in filing returns. For this 
reason we urge all wholesalers and manu- 
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facturers to co-operate with the War Rey. 
enue Tax Committee and with the govern- 
ment officials, through their salesmen and 
through their correspondence in impressing 
upon such people to whom they may sell 
outside the regular jewelry line the im- 
portance of complying with the jewelry tax 
law and complying completely and promptly 
with these requirements. They should call 
to the attention of such dealers, the fact 
that the sale of every article of jewelry is 
taxable whether or not it is made of 
precious metal or otherwise, while the sale 
of all articles of precious metals whether 
jewelry or not (such as fountain pens with 
gold points), is also taxable. The jeweler 
should realize also that many articles which 
he carries outside of the jewelry line are 
also taxable, the principal exceptions being 
cut glass and imitation ivory, genuine ivory 
being included in the paragraph with 
jewelry. 








William Pfleuger, representative of F, & 
F. Felger, manufacturing jewelers at 4 
Marshall St. in the southern field, was 
married at his home in Covington, Ky,, on 
June 15. 

The Jabel Ring Co., ring manufacturers 
at 23 Marshall St., has enlarged both its 
office and factory, having now about four 
times the floor space that it did have. 

John Pryor left the early part of this 
week on a trip through the middle west in 
the interest of the B. M. Shanley, Jr., Co, 
manufacturing jewelers, at 13 Governor St. 

The D. C. Dodd Co., manufacturing 
jewelers, has moved its office and factory 
from 23 Marshall St., where it has been 
located for years, to 245 New Jersey Rail- 
road Ave. 

Wilmot E. Shafer, of the jewelry manu- 
facturing firm of Shafer & Douglas, whose 
factory is at 68 Orchard St., this city, has 
purchased a new house at 103 Highland 
Ave., near Essex Ave., Orange, formerly 
owned by F. J. Pring. 

Fred H. Felger has just returned from a 
trip through the middle west in the interest 
of his firm, F. & F. Felger, manufacturing 
jewelers, at 46 Marshall St. F. C, D. Bon- 
nor last week visited the trade in the New 
England States, and this week is covering 
New York St ite. 

An announcement was made to the trade 
last week that Maurice Hagerstrom and 
Vernon S. Chapman had formed a partner- 
ship under the style of Hagerstrom & Chap- 
man, 9 Orchard St. The new concern has 
taken over the business of the Hagerstrom 
& Chapman Co., ring manufacturers, and 
Jem Donaly, Inc., dealers in pearl jewelry. 

Funeral services for John T. Duddy, for 
many years in the employ of the Celluloid 
Co., were held last Wednesday morning at 
St. Leo’s Church, Irvington, where a high 
mass of requiem was offered by the Rev. 
James J. Flanagan. Interment was in the 
Holy Sepulchre cemetery. Mr. Duddy died 
at his home, 45 Smith St., Irvington, fol- 
lowing an illness of three weeks. He was 
55 years old. He is survived by his widow 
and two daughters. 
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After a protracted illness, C. E. Richter 
has returned to his store. 


David Gutmann has left to attend the 


wholesale jewelers’ convention at Atlantic 


7. Peck left Friday for an extended 


trip through Kentucky, West Virginia and 
eastern Ohio. 

All men of Klein Bros. Co, are in from 
the road preparing for their Fall trips. 
They expect to go out within three weeks. 

Albert Bros. have renewed their lease 
on quarters in the Merchants’ building for 
three years from July 1, 1920, at a monthly 
rental of $250. : 

Thoma Bros. Co. entertained the follow- 
ing visitors during the week: R. F. 
\McComb, Hamilton; C. H. Creighton, 
Franklin; F. J. H. Schell, Xenia. 

Aaron Strauss and Gus Spiegel, of D. 
Jacobs Sons’ Co., have left for road trips, 
the former going to Virginia and the Caro- 
linas, and Spiegel through Indiana and 
Illinois. 

A. G. Schwab & Sons have offered a re- 
ward of $3,000 for the return of the trunk 
of jewelry lost through theft while Julian 
Schwab was traveling through Indiana sev- 
eral weeks ago. 

The picnic of the Wholesale Jewelers and 
Manufacturers’ Association will be held at 
White Villa, Ky., and automobiles will 
leave the Cincinnati Business Men’s Club at 
9 o'clock the morning of June 15. 

Visitors at Greenwold, Hirsch & Grift’s 
during the week included H. J. Reidenbach, 
Westport, Ind.; Frank Fullilove, Owenton, 
Ky.; J. W. Gaggstatter, Albany, Ga., and 
Ben Schwabacher, Bessemer, Ala. 

The celebration of Decoration Day on 
Monday, May 31, allowed many local jewel- 
ers to take three day automobile trips by 
leaving on the Saturday previous. Quite a 
few took advantage of the holiday in that 
way. 

M. Greenwold, Parkersburg, W. Va. a 
brother of the senior member of the firm 
of Greenwold, Hirsch & Grift, stopped here 
Friday, June 4, while returning home from 
a honeymoon trip. His bride was Miss 
Corrine Cohn, of Cincinnati. 

Fred Overstreet, who is opening a new 
store at Dixon, Ill., in July, came to Cin- 
cinnati to purchase his entire opening 
stock, The lucky firm was Greenwold, 
Hirsch & Grift. Mr. Overstreet has a new 
two-story building he will occupy. 

Ed. S. Mass, of Cohn, Hahn & Newstedt, 
was master of ceremonies at the annual 
outing of Shriners at the Cincinnati Zoo, 


. Saturday, when 500 candidates were initi- 


ated into the Order. During the week 
Max Kohlhagen, Lebanon, O., was a guest 
of the firm. 

A meeting of the wholesale jewelers be- 
longing to the Wholesale Jewelers & Manu- 
facturers’ Association held just prior to the 
time David J. Gutmann left to attend the 
national convention at Atlantic City, was 
called for the purpose of getting an expres- 
sion from the members on questions which 
are expected to be taken up at the national 
gathering. A discussion was entered into 
upon the question of discounts and the con- 
sensus of opinion was that this was an 
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individual matter with each dealer. The 
question of payment of express on pack- 
ages was also discussed and this was de- 
termined also to be a matter for individuals 
to settle by themselves. D. J. Gutman pre- 
sided at the meeting, which was held at the 
Hotel Sinton. 











L. L. Brown, Warminster, Pa., has left 
for a trip to Virginia. 

Harry Smith, a lapidist at 717 Sansom 
St., is confined to his home with a severe ill- 
ness. 

Max E. Gordon, of Aisenstein & Gordon, 
712 Sansom St., is on a business trip to 
New York. 

Robert L. Saunders, a retail jeweler of 
14 and 16 S. 8th St., has left for an extended 
pleasure trip to the west. 

William Latham, of Joseph B. Bechtel & 
Co., 729 Sansom St., spent the Memorial 
Day period in Atlantic City. 

Two Doylestown jewelers visited the city 
last week on a buying trip. They were 
F. H. Barndt and Peter Siegler. 

E. C. Morrison, Millville, N. J., and J. W. 
Parrish, Newark, Del., were jewelers from 
other States in Philadelphia during the 
week, 

Harry Wine, a diamond setter at 727 
Sansom St., crawled to the top of his work 
bench to open a transom, slipped and fell 
from his perch and fractured his ankle. 

The small daughter of D. Weintzweig, a 
manufacturing jeweler of 115 S. 7th St., 
had her leg broken recently when run over 
by a truck in front of her home on N. 
Marshall St. 

J. Humbert, a retired case maker and 
formerly a member of the firm of Humbert 
& Davis of 733 Sansom St., fell down the 
steps at the old business site a few days 
ago and injured his leg. 

Joseph Fisher, diamond importer of 722 
Sansom St., who made a flying trip to the 
diamond markets of Europe, is expected 
home this week. Mr. Fisher sailed June 2 
for Antwerp on the Finland. 

David Gutekunst, city salesman for Jo- 
seph B, Bechtel & Co., is at home nursing 
a badly sprained ankle, the result of a fall 
from a porch railing while painting his 
home at 4253 N. Fairhill St. 

John W. Ford, former coroner of Phila- 
delphia, and for many years a retail jeweler 
at 630 E. Girard Ave., is bemoaning the 
fact that excessive business duties prevented 
him from attending the Republican National 
Convention, the first one he has missed in 
28 years. 

Mr. and Mrs. Francis X. Liebermann, 5th 
St. and Rising Sun Lane, where Mr. Lieb- 
ermann conducts a retail jewelry store, 
extended invitations to the wedding of 
their daughter, Miss Irene M. Liebermann 
to Charles F. Buetel. The ceremony was 
performed on June 9 in St. Veronica’s 
Church, 6th and Tioga Sts., with a recep- 
tion afterwards in the Franklinville Quar- 
tet Hall, 4th and Rockland Sts. 

The past week has seen a great influx of 
buyers from surrounding cities and towns 
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been noted J. H. Yocum, Paschalville; T. 
Barton Freeney, Delmar, Del.; Earl Buck- 
walter, West Chester; John Kirschnek, 
Media; Mrs. Howard of Howard & Myers, 
Kennett Square; A. A. Wilmot, Haddon- 
field, N. J.; George Ozer, Chester; L. C. 
Wettling, Newton; B. F. Schlichter, Lim- 
erick; A.. H. Landis, Lansdale; Horace 
Thoman, Woodbury, N. J., and N. Leiken, 
Wildwood, N. J.; Ralph Lance, of G. Lance 
Jewelers’ Co., Norristown; D. H. Krause, 
North Wales; A. E. Baylies, Bristol, and 
H. B. McFarland, East Downingtown. 

John M. J. Costello, a diamond merchant 
of 721 Sansom St., has been signally hon- 
ored by the Knights of Columbus in being 
selected as one of four Philadelphians who 
will make the Lafayette pilgrimage to Rome 
on the occasion of the presentation of the 
Bartlett Statue of Lafayette, which is to be 
unveiled at Metz on Aug. 21 by Marshall 
Foch. The trip abroad in which Mr. Cos- 
tello will participate, calls for participation 
in the unveiling at Metz, a reception at 
Genoa, a solemn ceremony at Nice, and 
presentation to Pope Benedict in the Vati- 
can on Sept. 1. 

The wedding of Miss Mary S. Garman, 
daughter of Ira D. Garman, a widely known 
Philadelphia retail jeweler, and Dr. Willard 
S. Bromell, of 925 W. Horrter St., Ger- 
mantown, took place at St. Philip’s Protest- 
ant Episcopal Church, West Philadelphia, 
on Wednesday night. The bride was given 
in marriage by her father, the Rev. Dr. 
Frederick Seymour officiating. A reception 
followed immediately after the ceremony at 
the Rittenhouse Hotel. Following an ex- 
tended wedding trip Dr. and Mrs. Bromell 
will be at home at 252 W. Horrter St., 
after Sept. 15. 

A number of Philadelphia jewelers 
traveled westward this week with Lu Lu 
Temple, Knights of the Mystic Shrine, 
which, in three special trains, left Wednes- 
day for the annual Shrine conclave at 
Portland, Ore. Among those from the 
jewelry trade who took the trip were Mr. 
and Mrs. Sol Sickles, Mr. and Mrs. George 
Hurlburt and Robert Fraim, of H. O. Hurl- 
burt & Sons, 813 Chestnut St. Two disap- 
pointed Shriners, who were kept at home 
by business interests, were Louis Bachofer, 
900 Chestnut St., a member of the Shrine 
band, and Theodore Beck, 702 Chestnut St., 
a member of the patrol. 


On the door of the establishment of J. 
Green, polisher, plater and guilder of 721 
Sansom St., appears a note “closed on ac- 
count of death,” and behind it lies a tragic 
story. Mr. Green’s wife is in a hospital, 
and on Tuesday evening his two sons, 
David, 24 years old, and Maurice, 20 years 
old, started out from their home with 
flowers for their mother. Just below Market 
St. on 11th, they joined a group of several 
friends and at that moment a motor truck, 
careening from the careless hand of the 
chauffeur, ploughed upon them, pinning 
them against the wall and crushing in the 
building beyond. Both boys were rushed 
to the Jefferson Hospital, where David died 
of his injuries the following day. The 
other brother will recover as will two other 
men injured at the same time. The driver 
of the motor truck was arrested and has 
been held for the Coroner’s inquest. 
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Have You Any Illinois 
Watch Boxes? 


Owing to delayed shipments from the manu- 
facturers we are running low on boxes in 
which we ship Illinois movements. 


If you have any on hand we will appreciate it 
if you will return them to us at once. 


If in good condition we will allow 20 cents 
each for the skeleton cases in which we ship 
railroad grades and 5 cents each for the com- 
plete glass inside and tin outside holders in 
which some of our other grades are packed. 


We will pay express charges on all such boxes 
sent us during June and July. 


Illinois Watch Company 
Springfield 
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Chicago Notes. 


s, T. A. Loftis, of Loftis Bros., has re- 
turned from an out-of-town business trip. 

M. A. Spater, wholesaler, of St. Paul, 
Minn., spent a few days in Chicago recently. 

Frank B. Tinker, representing the Anco 
Silver Co., will spend his vacation in lowa. 

P. N. Nelson, of the Nelson-Tuttle Co., 
has returned from a trip among the western 
dealers. 

A. R. Oughton, representing the Jennings 
Silver Co., has returned from a trip to 
Milwaukee. 

Emil Noel, diamond dealer, is spending a 
few weeks with friends fishing in Lake 
Koshkonong, Wisconsin. 

Louis Goldman, assistant secretary of the 
Chicago Jewelers’ Association, has returned 
from an out-of-town business trip. 

Joe Goldstone, of Blauer-Goldstone Co., 
returned last week from a business trip to 
Louisville, Ky., and Evansville, Ind. 

G. Wayland-Smith, director of sales for 
Oneida Community, spent two days in Chi- 
cago last week, and enjoyed a few games 
of golf. 

Joe Block, of Block-Weinfeld Co., re- 
turned from the road last week and will 
remain in Chicago until about the first of 
August. 

Max Noel, vice-president of Despres, 
Bridges & Noel, is spending the Summer 
with his wife and family on the Atlantic 
seacoast. 

The Feldman Jewelry Co., 1890 Mil- 
waukee Ave., has decided to go out of busi- 
ness, and is now disposing of its stock at 
an auction sale. 

John S. Holbrook, president of Gorham 
Co., spent last week in Chicago as a dele- 
gate to the Republican National Conven- 
tion from Rhode Island. 

E. G. Adler, vice-president and Chicago 
manager for Bonner Mfg. Co., New York, 
left last week for an extended business trip 
through the western States. . 

Lon R. Richards, accompanied by his wife, 
left last week for an automobile trip to St. 
Louis and will spend several weeks visiting 
friends and relatives in Missouri. 

George and Meyer Cohen, convicted of 
robbing the Klein Loan Bank, just before 
Christmas, were taken to Pontiac Reforma- 
tory last week to serve their sentences. 

Harry Fruer, western representative for 
Despres, Bridges & Noel, is now recovering 
rapidly after being in St. Luke’s Hospital 





. for several weeks following an operation. 


F, T. Puliman has sold his jewelry and 
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stationery business at 1456 S. Pauline St. 
to R. Y. Manchin. Mr. Manchin was for- 
merly employed by downtown jewelry firms 
as a salesman. 

A. L. Hancock, representing the Bassett 
Jewelry Co., left last week for the east on a 
pleasure trip. N. T. Sherwood, of the 
same company, left for his southern trip 
and will be away until in August. 

Fred Kline, Ted Tracy, E. S. Baker and 
R. D. Fleek, salesmen for the Juergens & 
Andersen Co., have finished their trips for 
the season and are off the road for a few 
weeks. Mr. Fleek will spend his time at his 
home in Denver. 

C. D. Peacock, Inc., had a remarkable 
window display this week, featuring G. O. 
P. elephants, large and small, in the main 
window, and other interesting relics, includ- 
ing pictures of the convention in session, in 
the other windows. 

The express company has rearranged its 
schedule for Saturday pick-ups in such a 
manner that 12 o’clock noon is about the 
last that anything can get away. The rea- 
son given by the company is that it desires 
to lighten Saturday work for employes as 
much as possible during the hot months. 

What might have been a very serious ac- 
cident occurred at the store of Lewy Bros. 
Co., 201 S. State St., one evening last week. 
The porter was washing the top glass of 
the front window when he lost his balance 
and fell through the glass top of the dis- 
play window. He was cut considerably by 
glass and the large plate glass was broken. 

S. L. Simmons and I. Zawolkow have 
formed a partnership for the manufacture 
of platinum and high-grade gold goods. 
Both have spent many years in the manu- 
facturing business and have been associated 
with some of the best concerns in the busi- 
ness. The firm will do business as Sim- 
mons & Zawolkow, 1306 Columbus Memor- 
ial building. 

The International Silver Co. is furnishing 
a specially designed trophy for the winner 
of the golf tournament of the Franklin 
Typothete of Chicago, to be held June 16th. 
The paper merchants of the city are putting 
up the trophy. The printer who wins may 
keep it for a year and permanently if he 
defends his title successfully three years in 
succession. 

Three delegates to the Republican Na- 
tional Convention held here this week were 
jewelers. They were Frank Kublaski, of 
Kansas City, Mo.; M. T. Howe, of Spring- 
field, Mass., and George R. Duncan, of Co- 
lumbus, O. Mr. Duncan was an original 





Harding man, while Mr. Kublaski and Mr. 
Howe were for Lowden and Coolidge, re- 
spectively. All three found a little time to 
visit around in the trade between sessions at 
the Coliseum. 

B. R. Fischer, jeweler in the Heyworth 
building, met with a serious accident one 
evening last week as he was going to his 
home, 831 North Euclid, on an Oak Park 
elevated train. The train on which he was 
riding had been stopped to put out a fire in 
the motorman’s compartment, and the train 
following failed to stop in time and crashed 
into the rear coach. Mr. Fischer suffered a 
wrenched back and was cut by flying glass. 


_ He also lost about $2,000 worth of jewelry 


from a package he was carrying. 

The annual meeting of the C. J. A. 
has, upon the recommendation of the so- 
cial relations committee, been duly post- 
poned until Thursday, June 24, 1920. Be- 
cause of the National Republican Conven- 
tion, the committee was unable to hire the 
Coliseum for our “Good Time Evening” 
and believed that if any other hall were 
hired that the political headliners and the 
convention delegates would flock to our 
meeting and that the nomination of the next 
president might be overlooked. Mr. Har- 
din, when interviewed, stated that he is a 
candidate for president on the C. J. A. 
ticket only. Hence, in order to avoid com- 
plications the postponement to the 24th 
was agreed upon. Besides, no satisfactory 
arrangement or accommodations could be 
made for the 15th, the regular meeting 
date. A formal announcement and a dis- 
closure of the committee’s plans of enter- 
tainment will be issued in a few days. 

Selling stock in a company after it has 
gone into the hands of a receiver is neither 
a sound business practice nor a step within 
the law, according to the decision of a jury 
in the United States District Court here 
last week. The case was that of the Riley- 
Schubert-Grossman Co., a mail order con- 
cern dealing extensively in jewelry, watches 
and clocks. The company failed several 
years ago, and stockholders brought action, 
charging a $3,000,000 fraud. Judge K. M. 
Landjs heard the case, which was started 
on May 17, after many delays had been 
secured at the behest of the defendants. 
The jury found Samuel M. Grossman 
guilty and three other defendants, associat- 
ed with him in the conduct of the company, 
not guilty. The three men acquitted are 
David Grossman, Asclier J. Goldfine, and 
Hyman Himmelstein. All were charged 


(Continued on page 157.) 




















J. H. Crompton of Erber-Crompton Mfg. 
Co., will make a shoft trip through Central 
Tilinois the latter part-of the week, and then 
go to Chicago-to visit relatives there. 

The Associated. Watchmakers of America 
held their regular meeting Wednesday even- 
ing, with a good attendance. Ike Joseph 
spoke on the subject “Locating Troubles.” 

A. Y. Boswell, Tulsa, Okla., the proprie- 
tor of the largest jewelry store in Okla- 
homa, who passed through St. Louis early 
in the week, for Chicago, was in St. Louis 
Thursday on his way home. 

Charles S. Erber, of Erber-Crompton 
Mfg. Co., was called to Little Rock, Ark., 
Monday, on account of the death of his 
brother, who was a police officer, and was 
shot and killed in ‘Little Rock Sunday night. 

Ralph A. Sweet has accepted a position 
as stock clerk with the A. R. Brooks Mer- 
cantile Co. Mr. Sweet was formerly in the 
hardware business in Oklahoma. He re- 
cently returned after two years’ active serv- 
ice with the army in Europe. 

Leo Arnold, Texarkana, Ark., and his 
wife, and Miss Goldstein of Carthage, Mo., 
have:been in St. Louis visiting Mr. Arnold’s 
brother S. Arnold of the Gutfreund-Arnold 
Jewelry Co.: He was in St. Louis on a com- 
bined business and pleasure trip. 

At! a recent meeting of the Board of 
Directors of S. Pain & Co., 925 Franklin 
St., Edward J. Gallant, who has been sec- 
retary and general manager of this con- 
cern: for the past few years, was elected 
to the office of president and general 
manager. 

Lee Kahn, representing M. Bauman & Co., 
New. York diamond brokers, and his wife 
passed through St. Louis last week on their 


way: to Kansas City where Mrs. Kahn will. 


visit relatives and Mr. Kahn will then go 
south to cover his territory and will later 
visit the Pacific Coast before returning to 
New York. 

Among the recent visitors in St. Louis 
buying goods have been W. Roy Price, Mt. 
Vernon, Ill.; Carl Burehett, Kirksville; Au- 
gust Kalbitz, Red Bud, Ill.; Dr. W. L. 
Chambers, Nebo, Ilt.; S. L. Wieser, Win- 
chester, Ill.; A. R. Brooks, Wright City; 
Joe Schneider, O’Fallon, Ill.; Joe Knapp, 
Belleville, Ill.; John Hawley, Greenville, Ill. 

J. T. Fuller, traveling for the Merry 
Optical Co. out of San Antonio, Tex., but 
for over seven years with the Hoyt Jewelry 
Co., covering Kansas, Nebraska and Mis- 
souri for that company, was found dead in 
bed in a hotel in Tongo, Texas, a day or 
two ago. He left his home in San Antonio 
the day previous, put up at the hotel and the 
next’ morning was found dead in his bed. 
When he left the Hoyt Jewelry Co. he went 
to the Des Moines, Ia., office of the Merry 
Optical Co., but his health was bad and he 
was transferred to the San Antonio office. 

The will of Samuel Pian, head of the S. 
Pian Time-Payment Jewelry Co., who was 
shot and killed May 20 in his jewelry store 
by an Italian workman who complained of 
the way his watch had been repaired, was 
filed Tuesday; June 8. The entire amount 
of his estate was placed at $100,000. The 
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bulk of the estate is left to his daughter, 
Mrs. Anna L..Gallant. Among the separate 
bequests are $5,000 to each of his four 
sons, household furniture in the residence, 
jewelry and $16,000 in cash to his widow, 
and $1500 to various charitable organiza- 
tions. 








Des Moines, Ia. 





The M. A. Lumbard Co., Des Moines, has 
increased its floor space about 25 per cent 
by the addition of a balcony. The interior 
of the store is being redecorated and re- 
arranged. 

Clarence Slater, assistant window trim- 
mer at Plumb’s jewelry store, Des Moines, 
was’ married last week to Miss Vivian 
Hanks, and they are spending their honey- 
moon in Chicago. 

Harry Dinsmore has purchased the 
jewelry stock of the late George Lerew, 
Hamburg, and will conduct the business at 
the old location. Mr. Dinsmore is adding 
more merchandise to his stock and making 
improvements in his store. 

Fred Wehler, Algona, has made a big hit 
with the golfing fraternity of his city by 
offering two beautiful cups to be awarded 
to the men’s and women’s champion for the 
season of 1920. The Algona Country Club 
will determine who are to receive the 
trophies. 

Iowa jewelers who visited Des Moines 
wholesalers last week were W. W. Kentner, 
Afton; L. M. Oatman, Guthrie Center; Earl 
E. Mason, Valley Junction; L. P. Hinson, 
Richland; J. B. Currie, Mt. Ayr; C. H. 
Haney, Hampton, ex-president of the Iowa 
Retail Jewelers’ Association. 

Marvin G. Rice, associated with his 
father, J. A. Rice, in the jewelry business 
at Corydon, Ia. will be married soon to 
Miss Glyda Belle Silvernail, of the same 
place. The wedding will be solemnized late 
in June. Mr. Rice served two years in the 
navy during the world war. 

R. D. Mead, jewelry bandit who was 
shot through the hand in a gun battle with 
Patrolman James MacDonald, has_ been 
sentenced to 10 years at Anamosa by Judge 
Lester Thompson. Mead was implicated in 
several Des Moines jewelry robberies in 
the deathbed confession of “Rube” Tracy. 

Burglars broke a glass door in the 
Thomas drug store at Hartley early one 
morning recently and escaped with about 
$600 worth of jewelry from the stock of J. 
E. Weimer. The jewelry had not been put in 
the safe, so the burglars deliberately sorted 
out the best of the stock and made away 
with it without being detected. They got 
watches, rings and brooches. 

Several thousand dollars’ damage was 
done to the storeroom and stock of J. W. 
Hoffmeister, Grinnell, Ia., last week by a 
fire which started in the basement. The 
blaze had gained such headway when dis- 
covered that little could be saved. Mr. 
Hoffmeister’s stock and all of his fixtures 
will be a complete loss. A considerable 
quantity of commencement gifts also were 
destroyed. The stock was insured and ad- 
justers are expected to decide Mr. Hoff- 
meister’s loss soon. The jeweler expects to 
secure a new location and new stock with- 
in a few weeks. 


CIRCULAR 





June 16, 1929, 





William Dunn, formerly watchmaker for 
the Cady & Olmstead Jewelry Co., has 
taken a position in Los Angeles. 

Mr. and Mrs, C. C. Hoefer have gone to 
Appleton, Wis., to visit Mr. Hoefer’s 
nieces, Miss Laura Hoefer and Mrs. Madge 
Brooks, after which they will spend the 
Summer at Plum Lake. 

Mr. Manguin, of W. E, Taylor Co., New 
Orleans, attended the convention of the 
Supreme Council, Mystic Order Veiled 
Prophets of the Enchanted Realm, this 
week, and called on the trade. ¥ 

Among the visitors in the city this week 
were: Mr. and Mrs. Otto Nauman, Bolivar, 
Mo.; Earl Morrison, Olathe, Kans.; M. A, 
Lewis, Bonner Spring, Kans.; John J, 
Recht, Norton, Kans.; Otto Burkland, 
Moberly, Mo.; W. C. Sellers, Carlsbad, N. 
Mex.; J. R. Carey, Waverley, Kans.; A. C, 
Cook, DeSoto, Kans.; Otto Asel, Joplin, 
Mo.; Sam C. Lee, Holden, Mo.; M. A. 
Lewis, Tonganoxi, Kans.; J. A. Hardin, 
Odessa, Mo.; L. G. Trower, Coweta, Okla.; 
F. A. Inman, Lansing, Kans.; Mrs. A. G. 
Norris, Florence, Kans.; W. B. Wheeler, 
Lakin, Kans,; J. L. Shank, Arkansas City, 
Kans.; L. H. Smith, Adrian, Mo.; J. R. Mil- 
ler, Warrensburg, Mo.; J. W. Schmandt, 
Holden, Mo.; Miss Cullumber, Eldon, Mo.; 
R. A. Pritchard, Camden, Mo.; C. E. Bag- 
shaw, Belton, Mo.; Jack Liebowitz, St. 
Joseph, Mo.; E. N. Henderson, Harris, Mo. 


St. Paul. 


William Stofft, Galesburg, IIl., visited 
friends in St. Paul on his way home from 
an outing in California. 

A. D. Goodman, of A. D. Goodman & 
Bro., returned on June 10 from a few days’ 
business trip in northern Minnesota. 

L. A. Horwitz, of A. D. Goodman & Bro., 
left last week in his new car for a selling 
trip in northern Minnesota and North 
Dakota. 

Recent visitors here were F. H. Harm, 
LeSeuer Center; P. C. Cook, Boyceville, 
Wis.; Fred S. Nelson, International Falls; 
V. K. Pendleton, West Concord; Mrs. M. L. 
Ertel, Maple Lake. 

R. D. Walker, of the Irvin & Beard Co. 
has just gone to Los Angeles, where he will 
make his home. Mr. Walker will be asso- 
ciated with C. F. Sisco, formerly of Sisco 
& Bearn, now Irvin & Beard, St. Paul. 

J. Okinow, of A. D. Goodman & Bro., will 
leave on June 16 to attend the Shrine con- 
vention at Portland, Ore.; he expects to be 
away two weeks. Mr. Okinow is a member 
of the St. Paul drill team, Osman Temple 
Shrine Patrol. 

















Edward Francis Barnard, an old and re- 
spected citizen of Meriden, Conn., passed 
away recently at the home of his son, Ed- 
ward K. Barnard, 169 Elm St., where he 
lived for the past few years. He was 83 
years of age. Nearly 50 years ago Mr. 
Barnard went to Meriden and soon after- 
ward became associated with the Edward 
Miller Co., where he remained until about 
a year and a half ago, when he retired. 

















A. Kosches, of the California Jewelry 
Co., has returned from a trip through the 
middle west, where he found business good. 

3, Wintermantle, head of the L. J. 
Wintermantle Jewelry Co., Elko, Nev., is 
in San Francisco, making purchases for his 
trade. i 

H. C. Rowbotham, eastern representative 
of the Oceania Pearl Co., is in this city, 
combining business with pleasure. He is 
accompanied by Mrs. Rowbotham and their 
youngest son. 

E. V. Saunders, manager for the Inter- 
nationa’ Silver Co., has gone to Los An- 
geles on a business trip. E. S. Henry, of 
the same organization, is leaving for the 
northwest, to attend to the Fall trade. 

Islam Temple is to be well represented at 
the forthcoming Shriners’ convention in 
Portland, Ore. Many of the San Francisco 
Shriners hope to combine their visit to the 
Shrine convention with attendance at the 
sessions of the Oregon Retail Jewelers’ 
convention which is to occur at Portland, 
Ore. 

Enlargement and alterations are taking 
place in the store of Shreve, Treat & Eacret, 
Iuc. Their establishment is in the Sachs 
building, 140 Geary St., and the rear por- 
tion of the building, up to the fifth floor, 
is being taken over by the firm. This will 
make the store light at the rear and will 
add to its size. 

Among visitors in town, calling on the 
trade and replenishing their stock are: 
William Mohncke, Tacoma, C. A. Moore, 
Gridley, Cal.; A. S. Shaddow, Fresno; M. 
Marvin, of the John Hood Co., Santa Rosa; 
Guido Noack, of C. J. Noack Co., Sacra- 
mento, and Arthur Guslander, of Willits. 

A. G. Bernard, sales manager for A. I. 
Hall & Son, has just returned from visit- 
ing the company’s interests in southern 
California. Otto J. Boss, manager of the 
Los Angeles office, is here with him. Mr. 
Boss and Mr. Bernard will leave shortly 
for Portland, Ore., where Mr. Boss will 
take a vacation, visiting his parents. 

J. €. Davidson, wholesale jeweler of 
729 Market St., contemplates leaving shortly 
for the eastern markets. He states that 
business is very satisfactory. Harry Meyer, 
his salesman, who has just returned from 
southern California and the San Joaquin 
Valley, found business conditions very 
promising in the southern and central ter- 
ritory. 

A meeting of the Wholesale Jewelers’ 
and Silversmiths’ Association was held 
June 4th at the headquarters of the asso- 
ciation, 603 Jewelers’ building, to discuss 
the matter of terms and discounts, the ques- 
tion sent out by the committee of the 
Northwest Jewelery Association. A. W. 
Huggins was the chairman. A. V. David- 
son, secretary of the association, partici- 
pated in the discussion. 

A partial list of speakers has been pre- 
pared for the coming convention of the 
California Gold and Silversmiths’ Associa- 
tion, to be held at San Jose, June 11, 12 
and,.13. A. V. Davidson, representative 
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here of the National Jewelers’ Board of 
Trade, will speak, at the Saturday morning 
session on: “Co-operation Between the 
Wholesale and Retail Jeweler.” Harry 
Freund, secretary of the National Jewelers’ 
Publicity Bureau, will also be one of the 
chief speakers and Godfrey Eacret is sched- 
uled for an address. George E. Feagans, 
president of the association, will preside and 
make the address of welcome. Other dele- 
gates who have accepted the invitation to 
speak are:.George A. Brock, Jas. A. Mont- 
gomery, and Mr. Elliott. 











Oscar’.-N. Barnum of the repair depart- 
ment of S. Nordlinger & Sons, lost his 
father by death a few days ago. 

Pettit & Sons, a Kansas firm, have just 
opened a new store at Brea, a town in the 
oil region about 20 miles east of Los An- 
geles. 

H. Victor Wright, of Brock & Co., 
started recently for Toronto, to attend and 
address the big convention of Canadian 
jewelers. He went in response to an urgent 
invitation. 

J. C. Yardbrough, formerly in the jewelry 
business, but now a music dealer, was mar- 
ried June 3 to a young lady of this city. 
They have gone to San Diego for their 
wedding trip. 

C. C. Daunt, Modesto, is spending several 
days in this section accompanied by his 
family on a visit combining business and 
pleasure. He will extend his trip farther 
south before he returns home. 

L, S. Nordlinger of S. Nordlinger & Sons, 
has moved with his family to his Summer 
home at Santa Monica beach. His brother, 
Melville, has taken up his home for the 
Summer at Venice, a short distance from 
Santa Monica. 


Oscar H. Patzer, 2420 N. Broadway, and | 


Mrs. Patzer met with a rather serious acci- 
dent on Memorial Day, when the automo- 
bile in which. they were riding capsized as 
they were making a short turn near Santa 
Ana. Mr. Patzer’s collarbone was broken 
and both were severely bruised. 

Among the Los Angeles jewelers who 
went to San Diego and Tia Juana, Lower 
California, at the closing of the racing sea- 
son at Tia Juana, May 30, were Sidney J. 
Moyse, Lonnie Feagans, Carl Schultz, Emil 
Liebert, Sam Kleinmann, Sol. Zemansky, 
Barney Morris and Charles Rose. 

It has been practically decided that after 
July 1 the leading retail jewelers will keep 
their stores closed all day Saturdays. The 
G. D. Davidson Co., on account of its rail- 
road watch inspection work, does not find it 
practicable to close, but will release a por- 
tion of its sales force alternately each sec- 
ond Saturday. 

The following out-of-town jewelers have 
been in Los Angeles recently: S. W. Ma- 
thias, Prescott, Ariz.; John Van den Akker, 
Hollywood; Mrs. George L. Dietrick, Full- 
erton; W. E. Lawrence, Burbank; J. H. 
Blanchard, Ocean Park; R. B. Wilson, San 
Bernardino; G. B. Witman, Leonard S. 
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Lee, Pomona; ‘J. ‘Herbert Hall, ‘Pasadena; 
D. A. Hauk, Long Beach; D. Van Wart, 
Huntington Park. 

C. C. Babbage, recently of San Fran- 
cisco, has taken a position with the Armer 
& Brown Co., Inc. Roy Halyburton, of this 
company, has returned from a three weeks’ 
trip to and through Texas exploiting the 
International Silver Co.’s lines. R. H. 
Gilmore, who has been through the Impe- 
rial Valley and to San Diego, is also home 
again. Both report having found business 
conditions very satisfactory. 

James P. Tait, 329 W. 7th St., has gone 
to Kansas City with the patrol of the Jin- 
nisten Grotto, Mystic Order of the Veiled 
Prophets, to attend the National Conclave 
there. Mr. Tait, who is a veteran of the 
Canadian army and saw service in South 
Africa, is captain of the patrol, which com- 
prises 35 men whom he has drilled for 
several years past. The patrol is accom- 
panied by the Grotto band of 30 pieces. 

George J. Germain, of the E. Bastheim 
Co., is in such impaired health that his 
physician has ordered him to take a rest. 
Accordingly Maurice Rudman is taking his 
place on the road and will start in a few 
days for Arizona. Elmer Zimmer will take 
Mr. Rudman’s territory in southern Cali- 
fornia. Herbert S. Brandt, of the same 
company, will leave soon for a northern 
trip, going via the San Joaquin Valley. 








Pacific Coast Notes. 





Staples, the jeweler, has been successful at 
the primaries, in his candidacy for the 
State legislature and his friends assert that 
he is practically sure of election. 

L. Holsman, Portland, Ore., has pur- 
chased the five-story brick building at 
Third and Alder Sts., for $150,000. The 
new owner announces that he will spend 
several thousand dollars in alterations in 
order to fit one of the floors with his 
wholesale jewelry business. 

Mrs, Rosa Friedman, widow of the late 
Philip B. Friedman of Tacoma, has been 
appointed executrix under the terms of her 
late husband’s will. The court has granted 
her authority to continue the deceased’s 
jewelry business at 932-42 Pacific Ave. 
Tacoma. Mr. Friedman died May 17. 

Alaska “Sour Doughs” who flocked to 
join the colors during the war, are now re- 
turning in boatloads to the Federal Dis- 
trict. Women are not the rarety in the 
far north that they were in 1900 when 59 
out of every 60 of the population of the 
Seward Peninsula was man power. Num- 
bers of the soldiers left girls behind them 
in Alaska and the June weddings now in 
progress have caused a famine in wedding 
rings. J. L. Burnside, Seattle agent for 
the Northern Commercial Company, is 
swamped with rush orders for wedding 
rings, both men’s and women’s sizes. All 
kinds of “nugget” jewelry has been made 
by enterprising jewelers, located in Alaska 
mining camps, but this Summer will prob- , 
ably see the first “nugget” wedding rings. 
Some of the nugget chains, etc., seen in 
Alaska are almost as delicate as fine lace- 
work but the cost of labor has prevented 
this style of jewelry from being much used 
commercially... 
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This advertisement in 
June ‘‘American Boy” 
reaches more than 
200,000 alert boys; 
good watch prospects 
for now and the future. 
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- Bend Watch advertising has been appearing regularly in the leading 


In addition to consistent full page advertising in such mediums as 
Literary Digest, Collier’s Weekly and American Magazine, South 


publication in the boy’s field. 





This is part of the “South Bend” plan of co-operation which neglects 
no class which represents worth while sales possibilities for jewelers 
who sell The Watch with the Purple Ribbon. 


















SOUTH BEND WATCH CO., SOUTH BEND, INDIANA 
For Years, Makers of Standard Railroad Watches 




















That this department shall prove mutually bene- 
ficial to our readers, it is desirable that the mem- 
bers of the trade generally communicate with Tus 
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Timely Business Tips from the Town 


of Enterprise 


Written Expressly for The Jewelers’ Circular. 
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of EETING called to order,” said Jen- 
kins, president of the Progressive 
Jewelers’ Club of the City of Enterprise. 

The minutes of the last meeting and un- 
finished business disposed of, the president 
asked if any one had anything to say, or 

had any suggestions to make for the de- 
velopment of business. Then Ambition 
arose, a young jeweler interested in the 
civic progress of his home town, a student 
of modern business methods, a reader of 
business books—a regular business fellow. 

He had started in business only five years 
ago with limited capital and had grown 
steadily ever since. He grew because he 
had practical ideas which he put to work 
in a business-like way. He made his show 
window attractive, he advertised in his local 
newspaper, sent out circular letters, charged 
a good price for every bit of service he 
rendered, did nothing for nothing, won the 
respect and good will of the community and 
was now a member of the local Chamber 
of Commerce and interested in a great 
many civic movements in his home city. 
His name was a household word for prog- 
ress. He believed in spending money to 
make money and didn’t believe in saving 
one dollar if by spending five he could 
make ten. He wore a smile, oozed cheer- 
fulness and good nature and everybody con- 
sidered him a public-spirited citizen and a 
good fellow. Here is his speech. 

“Mr. Chairman and Fellow Members of 
the Progressive Jewelers’ Club: I am a 
member of your club because I believe I can 
benefit by rubbing elbows with you fellows 
and perhaps I can benefit you with any little 
ideas that I may have. We have heard a 
great deal about the hackneyed problems of 
free engraving and profitless watch repair- 
ing, and still these things are bugbears with 
us. There is only one way to solve them 
and that is to get together and solve them 
at once, radically. In my business I put 
on one letter free and charge 10c for every 
other letter. Now I think we ought to 


charge for every bit of engraving. We 
should do this in justice to the workers, i.e., 





the engravers. If we ourselves are the en- 
graver, then in justice to ourselves, for no 
one to-day expects something for nothing. 
Conditions have already cured the public’s 
mind of that error which we. jewelers par- 
ticularly above all other merchants have 
fostered for so many years. 

“Are you afraid of the department stores 
giving free engraving if we eliminate the 
practice, and that, therefore, they will have 
something on us? You need have no such 
fear. Let’s be real business men and talk 
it over with the department stores them- 
selves. They will only be too glad to fol- 
low our lead. Let’s be practical and put 
it up to them on the basis: of increased cost 
of doing business, for we all know that 
many of them are not making more than 
six per cent. net on the investment, and 
they will be glad to make more money. 

“We are specialists and technical men in 
our line and have been teaching the public 
to realize this in our advertising as well as 
orally every chance we get. I frequently 
volunteer information to customers about 
precious stones and watches. I give them 
information about watches particularly, 
which they did not know before, i.e., tech- 
nical information, and they are deeply in- 
terested. 

“Now, as to watch repairing, we can’t 
afford to antagonize our watchmakers any 
more than we should antagonize any one 
else. We have got to have them with us 
and we have to pay them a livable salary. 
We can’t look for scrub watchmakers for 
that would spoil our business. We want 
good watchmakers. Let’s all decide right 
here now to figure out what material, over- 
head, and the watchmaker’s salary costs us 
per watch and then add to that a reasop- 
able net profit—enough to allow us to split 
50-50 with the watchmaker—if there are 
any of us who wish that system of doing 
business, which to my mind is very fair. 

“In my store I pay a man $40 per week, 
and for that he must do $70 worth of paid 
work. On all paid work above that amount 
I give him 25 per cent. This man, how- 


ever, does engraving and sometimes waits 
on customers. By following this plan I 
have increased my watch repairing business 
three-fold and have satisfied myself, the 
customer and my watchmaker. I have very 
few ‘come-backs.’ I have another plan 
which has worked out in my case and I 
simply submit it for your consideration for 
what it is worth, When a man gives me 
a watch to repair which is not particularly 
attractive, or which is of an old-fashioned 
type, or a cheap watch, I lend that man, if 
his credit is good, a brand-new watch while 
his own watch is being repaired. I give’ 
him one of the nationally advertised 
brands, or some other watch which I have 
found by my own experience to be very 
satisfactory and let him carry that while 
his watch is being repaired. You would be 
surprised, gentlemen, how many new 
watches I have sold in this way, besides 
doing the repairing of the old watch. You 
see, when a man gets a new watch and car- 
ries it around for a while, he keeps close 
tabs on it. If it is a good-looker he takes 
it out and admires it and compares it with 
his old watch. In nine cases out of ten, he 
begins to hanker for it and wants to own 
it. His old watch loses its attraction and 
fascination for him, especially if the new 
one is a better timekeeper. I always tell 
him, of course, to keep the watch in the 
little flannel bag which I give him so that 
the case will not become scratched. 

“Now we are right in the Summer time 
when business in the jewelry line is con- 
sidered inactive by many jewelers. I think 
the time is gone when business should be 
particularly slow in Summer, if we use our 
brains to increase sales along certain lines. 
If we can’t sell one thing we can sell some- 
thing else. Summer offers opportunities 
just the same as Christmas. People are 
coming in to see our town from elsewhere 
and people are leaving out town on vaca- 
tions. 

“This vacation-time offers selling oppor- 
tunities. 

“Last year I did a business of $100,000, 
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Unico Equipment and the Cowell & Hubbard Store 


—.. _—_ 


HE new store of Cowell & Hubbard, nationally known jewelers and silver- 
smiths, in Cleveland, Ohio, is Unico equipped throughout. A description of 
the store and opening will be found in the news columns of this issue. 


Be cea 


This impressive installation is typical of Unico service and sets a new precedent in 
beauty of conception, practicability and artistry in jewelry store equipment. The 
design is in English brown mahogany of the Adam period, harmoniously combined 
with gray blue. 


. Complete service of the Unico System is offered to jewelers and silversmiths desiring 
maximum sales efficiency and display, with interior atmosphere that reflects the 
artistry of the craft. The Unico System covers your entire equipment problem from 
the conception of the plan and design to the final installation. Its flexibility and 
patented features allow adaptation to any desired plan and to changing conditions. 


Our increased facilities in production provide for prompt shipment so that imr rove- 
ments may be completed quickly. 


If you will send us arough floor sketch 
with dimensions, plans and estimates 
will be submitted without cost. 


UNIT CONSTRUCTION COMPANY 


Rayburn Clark Smith........ President 
58th Street and Grays Avenue 


NEW YORK PHILADELPHIA CHICAGO 


299 Madison Ave. Willoughby 
Corner 41st St. Building 


Unico Construction 
is patented 


Unico Designs are 
patented 

















June 16, 1920.’ 


Storekeeping Department. 
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and in july and August did 12 per cent. of 
this business, which is pretty good con- 
sidering the Summer time and the condi- 
tions in our town, which is not a particu- 
larly inviting town for tourists. I simply 
advertised timely merchandise. I adver- 
tised things which the people would natur- 
ally want and would find useful in the 
Summer time. That is a very important 
word now in the jewelry business—useful 
—because the time has come when the pub- 
lic will no longer confine the giving of 
articles carried by jewelers to the Christ- 
mas season if you give the public half a 
chance, i.e., if you give them suggestions. 
Last Summer I sold a lot of ice tea sets 
in silver, silver-plated ware and cut glass, 
and this year I expect to do a better busi- 
ness. 

“T have found belt buckles an excellent 
seller in the Summer time and this year I 
intend to make a very striking display. I 
am going to fill my window with belt 
buckles and the leather from which they 
are made. I will also get from a manu- 
facturer a large wooden frame covered 
with black velvet, showing a belt buckle 
in the different stages of manufacture, from 
the crude silver blank up to the finished 
product. I also intend to put in this dis- 
play a big lump of the silver bullion with 
a card alongside, giving its valuation. This 
is bound to bring attention to belt buckles 
and people who come in to buy a belt buckle 
will probably see something else which 
they desire. Lemonade sets—cut glass and 
silver plated, ice tubs, silver for the new 
home and leather goods are other things 
which I have sold extensively by suggest- 
ing their use. 

“I forgot to tell you about the great ad- 
vantages of featuring vacuum bottles in 
the Summer time. These I have found 
brisk sellers when advertised suggestively. 
You may be interested if I read to you 
some copy which I intend to use next week 
in one of my ads., advertising these bottles. 
We must remember that all these things 
are advertised with the idea of usefulness 
in mind. I use, in fact, a regular series 
of advertisements to advertise vacuum 
bottles and have found the plan very suc- 
cessful, 











On That Fishing Trip | 
OU will want a nice, cool, refresh- 
ing drink which will satisfy you 

like manna from heaven after sitting 


in the hot sun. When you go, take 
with you a | 


Vacuum Bottle 


You may obtain these in my store in 
a regular lunch kit if you wish. We | 
have them nickle-plated, in leatherette, || 
and oxidized. Prices range from | 
=. pa | 
R. C. Jones 


Summer Requisites 
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“I advertise these for all kinds of out- 
ings, very frequently appealing to the auto- 
mobilists something like this: 
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When you Motor 


Take a Vacuum Bottle 


OU will find this a real friend in | 
need for it will keep your hot 
things hot and your cold things cold 
and it is whispered, in fact, that some 
take “tea,” but, of course, we could 
never advocate anything like this in 
our holy city unless you are a sick 
man and have a doctor’s prescription. 


Prices are $ to $ i 


























‘Ambition,.as ‘yous see, was a very enter- 
prising fellow and when he sat down he 
was loudly applauded. , He took up so 
much time, in fact, that there was very 
little time left for Experience, who was 
always listened to with much interest. 

Experience talked like this: 

“Ambition certainly has some _ very 
clever ideas, and although I do not agree 
with him in everything he said, I think his 
suggestions are worth trying. As my 
name indicates, I have tried to cut out 
this free engraving stuff mentioned by Am- 
bition for some time, but without much 
success. Perhaps I lacked courage, and 
then again, I have been very easy with my 
patrons. They have imposed upon me. If 
we all get together, as he suggested, I am 
with you, and I think I can tactfully ex- 
plain to my customers why free engraving 
should no longer be permitted. 

“IT am beginning to realize that too much 
conservativeness sometimes dulls our pro- 
gressiveness. For too long I have made 
insufficient charges for my watch repairing. 
That is where the young fellows have it 
on us today. They start out full of fire, 
energy and ambition and are not handi- 
capped by any bad precedents. 

“I am not frozen, however, to any of 
my old methods, and as J said before, am 
with you in the watch repairing innovation 
also. I recall at the last meeting we had 
quite a wrangle as to whether or not we 
should, in figuring our cost of doing busi- 
ness, charge interest on our investment. 
Brother Conservative said that we should 
not do this, and we broke up this meeting 
about in the midst of the debate. He said 
we shouldn’t do it because we should only 
charge what costs us something in trans- 
acting business. 

“Now, I disagree with him when he says 
we should not charge interest on invest- 
ment, and I submit that we should figure 
that in, because it is a real cost inasmuch 
as we lose the amount of current money 
rate which we could otherwise get if we 
did not invest it in the business. 

“This money is working for us and 
ought to get a return. In other words, the 
money ought to be paid something just as 4 
worker would be paid for any service. 

“If we went out and borrowed this 
money which is put in the business we 
would have to pay for it, would we not? 
It wouldn’t be given to us. for. nothing. 
Then why shouldn’t we charge that inter- 
est on the investment. I would like to hear 
the opinions of other gentlemen on the 
floor before I sit down and leave this im- 
portant question.” 





(Continued on page 145.) 


Three-Minute 
Selling ‘Talks 


Written Expreasly for 
‘The Jewelers’ ‘Circular 


























‘ For the Party — 


THERE is to be a big party in your town 

next’ week. If’ you’re a jeweler why 
don’t’ you make use of the fact—appeal to 
the party mood of your customers. 

Fix up your window as a boudoir, with 
dressing table, chair; and stool. Have toilet 
articles, candles, and jewel cases on the 
table and rings and necklaces outside cases. 
Show a card: “Which shall she wear to- 
night ?” 

The women who are planning for the 
social event will be interested. Some of 
them will surely find jewels to wear that 
night. 

Change the jewels but not the setting. 


Handling More Than One Customer at a 
Time 

UITE frequently the jewelry salesman 

will find it necessary to give attention 
to more than one customer, especially dur- 
ing lunch hour and at times- when the full 
staff of the store is not present. This is 
always a difficult problem to meet as the 
salesman does not wish to neglect the cus- 
tomer at hand, yet at the same time the 
waiting customers ‘often indicate restless- 
ness, and nothing is more embarrassing 
than having other customers gazing on the 
business being transacted. In a measure 
this is overcome in a provision made for 
such situations by one jeweler, who main- 
tains an alphabetical file in a drawer lo- 
cated beneath the counter at the center of 
his store. In this file a mass of data is 
maintained pertaining to all articles carried 
in stock. Under W will be found a 
series of clippings, booklets and references 
to Watches, while similar material will be 
found under R for Rings, under D for 
Diamonds, and so on. Classified in this 
material is also to be found the store’s ad- 
vertisements featuring certain articles, the 
advertisements being clipped and_ neatly 
mounted on cardboards and filed in alpha- 
betical order according to the particular 
articles being advertised. By means of hav- 
ing this data accessible the jeweler is able 
to have his salesmen or himself handle 
more than one customer by passing to such 
a customer some of this material relating 
to whatever purchases the customer might 
be interested in. For example, if a customer 
enters the store and becomes engaged with 
the salesman relative to some purchase and 
two or three other clients enter, the sales- 
man merely excuses himself for a moment 
and inquires from the others as to just 
what their interests are. Upon receiving 
the desired information he merely removes 
from the file such material as might inter- 
est them and in this manner keeps thém 
contented until he can devote his time to 
their needs. This plan also eliminates the 
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FOR 
Dependable 
Watchmakers’ 
Tools 


EDWARDS.LUDWIC-FULLER 


JEWELRY CO. 
KANSAS CITY, MISSOURI 
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FOR YOUR 
ACCOUNTING ROOM 


The Marsh Finger Pad is a 


So a : : 
A fe 
ingerra > | Ee 
i i, prices on 
= , ‘jan 6. Watches, 
grained Ry Clocks, 
he Jewelry, 
Work speeds smooth- — My stv 
ly when the jewelry plush fy Leather 
worker uses Marsh = : Ba 
Finger Pads. roll. a. o aoa 
. Set $5.50 ——_f by Jewelry 
Especially valuable net. A Boxes, 
where gold leaf is Ete. 
used. Keeps finger 
marks from silver- 
—e No. 9200JC 


great improvement over the 
germ-laden sponge. Fingers Write &- price-list 


do not have to be moistened Order 


irect from us 


counting money or going 


through records. 


DAVOL RUBBER COMPANY 


Established 1874 


Executive Offices and Factory, Providence, R. I. 


New York 


Chicago 


Boston San Francisco 








Manicure Sets, for Immediate Delivery 


Manufacturers say our prices are too low, but we 
should worry. We have the goods and you can have 
the benefit if you order NOW. Prices from 60c 
each per roll and up. 





Do not fail to refer to our catalogue (No. 48), the 
only salesman we have, before mailing your order. 
No matter where you buy, our prices are always 
If not, we want to know it. 


JOSEPH HAGN CO. 


ss0-s00-00-80 "W.” Madison Street Chicago, Illinois 
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danger of placing before several customers 
at the same time trays containing the ar- 
ticles desired—C. T. H. 

Featuring Fans 
N article not overworked in window 
A displays is “milady’s fan.” Nearly 
every jeweler carries in stock a supply of 
fans which not only make excellent gifts, 
but also good customers, for in their very 
suggestion they answer the shopper’s call 
for something a little bit different in the 
gift line. Still they are always appropriate. 
For the jeweler with a narrow or a small 
window an attractive display can be ar- 
ranged with these fans by first covering the 
floor of the window with a dark substance 
of some kind which should also be used 
as a background. Then at the extreme 
rear of the window and against this dark 
background a large white feather fan 
should be spread open and placed in an 
upright position. Before it and lying flat. 
on the floor of the display window should 
be a series of fans selected from stock 
either of the feather or any other variety, 
such fans being closed and in their closed 
position placed one against another until in 
their arrangement they represent the out- 
line of a large fan. Directly in front of 
the space where the handles of all these 
fans come together a tiny upright should be 
in evidence, supporting two cards, one of 
which bears the calendar dates representing 
July and the other August. Beneath these 
should appear the one word: 
GIFTS 

In this manner a rather striking display 
is arranged which should guide the onlook- 
ers’ eye in the proper direction. The large 
white fan will prove the means of first win- 
ning the attention of passers-by; the 
grouped fans will arouse interest, while the 
eye, traveling its natural course, will be 
properly informed by the two signs at the 
very last point of the display, which placed 
in the order mentioned will well bring out 
the selling suggestion that fans make 
splendid gifts during the months of July 
and August. © 3. 





Timely Business Tips — 





(Continued from page 143.) 








But the hour was growing late, and one 
of the members moved for adjournment, 
leaving this point for further debate. 

Perhaps some reader of this report would 
be interested enough to give his opinion. 
What do you say? 





Grim Humor 





The shadow of the arch-enemy next door 
appeared in the doorway of the humble 
kitchen. 

“Mrs. Jones!” she exclaimed, with folded 
arms, “let me tell you that that child of 
yours is badly spoilt.” 

“Oh, get away with you!” snapped Mrs. 
Jones, testily, scenting another complaint as 
to her young hopeful’s conduct. 

“Well,” rejoined the aggrieved neighbor, 
‘Sf you don’t believe me, just come out and 
see for yourself what the steam-roller’s 
done to him.”—London Tit-Bits. 
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Jewelry Always Fondly Cherished 
as a Promoter of Happiness 








Sound Reasons Why it Is an Essential 


Based on an interview with Julius Wodiska, published in the New York Times. 

















HAT no industry which affords an op- 
portunity for skilled workers to obtain 
an adequate living for themselves and their 
families can really be called non-essential 
was the contention advanced here yesterday 
by Julius Wodiska, the jewelry manufac- 
turer. He made this assertion in the course 
of a discussion on the “Don’t Buy” move- 
ments that are springing up in various parts 
of the country, more or less with the ap- 
proval of the powers that be, and which 
are aimed primarily at purchases of the so- 
called luxuries. 

“Because I am more familiar with the 
jewelry industry than any other,” he said, 
“T will base my argument on what would 
happen were there to be a really serious 
slump in consumer buying of jewelry as a 
result of the movements in question. To 
begin with, there is scarcely any art or trade 
in which a higher average degree of skill on 
the part of the workers is required than in 
the manufacture of jewelry. In making 
some lines, more especially the finer dia- 
mond and platinum goods, the skill required 
by the workmen is beyond the comprehen- 
sion of those who are not in intimate touch 
with the trade. 

“In this country alone there are about 
40,000 manufacturers, jobbers and retailers 
of jewelry. The employes of all of them 
would be affected to a considerable degree 
by any suggested curtailment of consumer 
demand, if they were not thrrown out of 
work altogether. To say that this labor 
could be diverted to the production of more 
staple merchandise is only half true. The 
less skilled workers might be able to find 
other employment at wages equal to those 
they had been getting, but where would the 
diamond cutters, the setters and other work- 
men of great skill find work that would 
pay them even one-half of their present 
wage? 

“It is not too much to say that any 
marked curtailment of consumer purchases 
of jewelry would affect at least 200,000 per- 
sons in that industry alone, not to speak of 
those whose work would be lessened or done 
away with by a corresponding decline in 
demand on the part of the jewelry manu- 
facturers for the various special accessories 
of the jewelry workers’ art. Thousands 
upon thousands of workers, ranging all the 
way from the highest paid diamond cutters 
to the most poorly paid retail clerks, would 
have to bear the brunt of any marked de- 
crease in consumer demand that might re- 
sult from encouragement along that line. 

“The term ‘non-essential’ is too indis- 
criminately used. There is no such thing 
as a non-essential industry where thousands 
of persons are employed. Again, this Gov- 


ernment is supported financially by produc- 
tive industries of all kinds. Hamper any 
one of them to a marked degree and the 
taxes which it is now contributing to the 
support of the Government would have to 
be collected in some other way. To in- 
crease taxes on the so-called essential in- 
dustries in order to make up for a decline 
in revenue from the ‘non-essential’ ones 
would be to increase the cost of ‘necessary’ 
commodities to the consumer. To do this 
would be to defeat the expressed purpose 
of the ‘Don’t Buy’ movements, which is 
to lower the high cost of living. 

“The so-called non-essential industries 
represent about 40 per cent of. all the com- 
merce of the country. Criple them by ‘Don’t 
Buy’ movements and you cripple the coun- 
try’s business. In the final analysis, it is 
a mistake to thing that non-buying propa- 
ganda will improve conditions and lower 
the high cost of living in the long run. On 
the contrary, it will only aggravate present 
conditions. It might be well for some of 
the powers that be to think over that point, 
and then, like the Governments of the lead- 
ing European countries, determine to help 
business here instead of retarding it.” 

From another viewpoint, the sentimental 
Mr. Wodiska holds that jewelry is even 
more essential than it is from a purely 
commercial one. Flowers are given as sen- 
timental gifts, he pointed out, but they die 
and are generally thrown away. Candy is 
also given, but it is eaten. Jewelry, on the 
other hand, is permanent, and with care 
enough to guard it from loss or theft, not 
only lasts throughout the life of the reci- 
pient but far beyond it. 

“The other day,” Mr. Wodiska continued, 
“there came to me a woman who had lost 
her only son in the defense of liberty on the 
battlefields of France. She had a piece of 
jewelry which she wanted repaired, and as 
she gave it to me her eyes filled with tears. 
‘Please be careful of it,’ she asked, ‘for it is 
the only thing I have left that he gave me.’ 
She had other. jewelry, no doubt, but all the 


money in the world could not have bought ' 


that simple bit from her. To her it was 
the most essential thing in the world. 
“Times without number things have been 
brought to me to be repaired or refurbished 
with a request that great care be taken in 
handling them because they were the only 
physical memento remaining of some loved 
one who had passed on. On the two occa- 
sions which mean most in every real man’s 
life—his engagement and his wedding—he 
symbolizes his love with jewelry. He may 
not be able to give his prospective bride an 
expensive solitaire when she accepts his love, 





(Continued on page 157.) 
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ggg wise jeweler is al- 

ways on the lookout 
for merchandise with a 
year-round demand. 


When he sells Pyrex he at- 
tracts many women to his 
store who otherwise would 
come in only for gifts. 


Stock Pyrex —in sets or 
single pieces—plain or en- 
graved. 











TRANSPARENT OVEN DISHES 


Mean Finer Table Service 


PYREX is nationally ad- 
vertised. 


PYREX is guaranteed. 


Theleading manufacturers 
of metal mountings have 
adopted PYREX for their 
standard insets. 


Jobbers handling house- 
wares have complete stocks 
of PYREX. 


Genuine Pyrex is guaran- 
teed by the name stamped . 
in every piece. 


A booklet “How to Sell 
More” will be posted to 
buyers and_ salespeople, 
free on request. 


Pyrex Sales Division, 


_ Corning Glass Works 


W orld’s Largest Makers of Technical Glass 
568 Tioga Avenue, Corning, N.Y. 
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L. LURIA & SON 


Percolators 


Only a few samples—one each of the best 
sellers—properly displayed in your store, 
and our large stock of Percolators, Chaf- 
ing Dishes, and Toasters becomes 





Your Reserve Stock 


to draw upon as needed. 


You can do a brisk business on a small 
investment, when you connect with 





L. LURIA & SON 


100 E. Broadway New York City 
The Silver House 




















SIMPLICITY 


Soft Collar Pin 


< ——S= — 
CLOSED al 


CONLIN OES OW AD) 
PAT. PEND. 











A new Idea eliminating all of the unpleasantness 
experienced in pinning the old style collar pin. The 
SIMPLICITY can be put on and adjusted with one 
hand, and can be removed by a slight sideway pull 
which frees it from the collar. The length is adjust- 
able to the width of opening of all styles and makes of 
collars. 

They are made in three qualities, 2 patterns and 2 
finishes, Green Gold and Regular Gold. 


Gold Filled Quality are put up 2 dozen on an 


attractive easel card at...........seeeees $6.00 Doz. 
Gold Shell Quality are put up 1 dozen on 
GATOR Me cee oa concnt bine ae eeusackelwe 12.00 “ 


Solid Gold, 10k. are put up on single cards at 45.00 “ 
Prices subject to Jewelers’ Circular Key. 


Order today. Be one of the first to stock this pin. 
Order through your Jobber or direct, giving Jobbers’ 
names. 


Simplicity Collar Pin Co. 
125 N. Phillips Ave. Sioux Falls, S. D. 
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Palatial New Retail Store of the Cowell & 
Hubbard Co., Cleveland, O. 














T would be difficult indeed to find a more 
ieissiee retail jewelry establishment 
than that of the Cowell & Hubbard Co., re- 
cently opened at Euclid Ave. and E. 13th 
St. Three views of the store are shown 
on this page. The store is approximately 
185 ft. long and 45 ft. wide for the first 
125 ft. Below this there is a width of ap- 
proximately 80 ft. to the rear of the store. 
The opening of this store marks an achieve- 
ment in a long and successful business 


career. 

The business was founded by Herbert 
Cowell and S. H. Cowell in the early 60's. 
Herbert Cowell died in 1877, after which 
S. H. Cowell conducted the business for 





two years, when Addison T. Hub- 
bard, who had been president and 
active head of the company since 
its incorporation, entered the 
concern, 

The first store was located on 
Bank St. in the old Weddell house. 
The business later moved to Su- 
perior St. and in 1894 took quarters 
in the National City Bank building. 
Cleveland’s growth and expansion 
were noted by Mr. Hubbard, who 
realized that the development of Euclid 
Ave. above 9th St. was bound to come and 
With this thought he acquired a 99-year 
leasehold at the corner of Euclid Ave. and 
13th St. The removal of the firm to the 
new shopping center makes the district 
more than ever a center of fashionable 
business. 

Floral offerings came from hundreds of 
friends on the day of the opening. Among 
‘the gifts from manufacturers was a mo- 
Tocco case containing a silver commemora- 
tive medal inscribed to the Cowell & Hub- 
bard Co. in honor of the opening of their 
new store by J. Milhening, Inc., of Chicago. 
Several out-of-town jewelers attended the 
Opening, among them: W. T. Gough, of 


Carter, Gough & Co., New York; D. Kaiser, 
of Powers & Mayer, of New York; Morti- 
mer Adler, of Chas. Adler’s Sons; M. An- 
thony, Mr. Reed and Mr. Dean, of Reed & 
Barton, and representatives of several other 
companies. Several of the employes have 
been with the concern from 20 to 30 years. 
The relations between employer and em- 
ploye have always been most cordial, as 
evidenced by the presentation to Mr. Hub- 
bard by about 75 employes of a silver lov- 
ing cup suitably engraved and accompanied 
by a letter expressing their loyalty and 
esteem. The cup occupied a conspicuous 
place on Mr. Hubbard’s desk when the store 
was opened for the public. 


oy 
4 


THREE VIEWS OF 
THE PALATIAL 
STORE OF THE 
COWELL & HUB- 
BARD CO., CLEVE- 
LAND, 0. 


The building is of Indiana limestone and 
steel construction and designed to carry an 


additional 14 stories. The jewelry firm will 
occupy practically all the main floor of the 
building for the store proper while the sec- 
ond floor will be used for its mechanical de- 
partments. The interior is designed after 
the style of the. Adam period and is digni- 
fied and refined in appearance. The prevail- 
ing color is a gray-blue with walls painted 
in cobalt and softened by many processes 
with glazes and sponging in ivory gray and 
white over the blue. The most painstaking 
attention, in fact, has been devoted to the 
color scheme. The ceiling and cornices re- 
flect the lighter tones of the wall with many 
gradations of soft blue and gray. 


Immediately below the cornices, upon the 
walls, columns and pilasters are painted deli- 
cate motifs suggestive of the dainty orna- 
ment so. characteristic of the work of the 
brothers Adam. Griffons, chalices, urns, 
acanthus leaves, garlands of bellflowers and 
cameo-like medallions are combined in 
graceful panel and friezes. The decorative 
scheme, as a whole, is very restrained and 
serves its true purpose, merely that of en- 
riching and beautifying a background which 
will best display the wares of the Cowell & 
Hubbard Company. 

An entirely new equipment of case work 
and furnishings has been installed, finished 
in dark mahogany, which makes a very 











pleasing contrast with clear face 
pink Tennessee marble floor, which 
has been laid over the entire main 
floor. A mezzanine with a hand- 
some approach by a broad marble 
stairway has been constructed in 
the rear, which will provide space 
for the treasurer’s offices and the 
company’s credit, accounting and 
registering departments. The pri- 
vate offices of Mr. Addison T. 
Hubbard, president, are located on 
the main floor. 

The officers of the Cowell & Hubbard Co. 
are Addison T. Hubbard, president; T. S. 
Beckwith, vice-president; W. G. Van Horne, 
second vice-president; E. H. Dutter, third 
vice-president; Stanley Lydecker, secretary 
and treasurer, and S. B. Hubbard, manager. 








A woman, whose husband was going to 
sea, handed the minister this notice, which 
she desired him to read in church: “A 
man going to sea, his wife desires the pray- 
ers of the congregation.” The minister, 
punctuating it in his way, read it thus—to 
the obvious amusement of his flock: “A 
man going to see his wife, desires the pray- 
ers of the congregation.” 
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M. Seiger & Son 


93-95 Nassau Street, New York 
We Have a Complete Line of 


Diamond J and 














L. HENDLER 


Exclusive General Engraver 
wishes to advise the trade that he has re- 
moved from 106 Fulton St. to 


100 West 21st Street 
Partola Bldg. NEW YORK 
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We Pay SPOT CASH 


FOR DIAMONDS 


¢$¢ ¢ 

SINGLE STONES OR IN PARCELS 
¢¢ ¢ 

We Also Buy Old Mine Diamonds 
¢¢ ¢ 


Send us your Diamonds. We will 
make you an offer by return mail. 


A. JAFFE & SON iuw veae 


NEW YORK CITY 


i 


Reference 


Jewelers Board 
or Trade 
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GEN VA, 


on the dial of a watch is a guarantee of accuracy and 
reliability. All parts standardized and interchangeable. 


Ladies’ Models: Gentlemen’s Models: 


7, 8, 9 and 10 ligne 12 and 16 size. 
Ribbon and Bracelet Watches 
18 Kt. White gold watches 
featured, 


N 


Samples on request 


Geneva Watch Co. 


46 Cortlandt Street, New York 


*Trade Mark Registered in the United States and Europe. 
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Exclusive Lines 


In Gems, Antique and 
Modern Jewelry 


We carry the finest selection of real old Onyx Jewelry. 
Unusual variety of long earrings, cameos, jade, ame- 
thysts and lapis beads, brooches, lockets, etc. Memo 
selection sent to reliable concerns. 


SAMUEL GOLDBERG 


ANTIQUE COLLECTOR 


65 Nassau Street New York City 
Tel. 





Cort. 705 





Legion Jewelers, in 


Formerly Schiff, Weil & Criscione 


are now located at 


349-351 Seventh Ave. 


between 29th and 30th Streets 


New York 


Originators of exclusive styles of watch cases in 
Platinum or Gold. We use David Belais 18 karat White 
Gold exclusively in our 18 karat white gold products 


























For any Novelties 
POPULAR PRICES 


















5 HAW 5 






1482 Broadway, New York 
WHOLESALE IMPORTERS 











Estate 
of 


A. O. BAUMANN 


Manufacturers of 


GENUINE IVORY GOODS 


Also Tortoise Sheil. Silversmiths’ Supplies. 
Repairing in all its branches 


54 West 37th Street, NEW YORK 














Phone 
Bryant 2099 


B. OGUSH 


MANUFACTURER OF 
Fine Platinum Mountings 
26 West 47th Street New York 



































Y 


























The Lathe and How to Get the 
Most Use From It 








Written Expressly for The Jewelers’ Circular by O. L. Timer. 
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EW mechanics are blessed with so use- 

ful an implement as is the watch- 
maker who is possessed of a good lathe, 
for the range of work that may be done 
on it is apparently limitless. Yet how 
often have I gone into shops and found 
this most useful machine in disgrace as 
it were, covered with dust and having that 
unmistakable look of disuse that is lack- 
ing when a lathe is used by a man who 
takes pride in his work and tools. The 
owner of the neglected lathe will remark 
if questioned on the subject that he has 
very little use for a lathe because he can 
buy balance staffs cheaper than he can 
afford to make them. 

This is true as far as making balance 
staffs is concerned but what about the 
multitude of other jobs that may be and 
are done by the really skilled workman? 

How will he put a bezel in shape to 
properly take a watch glass if the groove 
is too shallow or uneven so that it does 
not touch the glass all around its circum- 
ference? How will he manage when a 
make of watch comes in with one pivot 
broken if he has no ready made staff to 
fit? If he sends to the jobber or factory 
for one it sometimes takes several days 
to get it and when it comes rarely does it 
fit without altering something about it be- 
cause the staff is a rarity that fits in every 
Particular. The roller table seat or the 
Pivots may be too large or too small or 
too long or too short. 


All these difficulties may be avoided if 

the remaining pivot is straight and of the 
Proper size and the staff is correct in every 
other respect by inserting a pivot. 
_ That is, by doing the job right and there 
Is no reason under the sun why it may 
not be done quickly and the staff made as 
good or better than it ever was. 

One of the things that discourages the 
beginner is the difficulty of annealing the 
end of the staff so that it may easily be 
drilled to receive the plug from which the 
new pivot is to be made. After years of 
experimenting I have found the following 
method to give the best results. 

We will suppose that the lower-pivot of 


the staff is broken and it is decided to pivot 
it. First the roller and hairspring col- 
let are removed and the balance washed 
with a brush in alcohol. Denatured alco- 
hol will. do providing it is of fair quality. 
Dry in boxwood sawdust and grasp the 
upper end of staff with a pin vise by the 
collet seat. Cut a piece of blotting paper 
about the size of a twenty-five cent piece 
and make a hole in its center about one 
eighth of an inch in diameter. Wet it with 
water, in fact soak it and lay it on the 
balance with the lower end of staff through 
the hole. Have a piece of copper wire bent 
in form of a letter U with ends close to- 
gether so as to clamp lightly on the staff. 
A groove may be made with a graver be- 
fore bending the wire in one side or jaw of 
the clamp. Direct a pointed blue flame on 
to the copper loop until it is a bright red 
and when cool examine with a double eye- 
glass to be sure that the pale blue color 
is sufficiently high on the staff to enable the 
hole to be drilled several diameters. This 
pale blue color is really a slaty blue and 
indicates that the steel has been heated to 
a low red although it may have been in- 
visible on account of the bright light in 
the room. The balance will be wet on ac- 
count of the blotting paper washer that 
rested on it so that it will have to be dipped 
in alcohol again and dried. Then the end 
is to be stoned off so that the flat bright 
portion is about the size of a number eight 
mascot drill. It is then put in a number 
ten chuck and tested for truth in the round. 
If it does not run true it may be tapped 
with a light hammer until it is. 

When stoning off the end with an oil- 
stone slip the temper may be judged by 
the “pull” of the work on the stone if the 
slip is rather soft and keen. On this ac- 
count it is better to use one slip on all jobs 
and learn by experience how a soft piece 
of steel feels when it is used. 

Having the staff running true it-is then 
centered by taking a small round file and 
grinding a three cornered point (rather 
slanting) on it and, using a double eyeglass 
make a conical sink in the center of the 
staff about the size of the flat place or of 


a number eight mascot drill. When the 
pointed centering tool is held in the sink 
and the spindle revolved the tool should 
not move up or down. If it does it shows 
that the sink is not properly centered and 
the drill should not be used until it is cor- 
rected, for if it is drilled out of center the 
staff will probably split when the plug is 
driven into it. . : 

The hole is now drilléd by holding the 
drill in a pin vise and revolving the work. 
This insures the drill going straight in the 
staff. The drill should be oiled freely so 
as to prevent chips from clogging the hold 
and breaking the drill in the hole. It is 
best to keep watch of the drill with @ 
double eyeglass so as to be sure that every 
thing is working right, and the lathe shouli 
be run at a high speed by using a spee 
wheel on the countershaft. ae 

I had a special wheel made for this pur 
pose seven and a quarter inches in diame 
ter, and find it very fine for all small wor 
of this kind. 

The graver should be held so as to cut] 
by its point and this is accomplished by; 
holding it on top of the work and taking? 
a light cut so as to take off the high parts,’ 
for the truth of the finished pivot depends’ 
largely on the truth of this preliminary 
turning. The pivot is turned to a size con- 
siderably larger than the jewel hole but 
approximately shaped so that the stoning 
which is done with an oilstone slip having 
rounded edges will not alter its truth and 
shape too much. The stoning is also 
halted before the pivot is small enough to 
enter the hole but of course is brought 
nearly to size. 

A brass wire about one sixteenth inch 
in diameter is flattened for an inch at each 
end and the edges rounded to almost fit 
the curve of the shoulder of the pivot. A 
notch is filed at the base of one of these 
flat portions so as to distinguish it readily 
and a paste of oilstone dust and sperm oil 
placed on it. With this simple tool the 
pivot is still further reduced and shaped 
until it just starts in the hole. Then the 
other end of the wire is similarly charged 
with oil and number two diamantine and 
the pivot polished to a mirror like finish. 

There are several ways to determine 
about the length of the plug before turning 
the pivot. If a slide gauge is at hand it 
may be set so that the shoulder is about 
the right distance from the end (as the old 
pivot probably was), and the plug ground 
off to that length. Or the cap jewel may 
be put in place after removing the hole 
jewel and the staff with the plug ‘in it 
tried in the movement and ground off until 
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Western Clock Co. 
Le Salle. Ili 
USA 





Your business—next year 





A A MERCHANT, you like to look ahead. A big 
day today doesn’t make you feel particularly 
good if you expect a slump in business next month. 

Advertising is coming to be a kind of slump pre- 
ventive in modern business. It is used to stabilize 
trade—tomorrow—next year—a few years from now. 

The Westclox advertisement your customer reads in 
his magazine this evening is planting an impression 
in his mind that may not lead to an actual purchase 
until next winter. 

A customer who bought a Westclox alarm this 
morning may have been influenced by the adver- 
tisement he read last night, or a year ago last night. 

Think of Western Clock Company advertising this 
way. Its job is to stabilize your business as well as 
ours. To prevent business slumps. 

Advertising will always work this way—at least as 
long as your customers are human beings and need 
to be reminded. | 


WESTERN CLOCK CoO., LA SALLE, ILLINOIS, U.S.A. 
Makers of Westclox 
Big Ben, Baby Ben, Pocket Ben, Glo-Ben, America, Sleep-Meter, Jack o’ Lantern 
Factory: Peru, Illinois. In Canada; Western Clock Co., Ltd., Peterborough, Ont. 
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it just touches the cap jewel when the bal- 
ance cock is screwed to position. 

After the hole is drilled it should be 
cleaned by using pegwood so as to get rid 
of any oil and chips that may be in the 
hole. The plug is made from good small 
sewing needles that have been placed 
in a movement box and the whole 
heated until the needles are a dark blue. 
The plug must be kept as nearly as possi- 
ble cylindrical, but of course a little smaller 
at the outer end. If the plug is too taper- 
ing it will be apt to split the staff when 
driven into it. 

Never let a job of this kind go out with- 
out removing any blue color that may re- 
main on the staff. This may be easily done 
by using a little muriatic acid on the butt 
end of a match and touching the blued sur- 
face and dipping in water and then apply- 
ing a little common baking soda which will 
insure neutralizing any acid that may re- 
main. If the surfaces are not as bright as 
they should be a little diamantine on a 
piece of pegwood will restore the polish. 

‘A pivot'done in this manner should be 
hard to detect even by the use of a double 
eyeglass and the balance will be as good as 
it ever was for the working part (the 
pivot) will be of the same hardness while 
the softened part of the staff will hold the 
roller table as well as it ever did. 

When the upper pivot of a staff is broken 
the same principles hold good but there 
will be a variation in the annealing. The 
balance is protected from the heat by the 
wet blotting paper washer but the flame of 
the blowpipe may be directed onto the up- 
per end of the staff without using the cop- 
per wire loop. Then the work is held in 
such a way that it is not well lighted, as by 
having a box between it and the window or 
other source of light. Then a faint red- 
ness may be seen at the tip of the staff 
extending down to the balance arm. 

This will blue the arm for a short dis- 
tance on each side of the staff but will do 
no harm to it as these arms are not tem- 
pered when made. Of course the staff is 
mounted in the lathe by the lower end in a 
number seven or seven and a half chuck 
and tested for truth and centered, as be- 
fore described. 

If the color persists on the arms of the 
balance when the muriatic acid is applied 
as it sometimes does the end of a pegwood 
may be cut wedge shape and dipped in oil 
and then in oilstone powder and the arm 
rubbed lightly until it is white and looks 
like it did before drawing the temper. 
Then wash with benzine to remove the oil, 
dry it, and neutralize with soda again to 
remove all traces of acid. Now all this 
takes a long time to tell but in actual prac- 
tice the job is quickly done and sometimes 
a lot of time saved that would have been 
wasted in putting in a new staff. 

I heard of one man who ran a large 
shop doing work for the trade who al- 
lowed his men five minutes in which to put 
in a pivot, but of course that is asking too 
much of a workman. I think twenty-five 
minutes would be a more reasonable time. 
The beginner will not be able to do the job 
even in twice that time although he should 
not be discouraged on that account but 
should persist until skill is attained. 

Whatever you do never try to drill steel 
until it is properly annealed and never 
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leave any of the blue color on the staff. 

Instead of running the work in a split 
chuck it may be advisable to use a chuck 
which is a modern form of balloon chuck 
and when properly made and the hole in 
front end perfectly centered it is a time 
saver, for the work may be depended upon 
to run true without any tapping to 
center, 

There is another device that should be 
used more than it is and that is the old 
fashioned center fitted to the tail stock 

‘ spindle having a small hole in its end that 

will allow a pivot to protrude into a 
wide notch cut back of the hole. The 
hole having a countersunk center on front 
end. 

This should be made in several hole sizes 
and will be found useful not only for pivot- 
ing but also for straightening pivots that 
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To Safeguard the Industry 





A FEW weeks ago we called attention 

in this department to the interest 
taken in the promotion of horological edu- 
cation by George W. Spier, Washington, 
D. C., whose ideas, if put into execution, 
would bring about some very salutary re- 
sults on a large scale. Some more of Mr. 
Spier’s suggestions are printed below. 
Some of these suggestions are in accord 
with suggestions made by the writer in THE 
JEWELERS’ CIRCULAR, some time ago. Mr. 
Spier’s long experience, technical training 
and good judgment give weight to his sug- 
gestions. 


Not the least important of the sugges- 
tions given is the last on the list 
urging that we “create a healthy public 


OM 


As a Safeguard 


T° SAFEGUARD an important industry and to promote the science of horology, 





the following suggestions are made: 





Establish THE NATIONAL HOROLOGICAL SOCIETY under the auspices of 


the Smithsonian Institution. 


The objects of this society, briefly told, should be: 

(1) To promote the science of Timekeeping. 

(2) To unite into one national organization all persons interested in the art. 

(3) Establish a system of Horological Schools. 

(4) Confer degrees for practical and theoretical efficiency. 

(5) Establish headquarters in the National Capital. 

(6) Erect a Horological Museum in Washington and collect specimens illus- 
trating the history of Timekeeping from the earliest period to the present day. 

(7) Introduce a short but practical course on horology in all the technical 
and manual training schools of the country. 

(8) Create a healthy public opinion about the economic value to the country, 


of correct Timekeeping. 


From report submitted by Geo. W. Spier, Washington, D. C., to Carl W. Mitman, 
Curator of Technology, U. S. ‘National Museum. 
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are slightly bent or those having a head 
formed by a jar that has set the cap 
jewel down hard enough to cause such 
damage. 

There is another rather elaborate device 
that does better than either a split chuck 
or the lathe tailstock device and which was 
described in these pages a few years ago 
consisting of a wire held slantingly across 
the bed of the lathe and having the coun- 
tersunk holes drilled crosswise through the 
wire with arrangements to move the whole 
top with its T rest back and forth by means 
of a screw. 

This device takes considerable work to 
make but I believe it pays to do so because 
it will last a lifetime and is in every day 
use. 








Bachelor (who has forgotten whether 
the baby is a boy or a girl): “Well, well, 
but he’s a fine little fellow, isn’t she? How 
old is it now? Do her teeth bother him 
much? She is like her father, isn’t he? 
Everyone says it is.” 

x * * 

The teacher after reading to her class 
the story of the landing of the Pilgrims, 
asked them to use their imagination and 
draw a picture of Plymouth Rock. 

One little fellow raised his hand. 

‘What is it, Eddie?” she inquired. 

“Please, ma’am,” asked Eddie, “do you 
want us to draw a hen or a rooster?” 


opinion about the economic value to the 
country of correct time keeping.” 

But before waking up the public we 
must wake up ourselves and be “full fired” 
with the needed enthusiasm for the proper 
promotion of our work. 


[iMe is the most important thing in the 

world for everybody—to the banker, to 
the physician, to the priest, to the mechanic, 
to the business man, to the lawmaker and 
to the law breaker, to the altruist, to the 
egotist. With time any normal being can 
achieve wonderful things. Think time, 
write time, talk time to your customers 
and friends and to your newspaper. 

So little has been said about time to the 
public that the latter really takes it as a 
free good, as it takes air or water, little 
realizing the wonders of the little mechani- 
cal devices which help to measure time 
and which must be repaired and which 
would interest many school boys and per- 
haps school girls too, if the proper means 
were taken to acquaint the minds of these 
young folks with the interesting side of 
these devices,—commonly known as clocks 
and watches. 


R. SPIER’S plan is a broad one and a 
most commendable one. 

Let’s all speed up with Spier and others 
who are doing their utmost to put horol- 
ogy on the educational map.—Robert Fran- 
cis Nation. 
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YOUR JUNK PILE PAYS. 


ASSAYERS | YOU NO DIVIDENDS 


Turn it into cash. We i 
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EP SMELT | Old Gold, Silver, | 
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[Patents Granted by the United States. 
The United States Patents That Have Ex- 
pired and the Registered Trade-Marks.] 














-UNITED STATES TRADE-MARKS 





Trade-Marks Published April 27, 1920, Con- 

tinued. 

Ser. 123,999. (CLASS 27. HOROLOGICAL IN- 
STRUMENTS.) Lorratne Watcu Co., Inc., 
New York. Filed Oct. 20, 1919. 

The drawing being lined to indicate shading 
and not color. 


LADY LORRAINE 





Particular description of goods.—Watches. 
Claims use since Sept. 10, 1919. 
Ser. ‘ 125,213. (CLASS 28. JEWELRY AND 
PRECIOUS-METAL WARE.) A. B. Mfg. 
Co., Providence, R. I. Filed Nov. 24, 1919. 





Particular descrittion of goods.—Jewelry for 
Personal Adornment Not Including Watches. 
Claims use since Oct. 1, 1919. 
Ser. 125,825. (CLASS 28. JEWELRY AND 
PRECIOUS-METAL WARE.)  Butova-Hen- 
sHEIL Co., New York. Filed Dec. 11, 1919. 


- GENII 


Consisting of the word “Genii.” 
Particular description of goods.—Artificial Pearls. 
Claims use since Nov. 18, 1919. 

Ser. 126,239. (CLASS 27. HOROLOGICAL IN- 
STRUMENTS.) Henry ZiMMERN & Co., 
Inc., New York, N. Y. Filed Dec. 18, 1919. 

Comprising the words “Quick Fit.” 


“Quich Fit” 


Particular description of goods.—Watch and 
Clock Parts Consisting of Mainsprings, Hair- 
Springs, Hands, Staffs, Jewels, Wheels, Pinions, 
and Screws. 

Claims use since about June 1, 1919. 

Ser. 126,772. (CLASS 28. JEWELRY AND PRE: 
CIOUS-METAL WARE.) Onerpa Com- 
MUNITY, Ltp., Oneida, N. Y.” Filed Jan. 3, 
1920. 


COMMUNITY 


t 

Particular description of goods.—Silver-Plated 
Flat-Ware and Silver-Plated Tableware. 

Craims use since 1880. 


Ser. 127,620. (CLASS 28. JEWELRY AND PRE- 


aS rene ae 


THE JEWELERS’ 


Boston, Mass. Filed Jan. 26, 1920. 





Particular. description of goods.—Toilet Sets 
Containing Puff, Comb, Brush, Powder-Bex, Nail- 
File, and Scissors Mounted in or Plated with 
Precious Metal. . 

Claims use since December, 1919. 


Trade Marks Published May 4, 1920, Con- 
tinued. 
130,844. ALLOYED PLATINUM. 


NEBELING, New York. 
Filed Sept. 13, 1919. 


Epmunp R. 


Serial 122,652. PUB- 


- LISHED JAN. 6, 1920. 


(30,895. WATCHES, CLOCKS, ALARM-CLOCKS. 
EuGEeneE RotuMan, New York, assignor to Pil- 
grim Clock Co., Inc., New York. 


Filed February 13, 1919. Serial 115,846. PUB- 
LISHED JULY 29, 1919. 
130,900. WATCHES AND CLOCKS.  Tuos. 
Russet & Son, Liverpool, Eng. 
Filed April 2, 1919. Serial 117,127. PUB- 


LISHED NOV. 18, 1919. 


130,918. WATCHES. Simmons Harpware Co., St. 
Louis, Mo. ° 
Filed April 15, 1919. 

LISHED JUNE 10, 1919. 

130,950. METAL SHOE-BUCKLES, COMBS, 
AND HIRPINS WHICH ARE PRODUCED 
IN ALUMINUM, CELLULOID, AND 
METALS OTHER THAN THE PRECIOUS 


Serial 117,513. PUB- 


METALS, Trirart & Krussman, Inc., Néw 
York. 
Filed Dec. 19, 1918. Serial 114,722. PUB- 
LISHED JAN. 6, 1920. 
130,991. CLOCKS AND WATCHES. Louis P. 
WuiteE, Philadelphia, Pa. 
Filed April 26, 1919. Serial 117,913. PUB- 


LISHED AUG. 26, 1919. 


131,186. WATCHES. Knickersocker Watcu Co., 

New York. 

Filed May 26, 1919. Serial No. 118,915. 
LISHED NOV. 25, 1919. 

131,157. WATCHES. KnickersocKer Watcu Co., 

New York. 

Filed May 26, 1919. 
LISHED NOV. 25, 1919. 
131,188. WATCHES. Kwnicxersocker WatcH Co., 

New York. 


PUB- 


Serial 118,916. PUB- 


Filed May 26, 1919. Serial 118,917. PUB- 
LISHED NOV. 25, 1919. 
131,204. FLAT-WARE PLATED WITH 


PRECIOUS METAL. Onerpa Community Lrtp., 

Oneida, N. Y. 

Filed Aug. 25, 1919. 
LISHED FEB. 3, 1920. 


Trade-Marks Registered May 11, 1920, Con- 
tinued. 

Ser. 128,226. (CLASS 4. ABRASIVE, DETER- 

GENT AND POLISHING MATERIALS.) 


Tirrany & Co., New York. Filed Feb. 10, 1920. 
Under ten-year proviso. 


TIFFANY 


Particular description of goods.—Cleaning and 
Polishing Materials for Jewelry and Precious- 
Metal Ware. 

Claims use since 1868. 


Ser. 128,669. (CLASS 28. JEWELRY AND PRE- 


Serial 121,991. PUB- 


CIRCULAR 


CIOUS-METAL WARE.) Unitep Druc Co., 
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CIOUS METAL WARE.) 
York. Filed Feb. 20, 1920. 


DECO> 


Particular description of goods.—Finger-Rings, 
Bracelets, Necklaces, Cuff-Buttons, Tie-Pins, Tie- 
Clips, Watch-Chains, Shoe-Buckles, and Combs and 
Barrettes Studded with Rhinestones. 

Claims use since Sept. 1, 1910. 


Tue Deco Co., New 





UNITED STATES PATENTS 





Designs 
55,120. CLOCK-CASE. -Sicmunp A, DutczewskI, 




















Buffalo, N. Y. Filed Jan. 7, 

270,085. Term of patent 14 years. 
55,131. SPOON, FORK, OR SIMILAR ARTICLE. 

Henry Knott, Boston, Mass., assignor to The 


1919. Serial 








= % 


= 





R. Wallace & Sons Mfg. Co., Wallingford, Conn. 
Filed Aug. 21, 1919. Serial 319,038. Term of 
patent 7 years. 

55,136. WATCH CASE AND BOW. | Jeremran 
McGnrevy, Brooklyn, N. Y., assignor to Solidarity 





Watch Case Co., Brooklyn, N. Y. Filed April 





18, 1918. Serial 229,446. Term of patent 14 
years. 
UNITED STATES TRADE-MARKS f 


{The following trade-marks have been adjudged 
entitled to registration under the Act of Feb. 20, 
1905, and are published in compliance with Section 
6 of said Act.] 





Trade-Marks Published May 18, 1920, Con- 
tinued. 

125,819. (CLASS 28. JEWELRY AND 
PRECIOUS-METAL WARE.):W. Reep Wit- 
LIAMS (1908) Ltp., London, Eng. Filed Dec. 
10, 1919. 
Particular 


Ser. 


description of goods—Articles of 
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Dealers in 


GOLD, SILVER and PLATINUM 





REFINERS and SWEEP SMELTERS 


MAIN OFFICES 


24 John Street 
NEW YORK 


- 


They add to the Beauty 
-and enhance the Value 
of fine jewelry 


Seamless platinum and platinum iridium tubing 
round, square, with square or round hole, 
rectangular, octagon and other shapes. 


AMERICAN PLATINUM WORKS 
NEWARK N. J. 


Send for Bulletin 
510 A 


SMELTING WORKS: 


32-40 Flushing Avenue, BROOKLYN 
280-290 Chestnut Street, NEWARK 


American Platinum 


Galleries and Bracelet Boxes 
Solid and Flexible One Piece—Patented 


We use only the finest metals and the quality of 
workmanship and design match the best. For 
economy and satisfaction you can depend on our 
goods. If youare behind with orders or short of 
skilled workmen, make use of our ability to 
serve you. 


N. Y. OFFICE 
30 Church St. 


R. & H. PLATINUM WORKS 
Platinum Sheet, Wire and Tubing 


Any Shape or Degree of Hardness 





Platinum, Gold and Silver 


eet ilal-le—3 





F. A. CROSELMIRE, MGR. 


Main Office: 


709-717 Sixth Ave., New York 


Cor. 4ist St. 


= The finest Tower Clocks in the world are made by 
S The E. Howard Clock Company of Boston. 


a very complete line of substantial and accurate clocks is ak 
hme | 


for the bank, office and school. 


Write'us for full information 


THE E. HOWARD CLOCK CO. 


309 Broadway, New York ' 


373 Washington St., Boston 
31 North State St., Chicago 
Established 1842 


Works: 


Perth Amboy, N. J. 


WeGreen#Co 


WATCHMAKERS, JEWELERS, PLATERS 
AND ENGRAVERS SUPPLY HOUSE 
81 NASSAU ST. NEW YORK 
NOW IN PREPARATION 


THE BUYERS’ DIRECTORY 


The Jewelers’ Circular, 11 John St., New York 











rsonal wear, comprising brooches, 
jeweler fr ckiaces, neck chains, single and double 
or chains, eyeglass chains and guards, finger 
“ hatpins, earrings, bracelets, scarf pins; seals, 
la, lockets and other charms adapted to be 





or pendant from a chain; cuff links or 
dig removable shirt studs and buttons, and 
guttons having matter thereon to be displayed, sup- 
ported, for instance, from the buttonhole of the 
Scns use since the 28th of April, 1911. 
, 12,655. (CLASS 28. JEWELRY AND 
PRECIOUS-METAL WARE.) SHIMAN- 
Miter Mec. Co., Newark, N. J. Filed Dec. 


30, 1919. 


2 1 


Particular description of goods.—Jewelry for 
1 wear, not including watches, 
Claims use since 1905. 
Ser. 127,628. (CLASS 28. JEWELRY AND 
PRECIOUS-METAL WARE.) Monroe Biocx 
& Co., Providence, R. I. Filed Jan. 27, 1920. 





Particular description of goods.—Pearls, 
Claims use since Oct. 1, 1919. 

Ser. 129,149. (CLASS 28. JEWELRY AND 
PRECIOUS-METAL WARE.) M. & G. Nov. 
ELTY Co., Attleboro, Mass. Filed March 2, 
1920. 

No claim is made to the words “Krinkle Klasp” 
or “Crinkle Clasp,” except in the form shown in 
the drawing. 


SRINKLE, = SLAB, 


Particular description of goods.—Lingerie-clasps, 
scarf clasps, collar clasps and bib clasps. 
Claims use since July 1, 1919. 


Trade-Marks Published May 18, 1920. 


131,445. WATCHCASES. Dinstman & Lasko, 
Inc., New York. Filed Jan. 27, 1919. Serial 
115,450. Published Sept. 30, 1919. 

131,608. BEAD AND METAL BAGS, BEADED 
SAUTOIRES, PEARL-BEAD NECKLACES 
AND NECKLACES OF ALL DESCRIP- 
TIONS. Jutes Scuwas & Co., New York. 
Filed May 31, 1919. Serial 119,087. Pub- 
lished Feb, 24, 1920. 

131,613. FINGER RINGS AND BROOCHES. 
Evcene J. Sitverman, Akron, Ohio. Filed 
June 19, 1919. Serial 119,778. Published 
Feb. 24, 1920. 





UNITED STATES PATENTS 


Issue of May 25, 1920. 


1,341,130. CUFF BUTTONS. Jacos A. Jacoss, St. 
Louis, Mc., assignor to Eisenstadt Mfg. Co. 
Filed March 11, 1920. Serial 365,014. 3 
Claims. 

A cuff button comprising two separable parts, one 
of said parts comprising a barrel carrying a cuff 
engaging member and a sleeve movable relative to 


a 
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said barrel and also carrying a cuff engaging 
member, and the other of said parts comprising 





a post adapted to enter said sleeve and be locked 
by the relative movement of said members. 


1,341,139. MATCH BOX. Frank J. Kristorex, St. 
Paul, Minn., assignor to Brown & Bigelow, St. 
Paul, Minn. Filed May 2, 1917. Serial 166,- 
057. 9 Claims. 

In a box having a cover and body portion, a 
partition in said box and a hinge for pivotally con- 
necting said cover, body portion and partition to- 





gether, and frictional means in said hinge causing 

said partition to rotate with said cover unless said 

partition is engaged and held against rotation while 
said cover is being rotated. 

1,341,140.. MATCH BOX. Frank J. Kristorex, St. 
Faul, Minn., assignor to Brown & Bigelow, St. 
Paul, Minn. Filed May 20, 1918. Serial 236,- 
240. 7 Claims. 

In a box having a cover, a body portion and a 
spring-like partition hinged together at a common 





“~~ 

point, said spring-like partition acting to open said 

box and means on said partition for holding a 

series of bound together matches to expose said 

matches when said box is opened. 

1,341,218. FINGER RING GUARD. Harris 
Levin, New York. Filed April 11, 1917. Se- 
rial 161,192. 1 Claim. 

A finger ring guard consisting of an endless me- 
tallic element bent so as to form a curve, the 
convex portion of which is adapted to face the 
lower portion of the ring when the guard is 





attached thereto, the metal of the parts adapted to 
come in contact with the ring being of soft metal 
and the intermediate portions consisting of spring 


metal. 
1,341,298. ALARM. Joun Atsert Cuappuis, La 





Chauxde-Fonds, Switzerland. Filed Nov. 20, 
1919. Serial 339,377. 2 Claims. 
An alarm clock comprising a casing and a bell 
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mounted at the base or back of and within said 
casing, said bell being recessed centrally so as to 
afford a housing or receptacle within the rear 
edge of said casing, for the winders and other 
parts, 


Designs 
55,2282. BUTTON, BADGE OR SIMILAR ARTI- 
CLE. Jutrus Artsenste1n, New York. Filed 





Jan. 10, 1919. Serial 270,593. Term of patent 
3% years. 





Chicago Notes. 


(Continued from page 137.) 











with selling profit-sharing certificates and 
preferred and common stock in their mail 
order concern after the company had gone 
into the hands of a receiver. Besides the 
Riley-Schubert-Grossman Co. the men 
were interested in the Service Motor Sup- 
ply Co., the Merchants and Manufacturers’ 
Co., and the People’s Security Co. The 
latter concern was found to be a selling 
agency for stock of the other concerns. 
The evidence indicated that the efforts of 
those concerned with the conduct of the 
company were devoted chiefly to stock-sell- 
ing, and not to selling the merchandise 
which the company pretended to sell. In 
spite of this fact the firm was on a paying 
basis for a time, and would have succeeded 
had it been properly managed. 








Jewelry Always Fondly Cherished as 
a Promoter of Happiness 





(Continued from page 145.) 








but only the ‘cranks’ fail to provide a wed- 
ding ring, that symbol of the highest human 
relation, 

“Gifts of jewelry, no matter how inex- 
pensive, brighten a home, create good will 
and happiness. Often they dispel dissen- 
sions and prevent the growth of serious 
misunderstandings. They cement friend- 
ships and, while giving pleasure to the re- 
cipient, produce joy for the donor as well. 

“Jewelry is also a sign of prosperity. 
Where one is the other exists. This fact 
was never so surely proved as in the past 
few years, when the jewelry industry has 
seen the most profitable period in its history. 

“In any high degree of human civilization 
jewelry stands as the emblem of passion, 
devotion and prosperity. Can it, then, 
really be called non-essential ?” 








P. M. Wolford, formerly of Detroit, 
Mich., has opened a jewelry store at 309 
Cass St., Tampa, Fla. 


i 
: 
| 
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Leiman Bros. : ——e 
Polishing Dust Collector The United States Government 





A powerful suction of air collects the dust in the boxes 
—you recover the valuable metallic particles. For the 


small shop or large factory. 


All Your Machines in One 





LEIMAN BROS. COMPLETE WORKSHOP 


Individual Motor Drive a Specialty 
Complete Plants, Large and Small, Equipped 


Anvils and Blocks 
Blowers 
Blowpipes 
Bracelet Winders 
Bracelet Mandrels 
Casting Flasks 
Crucible Tongs 
Crushing Machines 
Counter Shafts 
Draw Benches 
Draw Tongs 
Drilling Machines 
Engraving Balls 
Exhaust Outfits 
Furnaces 
Furnace Hoods 
and Iron Tables 


LEIMAN BROS., 81 Walker St., New York 


Near Broadway & Canal St. 


OVER 30 YEARS IN BUSINESS 


Grinding Machinery 
Ingot Moulds 

Lap Heads 

Laps 

calidery Machinery 
Lathes 

Melting Furnaces 
Motors 

Oil Cups 

Oil Separators 
Pickle Pots 
Polishing Heads 
Polishing Machines 
Polishing Benches 
Polishing Dust Hoods 
Rolling Mills 

Ring Mandrels 


eo M has performed a valuable service 
for the Watchmakers of this: 
country. 


During the war, their experts 
tested and experimented until they 
found AN ABSOLUTELY PER. 
FECT LUBRICANT for the fine 
and intricate mechanisms neces- 
sary at that time. 


They recommended that instru- 
ments furnished the government 
should be lubricated with 


FULCRUM OIL 


After such tests and recommendations every watch- 
maker in this country should now know which is the 
BEST oil. Fulcrum Oil is sold by all material jobbers 
and 
“If you are not using Fulcrum Oils, you are not using 

the BEST Oils.” 





Watch and Clock Oil Chronometer Oil 
50c a Bottle; $5.50 a Dozen 60c a Bottle 
FULCRUM OIL COMPANY 
FRANKLIN, PA. U.S.A. 
wea 








DIXON’S 
Sand (Assay) Crucibles 


are the result of over ninety years’ 
experience in manufacturing crucibles. 
They are made with the same care 
and excellence that have made Dixon 
Crucibles the standard of excellence. 
They have made a wonderful reputation in all assay 
work. Write for prices and Circular 77-AA. 


Made in JERSEY CITY, N. J., by the 
Joseph Dixon Crucible Company | 


Deed Established 1827 Dsus ) 











Ring Benders 
Sand Blasts 
Setters’ Benches 
Smoke Hoods 
and Iron Tables 
Soldering Lamps 
Sawdust Heaters 
Sweep Furnaces 
Sifting Machines 
Shears 
Saw Machines 
Twisting Machines 
Vises 
Vise Benches 
Work Benches 
Wash Basins and 
Drip Pans 








THE CONCORD 


A 12 Size Movement 


Fitting American Cases 


Of High Quality 
15 and 17 Jewels 


CONCORD WATCH CO. 


MAIDEN LANE NEW YORK 

























